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1. IMACHOPT OOHJIA OLEHOYHBIX CPEJACTB JJIA
NPOBEJEHUS TEKYIIETO KOHTPOJISI M TPOMEXYTOYHOHN
ATTECTALIUHU

1.1 Obaacts npumeHeHuss ®OC quCHUTTHHBI

@DoH/T OIIECHOYHBIX CPEJICTB TEKYIEr0 KOHTPOJS U MPOMEXKYTOUHOM aTTecTaiuu
npeaHa3HavyeH [yl OObEKTUBHOM OLEHKH YPOBHSI C(HOPMHUPOBAHHOCTH KOMIIETEHIIUN B
XO0/JIe MPOBEJICHUS TEKYIIET0 KOHTPOJIS ¥ MPOMEXKYTOUHON aTTECTAlMU MO JUCIUTUIMHE
HNHocTpanHbIi S3bIK B MPO(ECCUOHATBHOM NEATEIbHOCTH.

1.2 MecTo0 IUCHUIUIMHBI B CTPYKType OCHOBHOWH mpodeccHOHAIBLHOM
o0pa3oBaTeIbHOM NMPOTrPaMMBbI

Jucuunnuna MHOCTpaHHBIN SI3BIK B MPO(PECCHOHATBHON NEATEIBHOCTH OTHOCUTCS
K 001enpoecCHOHaIbHBIM JUCIHUILUTMHAM COLUATBHO-TYMAaHUTAPHOTO U COIHMAIBHO-
HKOHOMHYECKOr0 Y4eOHOro LKA pa3jiena npo(ecCHOHaIbHOM NOATOTOBKH.

1.3. Pe3yabTaThl 0CBOCHUS TUCUMILIMHBI, MOAJIEKALIUAE IPOBEPKe

Pe3yabTaThl OcHoOBHbIE MOKA3aTeJIN OLIEHKHU pe3yJabTaTa ®opmMbI 1
(ocBoeHHBIE MeTOAbI
o0mue u KOHTPOJIA ¥
npogeccuon OLICHKH
aJibHbIE
KOMIIeTeHI U
)
OK 09 Ymenus: TectupoBanue;

_ | ycTHBII OIIpOC;
- CTpOWTH TPOCTHIE BBICKAa3bIBaHUA O cebe U O CBOEH

_ MMUCEMEHHOTO
npodeCcCHOHAIBHON JesATeIbHOCTH; (Y-1) _
- B3aUMOJICHCTBOBATh B KOJUICKTUBE, IPUHUMATH YIacTHE B orpoca,
BBITIOJTHEHHE
auanorax Ha oomue u npodeccuoHabHbIe TeMbI (Y-2)
MPaKTUYECKUX

- IPUMEHATH Pa3In4Hble POPMBI M BHJIbl YCTHOM M MHCHMEHHOM | 3aJaHUH.
KOMMYHHUKAIIUM Ha WHOCTPAHHOM $3bIKE MPU MEXIUYHOCTHOM,
MEXKYJIbTYPHOM U MPO(ecCHOHANBHOM B3auMoaeiucTBuH; (Y-3)
- TIOHMMaTh  OOIIMH  CMBICT  YETKO  MPOU3HECEHHBIX
BBICKa3bIBaHUI Ha 001111e 1 0a30Bble MPOQecCUOHAIbHbBIE TEMBI;
(YV-4)

- IOHUMATh TEKCThI Ha 0a30BbIe MpodeccroHaIbHbBIE TeMBI; (Y-5)
- COCTaBIISITh IPOCTbIE CBSA3HBIE COOOULICHMS] Ha OOLIUE WU
npodeccuoHaabHbIe TeMBL; (Y-6)

- obmarbcs (YCTHO M NMHUCHbMEHHO) HA MHOCTPAHHOM SI3BIKE Ha
npodeccuoHaIbHbIE U TOBCEHEBHBIE TeMbl; (Y-7)

- TepeBOJUTh HMHOCTPAHHBIE TEKCThl MNPOPECCHOHATBHON
HampaBJIeHHOCTH (co cioBapeMm); (Y-8)




- CaMOCTOATEIBHO COBEPUIEHCTBOBATH YCTHYIO U ITMCbMEHHYIO
peub, MONOJIHATh CIOBapHbIN 3anac; (V-9)

3Hanug:

— JIEKCUYECKUH M TpaMMaTHYECKU MUHUMYM, OTHOCSIIUICS K
OITHCaHUIO NPEIMETOB, CpelICTB " IPOIIECCOB
npodeCCUOHAIBHON JesTenbHOCTH; (3-1)

- JICKCHYECKHUW U TPAMMATHYECKUN MUHUMYM, HEOOXOAMMBIH JIsT
YTEHUS u nepeBoja TEKCTOB npodeccuoHanbHOM
HaIpaBJIEHHOCTH (cO cioBapem); (3-2)

- 001meynoTpeOuTEIbHBIC TIIaroibl (00Mmas u mpogeccuoHaIbHAs
nekcuka); (3-3)

- paBuUIIa YTEHUSA TEKCTOB npodeccuoHaIbHOM
HaIpaBJIEHHOCTH; (3-4)

- TpaBUJIa TOCTPOCHHUS MPOCTHIX U CIOKHBIX MPEAJIOKEHUN Ha
npodeccuoHaIbHbIe TeMBL; (3-5)

- MpaBWja pPEYEBOrO0 STHUKETA M COLUOKYJIbTYPHBIE HOPMBI
0O0IIeHUs] Ha UHOCTPAHHOM S3bIKE; (3-6)

- (opMbl U BUABl YCTHOM U MHUCHMEHHOM KOMMYHMKAIIMHM Ha

WHOCTPAHHOM SI3bIKE TIPU MEXJIMYHOCTHOM U MEXKYJIbTYPHOM
B3auMoecTBUY; (3-7)

OK 09.

3auér




1.4 Ilepeyenb o0mMX ¥ NPoGecCHOHAIBHBIX KOMIIETEeHIM I

B pe3yabTaTe 0OCBOCHUSA TUCIHUIIIINHBI (l)OpMI/IpymTCSI CJIeaAYIOmMUuEe KOMIETCHIINA

OK 09. ITonb3oBaTbest mpodeccuoHaIbHON JOKYMEHTAIMEH Ha rOCy1apCTBEHHOM
Y MHOCTPAHHOM SI3bIKaX.



1. CTPYKTYPA U COAEP KAHUE ®OHJA ONEHOYHbIX CPEJACTB

2.1 Crpykrypa U pacnpelejieHHe Pe3yJbTATOB OCBOCHHMS] JIMCHMILUIMHBI H

METOA0B KOHTPOJIA

®opma kouTpos | HanMeHOBaHHe
KonTtpommpyemeie DJIEMEHTA
(pa3nenbl) TeMbl Kon (Texymmit
0] v
IACIIATUINHEI OIIEHUBAEMOM CBOCHIIbIC CBOCHIIbIC KOHTPOJIb / OLICHOYHOTO
YMEHUS 3HAHUSA cpencrsa
(B COOTBETCTBHH C KOMIIETEHITHN MIPOMEKYTOTHAS (MeTOzBI
IPOrpaMMoil)
aTTecTalys) KOHTPOJIST)
Applied Economics,
Economics as a science. V-1, V-2, V- . YcTHBI  ompoc,
. Texymun
The laws of economics.OK 09 3, V-4, V-53-1,3-3,3-6, 3_7KOHT oL MPaKTUYECKUE
The law of Demand. Law V-6, Y-7,¥-9 P BaTaHus
of Supply.
ot pertect T V.1, V2. V. i ) ITnceMeHHBIN
r nse.
Fiiure Peerfeeci Tenss ” OK 09 3, V-4, y_5’3_1’3_3’3_6’3_71((?2?1?:1? Engzj;lqecxne
' V-6, V-7, V-9 P P
BaaHus
Passi Voi Simple.
) . IOK 09 3, V-4, V-53-1,3-3,3-6,3-7 v MPaKTUYECKUE
Continuous. Passive [KOHTPOJIb
. V-6, V-7, ¥Y-9 BaJgaHusg
'Voice Perfect.
V-1, V-2, V- . YcTHBIM  ompoc,
. Texymui
Money and Its Functions.OK 09 3, V-4, 57-5,3-1,3-3,3-6,3-7K0HT OIL MpPaKTUYECKUE
v-6,V¥-7, V-9 P 3a7aHus
V1, V2, v - ) E[I/IC(I:(I:\/IGHHBIﬁ
15074 I
The Sources of Income. (0K 09 3, V-4, V-53-1,3-3,3-6, 3-7KOHZ“(‘)HB X EKT;I%CKM
V-6, V-7, V-9 P P
BaaHus
Accounting and  its .
financial statements V-1, V-2, ¥4 Texymmit YeTHBIH - onpoc
Baluee shoet. oo QK 09 3, V-4, Y-5,3-1,3-3,3-6,3-7K0HZH:)HB HpaKTHUECKHe
' Y-6,¥Y-7,¥Y-9 P BaJaHus
statement.
V-1, V-2, V- . YcTHBI  Oompoc,
Texymui
Konctpykius used to.  (OK 09 3, V-4, V-53-1,3-3,3-6, 3-7K0HT - MPaKTUYECKHE
V-6,V-7, V-9 P sananms
Prepositions of place OK 09 V-1, V-2, ¥3-1,3-3, 3-6, 3-7Texymmii [MrcEMEHHBIN




Prepositions of time 3, V-4 V-5 KOHTPOJIb Slngzj;lqecxne
P ‘ V-6, V-7, V-9 pol P
BaJaHUsA
V-1, V-2, V- Texvimii YcTHBI  ompoc,
Cash flow statement. (0K 09 3, V-4, V-53-1,3-3,3-6, 3-7KOH¥”;HB HpaKTHUECKHe
Y-6,¥Y-7,¥-9 P BaJlaHus
Taxation. Objective of V-1, V-2, V- Te . [THCEMEHHEIR
taxation. Principles ofOK 09 3, V-4, V-53-1,3-3,3-6,3-7 0 h PHPOS,
taxation. Tax return. v-6, V-7, ¥-9 [OHTPOID [PARTHHACCIHE
BaJaHUS
Marketi d it i
finctions.  Macketing V-1, V2, V- R
trat | Mark ‘[ingoK 09 3, V-4, V-58-1,3-3,3-6, 3_7|I<GII{(¥HH;IIII§ EHEE;’/II{ KU
S 'egy. eting V-6, V-7.Y-9 OHTPO p €CKHe
tactics. BaJaHUs
Direct and  Indirect]

h.  Direct d i
222320‘[ - S eeacril V-1, V-2, ¥ Te i EIHC;I:VI o
. Pk 09 3, V-4, V-583-1,3-3,3-6,3-7 1poc,
Imperative Mood). KOHTPOJTb MPaKTUYECKUE

) ; V-6,VY-7,Y-9
Direct and  Indirect BagaHus
speech. (Questions)

. ) [TruceMeHHBIN
Marketing, its V-1, V-2, V- T excvmmii IDoc
customers, distributorsOK 09 3, V-4, V-53-1,3-3, 3-6, 3—7IK HZIHHB u ZKTI’/H i
and facilities. V-6, V-7, V-9 OHIPO paferirHecKme

BaJaHUs
The First Conditional V-1, V-2, Te i EIHC;I:VI o
The Second Conditional'OK 09 3, V-4, ¥-58-1,3-3,3-6,3-7 oKynj)I/H/I HS ’ ecKue
) V-6, V-7, V-9 KOHTPOJIb MPaKTHYECKH
BaJaHUS
V-1, V-2, V-
3, V-4, V-53-1, 3-2, 3-3, 3-[IpomexxyTouHasi |buieTh K
D OK 09
fament v-6, V-7, Y4, 3-5,3-6,3-7 laTrTecTamus DK3aMEHy
], V-9




3. THIIOBBIE 3AJJAHUA J1JII OHEHKN OCBOEHUA AUCHUIIJIMHBI B
®OPME TEKYHIEI'O KOHTPOJIA

3.1 Bonpochl J1sl YCTHOTO ONIPOCA MO AMCIUILIHMHE

Applied Economics. Economics as a science.
The laws of economics. The law of Demand. Law of Supply.
Money and Its Functions.
The Sources of Income.
Accounting and its financial statements.
Balance sheet.
Income statement.
Cash flow statement.
Taxation. Objective of taxation.
. Principles of taxation.
. Tax return.
. Marketing and its functions.
. Marketing strategy.
. Marketing tactics.
. Marketing, its customers, distributors and facilities.
. Past Perfect Tense.
. Future Perfect Tense.
. Passive Voice Simple.
. Passive Voice Continuous.
. Passive Voice Perfect.
. Koncrpykuus used to.
. Prepositions of place.
. Prepositions of time.
. Direct and Indirect speech.
. Direct and Indirect speech. (Imperative Mood).
. Direct and Indirect speech. (Questions)
. The First Conditional.
. The Second Conditional.

e R
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Kpurepun onenkn:

OneHka «OTJIIMYHO» BBICTABISAETCS CTYJEHTY, €CIIM JaH INPaBWIbHBIA M TMOJHBIA OTBET Ha
BOIIPOCHI.

OrneHka «XOpOoLIO» BBICTABIISETCS CTYACHTY, €CJIN JIaH MTPaBUIIbHbIN, HO HE OCTaTOYHO MOJHBIN U
JIOTUYHBIN OTBET Ha BOIIPOCHI.

OneHka «yJOBJIETBOPUTEIBHO» BBICTABISETCS CTYAEHTY, €CIM JaH YaCTUYHO IPaBUJIbHBIN
OTBET Ha BOMPOCHI.

OneHka «HeyAOBIETBOPUTEIBHOY» BBICTABIISIETCS CTYACHTY, €CIM HE JIaH IPAaBHIbHBIM OTBET Ha
BOIIPOCHI.

3.2 KommiiekT 3aganui
Pemenne npakTuyecKux 3aaHui



Packpoiite cko0ku, ynorpedJsis riaaroisl B Present Continuous niu B Present Simple.

You (to have) any idea where Rick (to be)? I (not see) him at work now.
Hurry up! We (not to have) much time to spend here. — I (to come)!
She (to try) to lose weight, but I (think) she (not to try) to do her best.
She (to think) he (to drive) dangerously now.

I (to think) she often (to worry).

Nk =

IIpakTHyeckoe 3aganue Ne2.
Answer the questions on the topic " The System of Education in Russia"

1. Is the system of education in Russia highly developed?
2. What establishments are organized for children from 2 to 6?
3. What do children do in the kindergartens?

4. What age is the compulsory school age in Russia?
5. How many years does the primary school include?
6. What subjects do pupils of the middle school study?

IIpakTH4yeckoe 3aganue Ne3.
Use the following verbs to complete the sentences. Sometimes you need the negative:

believe eat  flow go grow make rise tell  translate
1. Theearth.......... round the sun. 7. An interpreter ................... from one
2. Rice.oovvvviinninnnnnn in Britain.  language into another.
3. Thesun................ in the east. 8 Liars are people who ..........
4. Bees ...ccooeennn. honey. the truth.
5. Vegetarians ............. meat. 9 The River Amazon .....................
6. Anatheist ................ in God. into the Atlantic Ocean.

IpakTn4yeckoe 3axanue Ne4.
Answer the questions on the topic “Ecological problems”

1. Are the ecological problems important today?

2. What causes air pollution and what kind of emissions are emitted into the air?
3. How can acid rain be caused?

4. Why are trees important for life on earth?

5. How does water pollution occur?

IIpakTH4eckoe 3aganue NeS.
Put the verb into the correct form, present continuous or present simple.

l.Let’sgoout. It ............oooiiiiiit. (not / rain) now.

2. Julia is very good at languages. She .......................... (speak) four languages very well.
3. Hurry up! Everybody ........................ (wait) for you.

4 (you / listen) to the radio?’ ‘No, you can turn it off.’

o T (you/ listen) to the radio every day?’ ‘No, just occasionally.’



IIpakTH4eckoe 3aganue Ne6.
Answer the questions on the topic “Our Health”

1. How does our health depend on our lifestyle?

2. What can people do to stay healthy?

3. Is sport a hobby or a part of your everyday life?

4. Is sport popular in your family? Do your parents do sports regularly?

IIpakTHyeckoe 3axanue Ne7.
IpouuTaiite Texcr. [locTaBbTe ri1aroJisl B Past Simple (mpomeainee Bpemsi).

On Friday the Carter Family ........................... (arrive) in London. They ..............c..oo..
(stay) with their Uncle Douglas. They ....................ocee. (visit) some friends, ...............o.oeln.
(look) round the shopsand ......................... (try) some tasty things in the restaurant. Mr Carter and
Mrs Carter .........ocevvveinienninnn. (like) the food, but the children didn't. They ........................
(listen) to Uncle's songs at his place. They liked his songs. They ............................ (enjoy) the
weekend in London very much. The Carter family ................................ (return) to their town on
Sunday.

IIpakTH4eckoe 3aganue Ne§.
Answer the questions on the topic “Travelling”

Where do you usually spend your holidays?

Do you go with your family?

Where did you go when you were younger?

Do you prefer to swim in the sea or in a swimming pool?
What do you think of spending a holiday in a village?

Nk W=

IIpakTHyeckoe 3axanue Ne9.
3anosHuTe Nponycku riaaroaamu B Past Continuous wim Past Simple n nepesenure
NpeJ10KeH .

1. Peter (stay) at a seaside hotel on holiday when he (meet) his friend.
2. While I (have) lunch the sun (come) out again.

3. Who ... you (talk to) on the telephone when I came?

4. While Mary (read) the letter she (notice) many spelling mistakes.

5. She (go) to bed when suddenly she (see) a mouse.

IMpakTnueckoe 3axanue Nel(.

Answer the questions on the topic “Shopping”
1. What does shopping mean?




Do you like shopping?

When do you do the shopping?

Do you usually go shopping alone or with your family/friends?
What shops are your favourite?

Sk w

IIpakTHyeckoe 3aganue Nell.

ITepeBeaure Ha anramiickuii. Ucnoab3yiite Future Continuous.

CeroiHsi B KMHO ThI Oy€IIb CUAECTH CO MHOM.

Amnppeii Oyaer xnath Te0s1 BO3Jie TUIepMapKkeTa B 4.

Tr1 moobenaemnts co MHOM 3aBTpa? — B 9T0 Bpems s caaro sK3aMeH.

HuTepecHo, yem OyayT 3aHATHI ACTH, TIOKA MBI OyIeM HACTaKIaThCsl KOHIIEPTOM.
Kak s y3naro Toma? Ha HeM OyneT 3eneHoe najibTo.

Nk v

IIpakTHyeckoe 3aganue Nel2.
JlonoJIHNTe NpeasoxKeHus to be going to u oAHUM U3 cJleqyOUIuX riaroJios. Ilepeseaute.

eat, go to bed, vacuum-clean, paint, take.

R my kitchen this weekend.

2.Rachel ..............oo Ll her flat today.

3. The students are at McDonalds. They .................. ... hamburgers.
4.1 some books in the library.

S.EIS oo early tonight.

IIpakTHyeckoe 3aganue Nel3.
IMocTaBbTe 1J1aroJibl B CKOOKAaX B MPOCTOM OyAylieM BpeMeHH.

I think he (to be) glad to see you.

I think this party (to be) very fun.

I think Mike (not to go) to school today.

I think you (to pass) the exam.

I think the weather (to be) good tomorrow.

Nk W=

IIpakTH4eckoe 3aganue Nel4.
3anoJiHUTe MpeAIoKeHUsl NPaBHIIbHOI (POPMOIl NPpHIIAraTeJIbHOIO B CKOOKAX.

1. If you want to be much , you should exercise every day. (healthy)

2. In order to become than others, some people start criminal activities. (wealthy)
3. My new car is than my old one. (pretty)

4. Everyone struggles to have an even life in the future. (happy)

5. My brother is than me. (lucky)

IIpakTHyeckoe 3aganue NelS.
Answer the questions on the topic “The United Kingdom of Great Britain”



Where geographically is the United Kingdom situated?
What islands does the UK consist of?

What water bodies is the country washed by?

What are the highest peaks in the British Isles?

How can you describe the climate of the UK?

What is the Lake District famous for?

SNk Wb =

IIpakTHyeckoe 3aganue Nel6.
Packpoiite cko0kn, ynorpeodJsisi riaroJibl B Present Perfect uiiu Past Simple.

I Tt (to be) very cold yesterday.

2. Whenyou................... (to meet) him?

K T (not to see) him since 1997.

4. How many mushrooms you ................... (to gather)?

5. Whereyou .................. (to put) the newspaper? I want to read it, but cannot find it
anywhere.

IMpakTnueckoe 3axanue Nel7.

Answer the questions on the topic “The USA”

1. Where geographically is the USA situated?
What is the country washed by?
What is the highest peak in North America?
What’s the longest river in the USA?
How can you describe the climate of the USA?

Nl

IIpakTHyeckoe 3aganue Nel§.
Boi0oepute Future Simple nin Present Continuous.

I (will go/am going) to the theatre tomorrow night. Would you like to come too?
According to the weather forecast it (will rain/is raining) tomorrow.

I am not sure that Tom (will get/is getting) the job. He has no experience.

I can’t meet you this evening. A friend of mine (will come/is coming) to see me.

Have you decided where to go for your holidays yet? -Yes, we (will go/are going) to Italy.

SNhAWDN =

IIpakTHyeckoe 3aganue Nel9.

Answer the questions on the topic “Russia”
1. Where geographically is Russia situated?
2. 'What mountain ranges can be found in Russia?
3. How can you describe the climate of Russia?
4. What are the major rivers and lakes?

IIpakTHyeckoe 3aganue Ne20.

PackpoiiTe cko0ku, ynorped.ss riarojnsl B Active Voice nim Passive Voice.
1. Nobody (to see) him yesterday.
The telegram (to receive) tomorrow.
He (to give) me this book next week.
The answer to this question can (to find) in the encyclopedia.
We (to show) the historical monuments of the capital to the delegation tomorrow.

N

Kpurepum onenkmn:



OneHka «OTJIMYHO» BBICTABISICTCS CTYACHTY, €CIM 3aJaHhe BBIOJHEHO MPABUIBHO,
00BsICHEHUE TOPS/IKA BBIMOJHECHUS MOAPOOHOE, MOCIIEIOBATEILHOE, TPAMOTHOE, C TEOPETUICCKUMU
000CHOBAaHUSIMH, OTBETHI HA JIOTIOJTHUTEIHHBIC BOMIPOCH BEPHBIE, UETKHUE.

Or1ieHKa «XOpOIIOY» BBICTABIISICTCS CTYACHTY, €CJIH 33JJaHHE BBITTOJIHEHO MTPABIIIBHO, O0BSICHEHHE
TIOPSIIKA BEITIOJTHEHMSI MOAPOOHOE, HO HEJOCTATOYHO JIOTHYHOE, ¢ SAUHUYHBIMY OIIMOKAMH B JISTAJISX,
HEKOTOPBIMHU 3aTPYAHCHUSIMH B TEOPETUIECKOM OOOCHOBAHUH, OTBETHI Ha JIOTIOJTHUTEIHHBIC BOIPOCHI
BEpHBIC, HO HEJIOCTATOYHO YETKHE.

OreHKa «yI0BJICTBOPUTEIIEHOY» BBICTABIISCTCS CTYACHTY, €CIIH 33JJaHUC BBITIOJHEHO TIPABHIIBHO,
OOBSICHEHHE TIOpSAAKA HEIOCTATOYHO TIOJHOE, HEeMOCIeA0BaTeIbHOe, C OIMMOKaMH, CIa0bIM
TEOPETUYCCKIMM OOOCHOBAaHHMEM, OTBETHl Ha JIOTIOJHHUTEIHHBIC BOMPOCHI HEIOCTATOYHO YETKHE, C
OIIMOKaMH B IETAIISAX.

3.3. KoMIm1eKT TecTOBBIX 3adaHu

Bribepurte npaBuIIbHBIA OTBET (TUI OTBETA - OAMHOYHBIN)

1. At what age does compulsory school education begin in England and Wales?
1) 4 years

2) 5 years

3) 7 years

4) 16 years

Br16epute npaBuiibHbINA OTBET (THUII OTBETA - OJJUHOYHBIN)

2. What is the purpose of preschool education in the USA?

1) To learn complex subjects like science and history

2) To prepare children for elementary school through playing and social experience
3) To begin high school early

4) To learn foreign languages

BriGepuTe npaBUIIbHBINA OTBET (THUIT OTBETA - OJTMHOYHBIN )

3. How many years does compulsory education last in Russia?
1) 9 years

2) 10 years

3) 11 years

4) 12 years

BriOepure npaBuiibHBINA OTBET (TUI OTBETA - OJMHOYHBI)
4. Choose the correct form: She (go) to school every day.
1) goes

2) is going

Bribepute npaBuiIbHBIA OTBET (TUI OTBETA - OAMHOYHBIN)

5. Fill in the blank: We usually (eat) dinner at 7 p.m., but today we (eat) at 8 p.m.
1) eat / are eating

2) are eating / eat



Br16epute npaBuiIbHBINA OTBET (THUII OTBETA - OJJUHOYHBIN)

6. What is the biggest cause of air pollution in large cities?
1) Factories and plants

2) Cars, buses, and planes

3) Rainforests destruction

4) Tree planting

BriGepute npaBUIIbHBIN OTBET (THIT OTBETA - OJMHOYHBIH)
7. WhileI ___ the view, someone ____ my bag.

1) was admiring, stole

2) was admiring, was stealing

Br16epute npaBuiIbHbINA OTBET (THUII OTBETA - OJJUHOYHBIN)

8. While the waiter up the broken plates, he his finger.
1) picked / was cutting

2) was picking / cut

3) pick / cut

4) picks / cut

BriOepure npaBuiIbHBINA OTBET (TUI OTBETA - OJIMHOYHBIH)

9. Which sentence uses the present continuous to talk about the future?
1) She is visiting her parents this weekend.

2) I will finish the report by tomorrow.

3) He is going to buy a car.

4) They visit their grandparents every summer.

Br16epute npaBuiibHBINA OTBET (THUIT OTBETA - OJJUHOYHBIN)

10. Choose the correct form of the adjective to complete the sentence: "My house is _ than
yours."

1) big

2) bigger

3) biggest

Bribepute npaBuIbHBIA OTBET (TUI OTBETA - OAMHOYHBIN)

11. Which of the following sentences shows the superlative degree of the adverb?
1) They arrived early.

2) They arrived earlier than us.

3) They arrived the earliest of all

BriOepure npaBuIIbHBINA OTBET (TUI OTBETA - OJIMHOYHBIH)

12. Where can you buy vegetables and fruits?
1) Grocer's

2) Greengrocer's

3) Department store

Br16epute npaBuiIbHBINA OTBET (THI OTBETA - OJIMHOYHBIH)

13. Choose the correct form: "I (see) that movie last week."
1) have seen

2) saw



Br16epute npaBuiibHBIN OTBET (THUIT OTBETA - OJJUHOYHBIN)
14.1 __ my best friend for ten years.

1) have known

2) knew

3) has known

Bri6epute npaBuiIbHBINA OTBET (THIT OTBETA - OJJUHOYHBII)
15. Somebody __ our car last Sunday.

1) stole

2) has stolen

3) have stolen

Br16epute npaBuiIbHBINA OTBET (THUII OTBETA - OJJUHOYHBIN)
16. Sally ___ her relatives for a very long time.

1) haven’t seen

2) didn’t see

3) hasn’t seen

Br16epute npaBuiIbHBINA OTBET (THUIT OTBETA - OJJUHOYHBIN)

17. The official name of Great Britain is ...

1) The United Kingdom of Great Britain and Northern Ireland
2) The United Kingdom of Great Britain

3) Great Britain and England

Br16epute npaBuiibHbINA OTBET (THUII OTBETA - OJJUHOYHBIN)
18. The symbol of England is ...

1) ared rose

2) a white rose

3) shamrock

Br16epute npaBuiibHBINA OTBET (THUII OTBETA - OJJUHOYHBIN)
19.1 ___ this college since September.

1) have attended

2) has attended

3) attended

Bri6epute npaBuiibHBINA OTBET (THI OTBETA - OJIMHOYHBIH)

20. Do you want something to drink? No, thanks. I ___ a cup of tea.
1) just had

2) have just had

3) has just had

Kitroun otBETOB

-2 11-3




-2 12-2
3-3 13-2
4-1 14-1
5-1 15-1
6-2 16-3
7-1 1722
8-2 18-1
0-1 19-1
10-2 20-2

Kpurepun ouenku:

O1eHKa «OTIUYHOY» BBICTABISETCS CTYACHTY, €CIH TECTOBBIE 3aJJaHHsI BHIIOJHEHBI IPABHIBLHO
Ha 80-100%.

O1eHKa «XOPOII0» BBICTABISETCS CTYACHTY, €CJIM TECTOBBIC 3a/1aHHsI BBIITOJHEHBI TPABUIIBHO HA
60-80%.

O1eHKa «yIOBIETBOPUTEILHO» BBICTABISETCS CTYACHTY, €CIIH TECTOBBIC 3a/IaHUS BHITIOJHEHBI
npaBuibHO Ha 40-60%.

OneHka «HEYJOBIETBOPHUTEIBHO» BBICTABISIETCS CTYNEHTY, €CIIM TECTOBBIC 3aJlaHHS
BBITNIOJTHEHBI IPaBUIIbHO MeHee yeM Ha 40%.



4. TUTTIOBBIE 3AJAHUA AJIA ONEHKHN OCBOEHUSA JUCIIUIIJINHBI
B ®OPME MPOMEXYTOYHOM ATTECTALIUA

IIpoMeskyTOYHAS aTTEeCTALUSA NPOBOAUTCH B (popMe IK3aMeHa.

4.1. TunoBbie BONPOCHI K MPOMEKYTOYHOM aTTecTaAlMU (IK3aMEeHY):

29. Applied Economics. Economics as a science.
30. The laws of economics. The law of Demand. Law of Supply.
31. Money and Its Functions.

32. The Sources of Income.

33. Accounting and its financial statements.

34. Balance sheet.

35. Income statement.

36. Cash flow statement.

37. Taxation. Objective of taxation.

38. Principles of taxation.

39. Tax return.

40. Marketing and its functions.

41. Marketing strategy.

42. Marketing tactics.

43. Marketing, its customers, distributors and facilities.
44. Past Perfect Tense.

45. Future Perfect Tense.

46. Passive Voice Simple.

47. Passive Voice Continuous.

48. Passive Voice Perfect.

49. Konctpyxkuus used to.

50. Prepositions of place.

51. Prepositions of time.

52. Direct and Indirect speech.

53. Direct and Indirect speech. (Imperative Mood).
54. Direct and Indirect speech. (Questions)

55. The First Conditional.

56. The Second Conditional.

4.2. TunoBbie OMJIETHI K MPOMEKYTOYHOM aTTecTAllUN (IK3aAMEHY):

IK3aMeHAMOHHEBIN OnjteT Ne 1
1. ITpouuTaiiTe u crenanTe MUCLMEHHBIN MEPEBOJ TEKCTA.

If a company wishes to advertise on TV or radio, the first step is usually to contact an
advertising agency, who will produce the ad. They will come up with a communication strategy; this
includes advertising copy for an advert (the text), and perhaps a catchy jingle (memorable music for
your ad) or a memorable slogan (for example, Gillette's 'The best a man can get').

Companies can choose from different advertising formats:



* An advertisement that is broadcast on TV or radio is called a commercial or an ad. This
traditional format is shown in the commercial break between programmes.

* Anident is a short film with the brand name and logo shown before a programme.

e A sponsored programme or AFP (advertiser-funded programme) is financed by the sponsor or
brand.

¢ Interactive ads are becoming more popular on digital television; in addition to using the remote
control to change channels, viewers can press a button and respond to an ad.

2. becena ¢ npenomaBatenem no 3ananHoi Teme « What is economics all about?»

3. UTo moaxomuT Ui JaHHBIX npeanoxenuid — Present Simple unu Present Continuous?

1. Mr Parker always ..... (take) a coff ee from the coffee shop to his office in the morning. Today he
.... (not go) to the coffee shop because he is late.

2. I never ... (go) into town by car during the rush hour.
3. We ... (have) a lot of barbecues this summer.

4. ... you ... (know) if it is true that lots of people in Switzerland ... (speak) several languages
fluently?

5. The buses ... (run) every half hour. — I needn’t take the bus. I ... (come) home with Jenny and Paul,
remember?

DK3aMeHAUOHHBIN OnJieT Ne 2

1. [IpounTaiiTe U caenaiTe NMCbMEHHBIA MEPEBOJI TEKCTA.

The second step is to make sure your commercial is heard or seen by your target audience.
Ninety-nine percent of homes in the UK have TV, and the number of digital television households
(TVH or TVHH) is growing rapidly.

Most TV channels are national and viewers from all over the country can watch the
programmes. Companies can buy regional advertising for some TV British TV channels; audience
share channels (like ITV in the UK) or national advertising if they want to reach the whole country.
Local radio stations attract listeners from only one area.

The audience profile gives information about the listeners or viewers, including age, sex and
possibly income. The viewing or listening figures show how large the audience is for a certain
programme or for a whole channel or station. The GRP (gross rating points) show the percentage of
the target audience reached by a television commercial. Television ratings (TVR) show the relative
popularity of different TV programmes. Ratings differ from audience share, which refers to the
percentage of total audience watching TV at any one moment who are viewing a given channel. For
example, an audience share of 65% for a football match shows that 65% of people watching TV at that
time were watching the football match.

2.becena c mpenoaasaTeneM 1o 3ananHoi Teme « Economics as a science»

3. PackpoiiTe cCkOOKHM U MOCTaBBTE TJIAr0Jbl B OTHOM U3 Tpoleamux BpeMeH: Past Simple Tense unu
Past Continuous Tense.



1. While our dog Sam was sleeping, the neighbour’s cat Tilly ... (eat) all his food.

2. Tilly ... (hide) under our car when Sam realized his food was gone.

3. Another cat slowly ... (sneak kpactbcs) into our garden while Sam was sniffing to find the
thief.

4. When the other cat was walking past his hut, Sam ... (notice) her.

5. While Sam was hunting the intruder (re3Bansiii rocts), Tilly (go) into Sam’s hut, (take) his
ball and (run) back to her own garden.

DK3aMeHAIHOHHBIN OnJieT Ne 3

1. ITpoumnTaiiTe u crenanTe NUCHMEHHBIN MEPEBOJ TEKCTA.

Outdoor advertising or out-of-home (OOH) advertising can really grab your attention or get in
your face. Advertisers have a wide choice of poster sites, sizes and formats from 4 sheets to 96 sheets.

Roadside panels: Billboards are large outdoor panels for displaying ads. Giant banners or
wallscapes are hung on the front of buildings. Outdoor contractors also offer lightboxes (illuminated
panels), tri-face billboards (with rotating sections allowing three different advertisements to be
displayed in sequence) and scrollers (signs displaying a number of posters, one after the other).

2. Becena ¢ npenogaBateneM 1o 3aaanHoi TeMe « Theoriesof economics»

3. Packpoiite ckoOKH, COOJIFO1ast TIPaBUIIa MOCTPOCHHS YTBEPIKICHU, OTPULIAHUI U BOIIPOCOB B
Future Simple u Future Continuous:

He (to be) at work tomorrow.

She (not to play) golf at 5 pm tomorrow.
I (not to be) with you all day.

You (to work) tomorrow at 7 pm?

They (not to become) friends tomorrow.

M

DK3aMeHAIIMOHHBIN 0ujieT Ne 4

1. ITpouunTaiiTe u crenanTe NUCLMEHHBIN MTEPEBOJ TEKCTA.

Street furniture: In 1962 Jean-Claude Decaux introduced the concept of advertising on bus shelters.
Pedestrian panels are backlit - lit from behind - and normally located on streets in town and city
centres.

Transit advertising: Taxis, buses, trams and trains can be wrapped in vinyl showing a company's
adverts. Ads can also be positioned inside or on the side or rear of a vehicle.

Ambient media: Adverts can be displayed on non-traditional media such as the back of a receipt from
a shop or a travel ticket. The use of floor graphics is common in supermarkets and shopping centres.
Digital outdoor advertising: LED screens are used in similar sites to traditional billboards. Digital
video billboards show short advertising spots (15, 30 or 60 seconds). Consumers can interact directly
with some interactive advertising sites, such as bus shelters and poster panels, using their mobile
phones



2. becena ¢ npenogaBateneM 1o 3ananHoit reme « The laws of economicsy»

3. Packpoiite CKOOKH U MOCTaBbTE TIIAroJ B HY)KHOM BPEMEHH, UCTIOJIB3YsI KOHCTPYKIIHIO to be going
todo....

1. We ... (live) forever.

2. Who ... (look after) your son?
3. She ... (read) more this year.
4. What ... they (research)?

5. He always said that he ... (be) an artist.

DK3aMeHAIIMOHHBIN 0ujieT Ne 5

1. [IpouunTaiiTe U caenaiTe MUCbMEHHBIA MEPEBOJI TEKCTA.

Advertisers can buy a network of sites to target their consumers or to reach people in their
geographical area, or catchment zone.

Eye-catching - attractive and noticeable - ads such as sonic posters (which include sounds),
‘smelly’ posters (including smells or odours) and lenticular posters (showing different images as you
walk past them) can be very memorable.

Outdoor campaigns can be measured by opportunities to see (OTS) or coverage. The term
approach specifies the distance between the point where the advertisement first become visible, to the
point where is no longer readable because it has passed out of sight.

2. becena c npenogaBaTeneM 1o 3ananHoi TemMe «Money and Its Functions»

3. BeraBbTe npunaratenbHbie. Mcnonb3yilTe CpaBHUTENBHYIO U MPEBOCXOIHYIO CTEIEHb.

1. A Mercedes is (expensive) than a Fiat.

2. Maradona is (good) football player ever.

3. A swordfish is (fast) than a jellyfish.

4. A dolphin is (intelligent) than a shark.

5. If you need any (far) information, please contact our head office.

DK3aMeHAIIMOHHBIN 0uJieT Ne 6

1. [IpounTaiiTe U caenaiTe NMCbMEHHBIA MEPEBOJI TEKCTA.

Most newspapers are dailies, printed every day. Some are weeklies, printed once a week. The
national daily press includes titles like The Sun and The Times in
the UK and is available all over the country. The regional press is only available in certain parts of the
country — for example, the South Wales Echo. The local press is similar to the regional press but for a
smaller geographical area - for example, the Basingstoke Gazette is only for sale in the town of
Basingstoke.



Tabloids arc newspapers with a smaller format than broadsheets. Originally broadsheets carried
more economic and political reports and were more serious. Most UK newspapers today are tabloid or
Berliner, slightly bigger than a tabloid. However, the term tabloid press is still used to refer to less
serious newspapers which contain sensational stones, short articles or reports, and a lot of photographs.
Some newspapers are not sold but given away free. These freesheets are funded entirely by the
advertising they carry.

2. becena ¢ npenogaBateneM 1o 3ananHoi Teme «Forms of Business»
3. BctaBbTe Hapeune B HyKHOU CTETIEHH CPaBHEHMUSI.

1. Lorry speaks French (fluently) than several months ago.
Clackson looked at me (long) than before. Did she fall for me?

2

3. Oranges grow (well) in hot countries.

4. Which team played (badly)?

5. What do you like (much): tea or coffee?

DK3aMeHAIIMOHHBIN ouiteT Ne 7

1. ITpounTaiiTe u caenanTe NUCbMEHHBIN IEPEBOJ] TEKCTA.

The advertising sales department of a newspaper or magazine sells advertising space or
advertising positions in their publications. As part of the sales effort, ad salespeople work with the
marketing team to prepare media packs, which contain information about:

- The advertising rates or cost of advertising in the newspaper or magazine. The rate card
shows the price of advertising and also gives technical data about the size, or format, of the ad. The
copy deadline tells advertisers when they have to deliver the copy (the images and text for die ad) or
the complete advert itself.

- Circulation figures or distribution figures, showing the number of copies (single newspapers
or magazines) sold per issue (the version of the newspaper or magazine published on a particular date).
The readership figures, which show how many people read the publication, may be higher than the
circulation figures because one copy may be read by more than one person.

- The advertising policy of the publication, which gives general information on what can be
advertised, which formats are available, and how to pay.

- Details and dates about special features - articles about a particular subject, such as the
Technology Quarterly from The Economist, or reviews of fashion shows in women's magazines. If you
are a clothing brand it is a good idea to book space to coincide with reviews of fashion shows.

2. becena c mpenoaaBaTeyicM 1o 3aJIaHHOM TeMe «Management»

3. [TocTaBbTe rnaronsl B ckoOkax B Past Simple unu Present Perfect.

1. She (change) a lot since she left school.
2.1 (see) this film and I don’t want to see it again.
3. Jazz (originate) in the United States around 1900.

4. Tom Hanks (win) an Oscar several times already.



7. Sean (eat, never) Chinese food before.

DK3aMeHAIMOHHLIN OnjieT Ne 8

1. IIpounTaiiTe U cienanTe NMCbMEHHBINA MIEPEBOJ TEKCTA.

Printed documents (or printed material) are usually prepared by a graphic studio. Graphic
designers design the page, or layout, and prepare a dummy or a mock-up which shows how the
finished job will look. They work to graphic guidelines to ensure that all the marketing collateral
(which includes sales aids such as brochures and magazine ad inserts) has the same look.

The copy (the text) is written directly by the marketing team, or by specialized copywriters
working for a communications agency. This process is known as copywriting. The copy is proofread to
find and correct mistakes.

2. becena ¢ npenomaBatenem no 3aganHoi Teme « The Sources Of Incomey

3. [locTaBbTe rmaronsl B ckoOkax B Past Simple unu Present Perfect.

I (to wash) the dishes yesterday.

He (not to be) there a few days ago.

You ever (to read) this book?

She already (to be) in London.

They (not to complete) the project a week ago.

Nk WD =

DK3aMeHAIMOHHBIN ouJier Ne 9

1. ITpounTaiiTe u caenanTe NUCbMEHHBIN NEPEBOJ] TEKCTA.

The graphic chain refers to the process of printing documents, or the print job, from the initial
contact with the printers to the final run when the finished material is printed. The process starts with
establishing an estimate, the price for the print fob. The print run, or number of documents to be
printed, must also be decided. A long run prints a large number of documents. Some printers accept
short runs of only ten documents.

It is important to fix or set deadlines for job completion. It is also essential to respect deadlines
so that each stage of the job is completed on time.

2. becena c npenojaBaTesieM 10 3a/laHHON TeMe «Accounting»

3. Packpoiite ckoOku, ynotpeOuss rinaronsl B Present, Past unu Future Simple Passive.

1. The house (to build) in 2025.

2. Money (to keep) in a bank.

3. All the money (to spend) on clothes last week.

4. London (to visit) by hundreds of tourists every year.
5. The new cinema (to build) next year.

DK3aMeHaAIMOHHELIN 0nJteT Ne 10



1. IIpounTaiiTe u caenaiTe NUCbMEHHBIN EPEBOJ] TEKCTA.

There are four stages to a print job:

1. Prepress, the first stage, covets all the work before printing happens. This includes
typesetting, also known as composition, which is arranging the text and artwork (photos and
illustrations) on the page. Print specifications - prepress guidelines including colour references and
dimensions - must be followed. Registration marks, showing how to line up the colours on a page, and
crop marks, showing where to cut, or crop, the paper, should also be included.

2. Final proofing, the second stage, involves checking the print job. At the end of this process,
the client will sign off the job and agree that no further amendments, or corrections, need to be made.
Marketers are often responsible for this 'proof OK'. A press check is run: a few copies are printed and
checked for colour correction, to make sure the colours are right.

2. becena c npenoaaBaTeyicM 1o 3aJIaHHOM TeMe «Market cconomy»

3. Will or be going to.

1. She is sure that he (not/manage) to catch the train.

2. His parents think Jim (become) a doctor one day.

3. They have bought new sports shoes. They (start) running next week.
4. It’s getting dark. | (turn) on the light.

5. They (be) eighteen next month.

DK3aMeHaAMOHHBIN onytet Ne 11

1. [IpounTaiiTe U caenaiTe NMCbMEHHBIA EPEBOJI TEKCTA.

The third stage, known as printing or 'the press', involves transferring ink to a material such as
paper, plastic or metal. There are several different printing techniques and colour options.

- Silk screen: used to produce multicoloured designs for flat surfaces, like signs
or CDs.

- Lithographic: used for large quantities of printed material such as brochures.

- Hot stamping: a more expensive technique used to print in gold, silver or other foils and
metallic papers.

- Embossing: creating a raised mark on the material.

- Digital printing: specifically dedicated to short runs; data and images are printed directly from
a computer file.

- Full colour can be achieved by the four colour process, or CMYK (cyan, magenta, yellow.
and key / black). The six colour process, or Hexachrome, developed by Pantone, uses CMYKOG -
orange and green are added to make more vibrant colours.

- Spot colours, exclusively made inks, cannot be reproduced by the four colour process.

- Black and white (b/w) printing; mono, or one colour, printing sometimes uses black ink.

Finishing, the final stage, may include perfect binding (joining several pages together into a
book, brochure or catalogue), folding (bending the paper onto itself) or perforating (making small
holes in the material - for example, for money-off vouchers or response cards).

2. becena ¢ npenoxaBaTenem no 3amaHHon TeMe «Sole Proprietorshipy»



3. U3menure MMPCIJIOKCHU A, TOCTABbTC TJIarojl B MaCCUBHBIM 3aJIoT. HepeBGIII/ITC NpEaAJIOKCHUSA Ha
PYCCKHH SI3BIK.

They accused him of stealing their jewellery.

Her colleagues gave her a nice present for birthday.
They pay Rob a lot of money for this job.

We decorate our office for Christmas every year.
The car looks nice. I have just washed it.

Nk =

DK3aMeHAIMOHHELIN OnjteT Ne 12

1. IIpounTaiiTe u caenaiTe NUCbMEHHBIN IEPEBOJ] TEKCTA.

Branded content is entertainment created, funded or produced by a brand. For example, Nestle's
Purina pet food produces a TV show called Talk to the Animals, which has stories about animals and
advice on feeding cats and dogs. Brand messages or values are integrated into the content of an
entertainment property, which could be a TV show, a video game, a book or a live event.

The entertainment property is often co-created or co-produced by the brand. The brand
sometimes barters, or exchanges, the entertainment property for airtime - commercial space on
television or radio.

Branded content has grown due to media fragmentation. With more and more TV channels,
websites and magazines, it has become more difficult for advertisers to reach their target audiences
with conventional interruptive advertising such as commercials in advertising breaks. However, by
providing content, the brand engages and connects with consumers, offering an emotional encounter
with the brand, or a brand experience, rather than just exposure to an advertising message.

2. becena c npenojaasateneM 1o 3aaanHoi Teme «Partnership»
3. Packpoiite ckoOku, ynotpebus riaroinsl B Present Perfect.
1. He (not answer) my letter yet.

2. You ever (eat) caviar?

3. She already (become) a student.

4. How long you (be) here?

5.1 (lose) my gloves.

DK3aMeHAlMOHHBIN ouniier Ne 13

1. [IpouunTaiiTe U caenaiTe MUCbMEHHBIA MEPEBOJ TEKCTA.

Advertiser-funded programmes: the name tor branded content on TV and radio, this is now a
common feature of the audio-visual landscape. The travel agent, Thomas Cook, has even become a
media owner, with initiatives such as Thomas Cook TV, which broadcasts programmes about holiday
destinations.

Off-air events: brands organize shows or events, such as the Nokia Urban Music Festival.



Digital media networks: this has screens with information, news or entertainment in public
places such as train stations. Tesco has captive audience networks in its stores.

Online: the interactivity of online platforms allows brands to create a dialogue with consumers
and even to display, or post, written or video user-generated content (content developed by visitors to
the site). Land Rover's internet IV channel, for example, encourages viewers to share their content by
uploading their own films.

Mobile or wireless content: brands provide content such as mobile games, logos and ringtones.

2. becena c npenogaBaTesneM 1o 3a1aHHOM TeMe «Macroeconomics

3. Bcrasbre raron Bo Bpemenu Future Perfect.

By the end of the spring we ... (do) five exams.

You ... (eat) something by the time the bus arrives?

By the time he is 30 years old he ... (make) his first million of dollars.
Our plane ... (not land) by 9 o’clock.

Your favourite programme already ... (start) by the time we come home.

Nk v

DK3aMeHaAlUMOHHBI onteT Ne 14

1. IIpounTaiiTe u caenaiTe NUCbMEHHBIN EPEBOJ] TEKCTA.

Contract publishing: many brands have gone beyond producing advertorials - advertising in a
newspaper or magazine presented to resemble an editorial article. Some brands are now producing
consumer magazines which increase the time the consumer spends with the brand.

Films: BMW commissioned a series of films by Hollywood producers starring their cars.

Advergaming: embedding, or integrating, the brand values in advergames — video games
produced by advertisers - enable advertisers to reach young adults, who often avoid conventional
advertising.

Product placement or integration: a product or a product reference (when someone mentions
the product) appears in an entertainment property. Product placement has been common since the
1960s, when Sean Connery was seen driving an Aston Martin in a James Bond film.

2. becena c npenopaasateneM 1o 3aaanHoi Teme «Corporation»

3. Bcrasbre riaroiel B Past Perfect.

1. Nick (to show) the teacher the picture which he (to draw).

2. The boy (to give) the girl the flowers which he (to bring) from the field.
3. Mother (to see) that Nick (not to wash) his hands.

4. When I (to wake) up yesterday, parents already (to go) to work.

5. Yesterday I (to find) the book which I (to lose) in summer.

DK3aMeHAIMOHHBIN onier Ne 15



1. IIpounTaiiTe u caenaiTe NUCbMEHHBIN EPEBOJ] TEKCTA.

Some of the most common internet advertising formats are banners, buttons and skyscrapers
(see below). Other formats include:

- Pop-ups - new windows that open on your screen as you surf the web.

- Microsites - small websites (which may be part of a large website) dedicated to promoting a
specific product or event. A microsite has its own address or URL.

- Rich media formats - animated, highly interactive advertisements. The effectiveness of an
online ad unit or online advertising vehicle is measured in impressions - die number of times that the
ad is shown to an online audience. A good campaign will use contextual technology to deliver ads to
web pages that are relevant to the target audience.

2. becena ¢ npenoaaBatenem no 3amganHon Teme «Money and Financial Institutions»

3. 3aBepuIuTe CIEAYIOUINE MPEUIOKEHUS, UCIIOIb3Yysd KOHCTpYKuus used to.

1. I (drink) orange juice but then I (have) an allergy on it.
2. You (study) English but then you (move) to Italy.

3. We (play) together but then John (go) to another school.
4. Anthony (go) on foot but then he (buy) a car.

5. Romeo (be) unserious but then he (meet) Juliette.

DK3aMeHAIMOHHBIN oniet Ne 16

1. [IpounTaiiTe U caenaiTe NMCbMEHHBIA EPEBOJI TEKCTA.

Search engine marketing (SEM) includes:

- paid search - in addition to die organic listings or unpaid search listings, brands can pa\ search
engines to display advertising in the form of sponsored links or paid search listing;

- search engine optimization (SEO) - increasing the number of visitors, or traffic, to a website
by improving the ranking of the website. This means getting a search engine to rank the website high
on the search engine results page (SERP).

SEO techniques are classified as white hat if they are recommended by search engines as part
of good web page design, and black hat if they are disapproved of by search engines. Keyword stuffing
is an example of a black hat technique: a web page is loaded up with keywords to mislead the search
engine about the content or interest of the website.

2. becena ¢ npenoaaBaTenem 1o 3aaHHON TeMe «3BecTHBIC IO B TPOPECCUY

3. 3ajaiiTe BCe MATh TUMIOB BOMPOCOB K MPEJIOKEHUIO:



My grandparents have got a very nice house in the country.

DK3aMeHAIMOHHBIN OnJier Ne 17

1. ITpouunTaiiTe u crenanTe NUCbMEHHBIN MTEPEBOJ TEKCTA.

Buzz marketing uses existing networks, often social networks (for example, groups of friends),
to increase brand awareness. Social networking relies on the idea that people will pass along and share
cool and entertaining content. Unlike word of mouth, buzz is generated by the brand itself, looking to
build awareness of a product or service. A buzz marketing campaign hopes that the message will
spread quickly, thanks to buzz agents, people who pass along messages.

Comment UK is a company which specializes in live buzz. This is done by performers (actors)
acting out live advertisements. To promote the Nintendo Wii, teams of performers visited cinemas,
interacted with other cinemagoers, and played a game live on the big screen.

Brands also use stealth marketing, where consumers are nor aware that they are being marketed
to. For example, Sony promoted a camera-phone using actors who pretended to be tourists. The actors
asked people to take pictures of them, and took the opportunity to praise the brand, saying positive
things about it.

2. becena ¢ mpernoaBaTeneM 1o 3a1aHHON TeMe «Accountingy

3. Packpoiite ckoOKH M IOCTaBbTE IJ1aroi B 0HY U3 Tpex Gopm: Present Simple Passive, Past Simple
Passive, Future Simple Passive.
1. The coin (to find) under the bed. - MoneTka Obla HaliieHa MO KPOBATHIO.

3. When (to lose) your passport ? - Korga ObL1 moTepsiH Balll macmnopt?
4. The ship (to abandon) by everyone. - Kopa0ib BceMu TIOKUHYT.
5. Your words (not to forget) . - Bamum cioBa He OyayT 3a0BITHI.

OneHka «OTJIMYHO» - YPOBEHb OCBOCHHs OOydaloIMMCs Y4eOHOro Marepuaja JI0CTaTOUYHO
BBICOK, O0YYaIOIIUNCS yMEET UCIOIb30BaTh TEOPETUUECKUE 3HAHUS TPU BBHIMOIHEHUH MPAKTHUYECKUX
3aJa4 ¢ MPAKTUKOM, MOITBEPKIaeT CPOPMUPOBAHHOCTH OOUTNX U MPOGhECCHOHATBHBIX KOMIIETEHIIUH;

OneHka «xopouioy» - 00y4Jaroluics MOJHO OCBOWJ YUeOHbIN MaTepual, BialeeT MOHITHIHBIM
anmapaTtoM, OPUEHTHPYETCS] B U3yYEHHOM MaTepHajie, OCO3HAHHO MPUMEHSET 3HAHUS ISl pelIeHUs
MPAKTHYECKHUX 3a7ad, TPaMOTHO H3JlaraeT OTBET, HO cojiepkaHue U (opMa OTBETa UMEIOT OTEJbHbBIE
HETOYHOCTH;

OneHka «yAOBIETBOPUTENHLHO» - OOYYAIOIIMKCSA 3HAET U TOHUMAeT OCHOBHBIC MOJOXKEHUS
y4eOHOr0 MaTepuasia, HO H3JIaraeT ero HEMOJHO, HEMOCIEeJ0BaTENbHO, JOMYCKAaeT HETOYHOCTH B
ONpENIETICHUN TOHATUM, B NPUMEHEHUM 3HAHUU I PELICHUs NPAKTUYECKUX 3a7ad HE yMeeT
JIOKa3aTeIbHO 00OCHOBATH CBOU CYKICHHUS;

OrneHka «HEYIOBICTBOPUTEIHHO» - OOYYAIOIIMHCS HMEeT pa3pOo3HEHHBIC, OecCHCTEMHBIC
3HAHUS, HE YMEET BBIJCNIATH TJIABHOE U BTOPOCTETICHHOE, IOMYCKAET OITMOKH B ONPEISIICHUN TIOHATHUH,
MCKaXXaeT X CMBICII, OECTIOPSIIOYHO U HEYBEPEHHO M3JIaraeT MaTepuai, He MOXET IMPUMEHSTh 3HAHUS

JJI pCIICHUA MMPAKTUYCCKUX 3aaa4.

4.3. KoMILJIEKT TeCTOBBIX 3aJaHMi



Br16epute npaBuiIbHBINA OTBET (THUII OTBETA - OJJUHOYHBIN)
1. Which city is the capital of the United Kingdom?

1) Edinburgh

2) Cardiff

3) London

4) Belfast

Br16epute npaBuiibHBIN OTBET (THUIT OTBETA - OJJUHOYHBIN)

2. The United Kingdom is made up of how many main islands?
1) One

2) Two

3) Three

4) Four

Bri6epuTe nmpaBUIIbHBINA OTBET (THUIT OTBETA - OJTMHOYHBIN )

3. Which celebration marks the beginning of the New Year in Great Britain?
1) Guy Fawkes Night

2) Hogmanay

3) St. George’s Day

4) May Day

Bri0epure npaBuiIbHBINA OTBET (TUI OTBETA - OJIMHOYHBIH)

4. Which famous landmark is located in London and is known for its large clock tower?
1) Tower of London

2) Big Ben

3) Stonehenge

4) Edinburgh Castle

Br16epuTe npaBuiIbHBINA OTBET (THUII OTBETA - OJJUHOYHBIN)
5. Choose the correct form: Right now, they (play) football in the park.

1) play
2) are playing

Br16epute npaBuiibHbINA OTBET (THUII OTBETA - OJJUHOYHBIN)

6. Choose the correct option. I saw ___ elephant at the zoo.
l)a

2) an

3) the

Bri0epure npaBuiibHBINA OTBET (TUI OTBETA - OAMHOYHBI)
7. Fill in the blank: __ moon is very bright tonight.
1)A

2) An

3) The

Br16epute npaBuiIbHBINA OTBET (THUII OTBETA - OJJUHOYHBIN)

8. WhileI __ the view, someone ___ my bag.
1) was admiring, stole



2) was admiring, was stealing

Br16epute npaBuiIbHBINA OTBET (THUII OTBETA - OJJUHOYHBIN)

9. He some new shoes last month.
1) bought

2) buying

3) buy

4) buys

Bri6epuTe npaBuiibHBINA OTBET (TUIT OTBETA - OJTMHOYHBIN )
10. A: did she a job? B: In the car factory.
1) When / get

2) Where / got

3) Who / get

4) Where / get

Br16epute npaBuiibHBINA OTBET (THUII OTBETA - OJJUHOYHBIN)

11. Choose the correct form to complete the sentence: "Tomorrow at 10 a.m.,I ___ (work) on the
report."

1) will work

2) will be working

Br10epuTe nmpaBUIIbHBINA OTBET (THIT OTBETA - OJTMHOYHBIN )

12. Complete the sentence with the correct tense: " At this time next week, we ___ (travel) to
Paris."

1) will travel

2) will be travelling

Br16epute npaBuiibHbINA OTBET (THUII OTBETA - OJJUHOYHBIN)

13. Fill in the blank with the correct form of "to be going to'': "They  (travel) to Spain this
summer."

1) is going to travel

2) are going to travel

Bri0epute npaBuiIbHBINA OTBET (TUI OTBETA - OAUMHOYHBII)

14. The territory of Great Britain has ... parts
1)3
2)4
3)5

Br16epute npaBuiibHBIN OTBET (THUIT OTBETA - OJJUHOYHBIN)

15. The Beefeaters take care of the Black...
1) cats

2) ravens

3 horses

BriOepure npaBuiibHBINA OTBET (TUI OTBETA - OJIMHOYHBI)

16. Max didn’t yesterday afternoon; he at home.
1) go out / stayed

2) go out / stay

3) went out / stayed



4) went out / stay

Bribepute npaBUIIbHBIM OTBET (TUI OTBETA - OAMHOYHBIN)

17. Geoffrey French before, but he at university now.
1) study didn’t / studies

2) didn’t study / study

3) did not study / studies

4) didn’t studied / studies

Bri0epuTe npaBUiIbHBINA OTBET (TUI OTBETA - OJIMHOYHBII)

18. My Dad ... a present by his colleagues when he retired.
1) been given

2) was giving

3) had given

4) was given

Bri6epuTe npaBUIbHBINA OTBET (TUI OTBETA - OJIMHOYHBII)

19. The books must ... by 12 December.
1) be returned

2) have returned

3) will be returned

BriGepure npaBuIIbHBIA OTBET (THUIT OTBETA - OJJMHOYHBIH)
20. When I was young I ... by my aunt and uncle.

1) was looked for

2) was looked after

3) was looked at

4) was being looked

Kiroun otBeTOB

1-3 11-2
2-3 1222
3-2 1322
42 14-1
5-2 15-2
6-2 16-1
7-3 17-3
8-1 18-4
0-1 19-1
10-4 20-2




Kpurepuu onenku:

OneHka «OTJIMYHO» BBICTABIISETCS CTYAEHTY, €CIM TECTOBBIE 3a/laHUs BBIIIOJIHEHBI [TPaBUIIBHO
Ha 80-100%.

OneHka «XOpOLIo» BBICTABIISETCS CTYACHTY, €CJIM TECTOBBIE 3a/1aHNS BBIITOJIHEHbI IPABUJILHO Ha
60-80%.

OneHka «ya0BIETBOPUTENIBHO» BBICTABIISETCS CTYACHTY, €CIIM TECTOBBIE 3a/1aHUS BHIMOJIHEHbI
npaBuibHO Ha 40-60%.

OneHka «HEYJIOBIETBOPUTEIBHO» BBICTABISIETCS CTYIEHTY, €CIM TECTOBbIE 3a/laHus
BBITNIOJTHEHBI IPaBUJILHO MeHee ueM Ha 40%.



