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В методических указаниях представлен краткий практический материал, направленный на усвоение лексики и дальнейшее обучение грамматики при подготовке к практическим занятиям.
Целью практических работ по дисциплине «Иностранный язык в профессиональной деятельности» является проведение практических занятий и овладение фундаментальными знаниями, профессиональными умениями и навыками по профилю изучаемой дисциплины, закрепление и систематизация знаний, формирование умений и навыков и овладение опытом творческой, исследовательской деятельности.
Задачи практических занятий:
 - обобщить, систематизировать, углубить, закрепить полученные знания по изучаемым темам;
 - сформировать умения применять полученные знания на практике;
 - выработать при решении поставленных задач таких профессионально значимых качеств, как самостоятельность, ответственность, точность, творческая инициатива.
В результате обучающийся осваивает следующие общие компетенции:
ОК 1. Выбирать способы решения задач профессиональной деятельности применительно к различным контекстам;
ОК 2. Использовать современные средства поиска, анализа и интерпретации информации, и информационные технологии для выполнения задач профессиональной деятельности;
ОК 3: Планировать и реализовывать собственное профессиональное и личностное развитие, предпринимательскую деятельность в профессиональной сфере, использовать знания по финансовой грамотности в различных жизненных ситуациях;
ОК 4. Эффективно взаимодействовать и работать в коллективе и команде;
ОК 5: Осуществлять устную и письменную коммуникацию на государственном языке Российской Федерации с учетом особенностей социального и культурного контекста;

ОК 6. Проявлять гражданско-патриотическую позицию, демонстрировать осознанное поведение на основе традиционных общечеловеческих ценностей, в том числе с учетом гармонизации межнациональных и межрелигиозных отношений, применять стандарты антикоррупционного поведения;
ОК 7. Содействовать сохранению окружающей среды, ресурсосбережению, применять знания об изменении климата, принципы бережливого производства, эффективно действовать в чрезвычайных ситуациях;
ОК 9: Пользоваться профессиональной документацией на государственном и иностранном языках.




Перечень практических занятий (далее ПЗ)
	№ ПЗ
	Наименование тем практических работ
	Стр.

	3 (1) семестр (14 часов - ПрП) Всего: 122 часов

	Раздел 1. Роль иностранного языка в профессиональной деятельности

	1.1
	Language as a universal means of communication. (осуществляется в форме практической подготовки)
	9

	1.2
	Russia in the Global World. (осуществляется в форме практической подготовки)
	10

	1.3
	English speaking countries. (осуществляется в форме практической подготовки)
	10

	1.4
	My Future profession. Vocabulary. (осуществляется в форме практической подготовки)
	11

	1.5
	Маркетинг. Реклама. Лексика по теме. .(осуществляется в форме практической подготовки)
	12

	1.6
	Маркетинг. Реклама. Part 2. (осуществляется в форме практической подготовки)
	13

	1.7
	Вопросы для обсуждения на тему Реклама. (осуществляется в форме практической подготовки)
	15

	
	4 (2) семестр (40 часов/ 36ч-ПрП, 4ч - СРП)
	

	
	Раздел 2. Роль образования в современном мире
	

	2.1
	Compound nouns. Countable & Uncountable nouns. Article. (осуществляется в форме практической подготовки)
	17

	2.2
	Adjectives. Degrees of Comparison. (осуществляется в форме практической подготовки)
	22

	2.3
	Indefinite Articles (a/an). (осуществляется в форме практической подготовки)
	26

	2.4
	Definite Article (the). (осуществляется в форме практической подготовки)
	32

	2.5
	Present, Past and Future Simple Tenses. (осуществляется в форме практической подготовки)
	39

	2.6
	System of Education in Russia.(осуществляется в форме практической подготовки)
	41

	2.7
	Secondary Vocational Education. (осуществляется в форме практической подготовки)
	42

	2.8
	Digitalization Of Education. (осуществляется в форме практической подготовки)
	44

	2.9
	Education in Great Britain. (осуществляется в форме практической подготовки)
	46

	2.10
	Education in USA. (осуществляется в форме практической подготовки)
	47

	
	Раздел 3. Значение иностранного языка в освоении профессии
	

	3.1
	Technological Progress. (осуществляется в форме практической подготовки)
	50

	3.2
	Continuous Tenses. Stative verbs. (осуществляется в форме практической подготовки)
	52

	3.3
	History of Advertising. (осуществляется в форме практической подготовки)
	60

	3.4
	 A New Form of Advertising Threatens to Crowd out Traditional Commercials. (осуществляется в форме практической подготовки)
	62

	3.5
	Celebrity Advertising. (осуществляется в форме практической подготовки)
	63

	3.6
	Irregular Verbs. (осуществляется в форме практической подготовки)
	65

	3.7
	Passive and Active Voice. (осуществляется в форме практической подготовки)
	65

	3.8
	Is Advertising your Cup of Tea?
	69

	3.9
	Importance of Advertising.
	71

	3.10
	Подготовка к дифзачету
	72

	5 (3) семестр (38 часов/ 34ч-ПЗ;из них 24ч-ПрП; 4ч - СРП)

	Раздел 4. Основы делового общения и трудоустройство

	4.1
	Irregular verbs. Part 2. (осуществляется в форме практической подготовки)
	74

	4.2
	Perfect Tenses. (осуществляется в форме практической подготовки)
	74

	4.3
	Auxiliary words. (осуществляется в форме практической подготовки)
	80

	4.4
	Светская беседа. Изучение речевых оборотов и выражений. (осуществляется в форме практической подготовки)
	82

	4.5
	Телефонные переговоры. Беседа по телефону. Деловой Звонок. (осуществляется в форме практической подготовки)
	83

	4.6
	Деловая переписка. Составление деловых писем. (осуществляется в форме практической подготовки)
	88

	4.7
	Resume or CV.(осуществляется в форме практической подготовки)
	91

	4.8
	How to write application form.(осуществляется в форме практической подготовки)
	100

	4.9
	Interview. How not to be confused. (осуществляется в форме практической подготовки)
	104

	4.10
	Internet marketer - functions and responsibilities. (осуществляется в форме практической подготовки)
	114

	Раздел 5. Реклама в сфере связей с общественностью. Виды рекламы. Public relations advertising. Types of Advertising.

	5.1
	Basic Types of PR Advertising. (осуществляется в форме практической подготовки)
	117

	5.2
	Image-building. (осуществляется в форме практической подготовки)
	118

	5.3
	Investor and Financial Relations
	121

	5.4
	Forms of Financial Advertising. 
	123

	5.5
	Advertising in the Russian Media. 
	125

	5.6
	Advertising.Professional Vocabulary. 
	127

	5.7
	Print and Marketing Advertising. 
	129

	5.8
	Конструкция used to. 
	130

	5.9
	Public Service and Media Advertising. 
	132

	6 (4) семестр (30 часов/ 14 ч - ПрП, 4ч - СРП, 12ч -ПАтт)

	Раздел 6. Strategies of Advertising

	6.1
	Types of Questions. General and Special Questions. (осуществляется в форме практической подготовки)
	134

	6.2
	Subject and Alternative Question. (осуществляется в форме практической подготовки)
	138

	6.3
	Disjunctive Questions. (осуществляется в форме практической подготовки)
	142

	6.4
	Definition and Concept of Advertising Strategies. (осуществляется в форме практической подготовки)
	144

	6.5
	How to Develop Advertising Strategies. (осуществляется в форме практической подготовки)
	146

	6.6
	More on the Stages of Developing Advertising Strategies. .(осуществляется в форме практической подготовки)
	148

	6.7
	Strategies of Persuasion in Advertising. Glittering Generalities. .(осуществляется в форме практической подготовки)
	150

	6.8
	Conditional Sentences. (First, Second and Third Conditions). 
	152

	6.9
	Transfer. Testimonials. Appeal.
	159

	6.10
	Повторение. Подготовка к экзамену.
	161

	
	Промежуточная аттестация (12 часов)
	

	
	Литература
	165







3 семестр (1 семестр)

Раздел 1. Роль иностранного языка в профессиональной деятельности.
ПЗ №1.1 Language as a universal means of communication.
Теоретическая часть
English as international language
	English is the native language for more than 300 million people on our earth. But nowadays it is widely used not only in those countries where it is a first language. A lot of countries (such as China, Russia, Thailand and many others) have recognized the importance of this language recently as an international means of communication. English is taught in all schools and colleges there. In Russia itself English is gathering pace as a popular second language.
There are also some countries (such as India, Singapore, Pakistan, the Philippines and some African countries) where English is an official second language and it is often used in mass media, courts, parliaments and universities.
	Today English is used almost everywhere. It is the language of banking and industry, computers and trade, technology and science. English as an international language helps people of different nationalities from around the world discuss politics or arrange business meetings. For example, German and Italian businessmen can choose English as their mutual language of communication.
	More and more people from non-English speaking countries start learning the language and using it in their daily life, business and travelling. Tourism development has contributed much to English becoming the universal means of communication. However some linguists hold the opinion that the globalization of English as an international language can be quite harmful for the language itself because foreign speakers greatly influence its grammar, pronunciation and vocabulary.
Vocabulary
recognize - признавать, узнавать
teach - taught - taught  -  учить, преподавать
mutual - взаимный, общий
contribute - способствовать
harmful - вредный, пагубный, опасный
Задания к практическому занятию 
1. Read and translate
2. Make your own vocabulary and retell the text 
3. Tell your own opinion about English language, its role and the need to study it .

ПЗ№1.2 Russia in the Global World

Введение новых лексических единиц по теме занятия для последующего чтения текста.

Задания к практическому занятию
1. Read and translate the article
2. Make your own vocabulary and retell the text 

Technical Universities’ Profile Associations of Russia and China in the Context of Engineering Personnel Training System
https://russiaglobal.spbstu.ru/en/article/2025.31.2/
Abstract:
The priority areas of scientific and educational cooperation between Russia and China indicate an increasing focus of both states on interaction in the field of science and technology at the present stage. The scientific and technological development of both countries creates a demand for reforms in higher education systems, qualitative changes in the training of engineering personnel, the establishment of new associations, and their relationships within the framework of overall cooperation, including through intergovernmental partnerships. The relevance of the chosen topic is determined by the priority directions of higher education reforms in engineering training and the insufficient study of the role of university collaboration in this process. The efforts of both countries aimed at achieving technological sovereignty, the growth of joint projects, and cooperation programs between Russian and Chinese universities are analyzed using various sources, including government documents, scientific publications, and analytical reports of established associations. The study employs historiographic analysis, the problem-chronological method, content analysis, classification, systematization, and interpretation methods. Based on the examination of the identified issues, the main areas of university partnerships within specialized associations are presented, the effectiveness of modern programs is assessed, and the key results of the activities of specialized associations aimed at training qualified personnel in the field of engineering education are formulated.
ПЗ№1.3 English speaking countries
Теоретическая часть
The United Kingdom of Great Britain and Northern Ireland (the UK).

The United Kingdom of Great Britain and Northern Ireland (the UK) occupies the British Isles and consists of 4 parts: England, Wales, Scotland and Northern Ireland. The country has the population of 60 million people within the land area of 244 thousand square kilometers. The isles are washed by the Atlantic Ocean in the north and in the west and by the English Channel in the south. The UK is separated from continental Europe by the North Sea. Great Britain is separated from Northern Ireland by the Irish Sea and the North Channel.
There are many beautiful lakes and mountains in Scotland and England. The highest point in the Highlands is Ben Nevis (1 340 metres). The longest river flows in England, it is the Severn. The main attraction in the north of England is the Lake District. Thanks to the warm waters of Gulf Stream the island is very green and the British climate is mild. Local summers are rather hot and winters are not cold. As the weather is very changeable in Britain, it is the favourite topic for discussion with the British.
The capital of Great Britain is London. It stands on the Thames river. The country is a constitutional monarchy and officially the Queen is the Head of state. But it is ruled by the Prime Minister and the government. The legislative body is the Parliament which consists of the House of Lords and the House of Commons.
The UK is a highly developed industrial state. The chief industries are shipbuilding, fishing and mining, production of aircraft equipment, electronics, textile and chemicals. The country is the world’s largest exporter of iron and steel goods. The most important industrial cities of Great Britain are London, Birmingham, Manchester, Glasgow, Liverpool, Leeds, Edinburgh.
A lot of famous people were born and lived in Great Britain. Among them are Shakespeare, Newton, Churchill, Paul McCartney, Joanne Rowling, Sting, David Beckham and many others.

Задания к практическому занятию
Read, translate  and retell shortly the text above.
Answer the questions
What does it means «English speaking countries»?
How many people in the world speak English?
Why English is the most popular language in the world?
3. Describe any of English speaking country you like in a similar way to the text.
ПЗ№1.4 My Future profession. Vocabulary
Теоретическая часть
Просмотр презентации на тему «Моя Профессия-рекламный агент»
https://en.ppt-online.org/88806 «My future profession»
Задания к практическому занятию
1. Discuss about the presentation
2. Make your own vocabulary
3. Make your story about your future profession.

ПЗ№1.5 Маркетинг. Реклама. Лексика по теме.

Задания к практическому занятию

1 Переведите на русский, составьте с каждым словом по предложению


Vocabulary

adabbr. advertisement - advert abbr.
advertisementn. item of publicity for a product or service, in magazine, on TV etc
advertising agencyn. company specialising in producing and placing advertisements for clients
AIDAabbr. Attention, Interest, Desire, Action - the objective of all advertisements
benefitn. advantage of a product or service, usually derived from its features
billboardUSn. signboard, usually outdoors, for advertising posters; hoardingUK
circulationn. average number of copies of a magazine sold in a particular period
classified adsn. small advertisements in magazine or newspaper categorised by subject
commercialn. paid advertisement on radio or TV
couponn. part of a printed advertisement used for ordering goods, samples etc
double-page spreadn. advertisement printed across 2 pages in a magazine or newspaper
eye-catcherUSn. something that especially attracts one's attention - eye-catching adj.
featuresn. special characteristics of a product, usually leading to certain benefits
hoardingUKn. signboard, usually outdoors, for advertising posters; billboardUS
postern. large sheet of paper, usually illustrated, used as advertisement
prime timen. hours on radio & TV with largest audience, esp. the evening hours
promotev. to (try to) increase sales of a product by publicising and advertising it1
slotn. specific time in a broadcasting schedule, when a commercial may be shown
targetn. objective; what one is aiming at - target audience n.
U.S.P.abbr. Unique Selling Proposition; what makes a product different from others

ПЗ№1.6 Маркетинг. Реклама. Part 2.
Задания к практическому занятию
1. Повторяем и учим новые слова:

advertising agency: a company that helps with planning advertisements.
AIDA: Attention, Interest, Desire, Action
advertising agency: a firm that creates ads for other companies
advertising budget:  the amount of money that a company spend on advertising
eye-catcher: attracting attention of a person
promote: advertising and publicity to increase sales
benefit: advantage, profit, gain
billboard: a large outdoor board for displaying advertisements
broadsheet: a large piece of paper with information on it
campaign: plan of action
generic advertising: Advertising for a entire sector
circulation: amount of copies of newspapers/magazines sold over a period of time
classified ads: Small advertisement that are divided into categories for newspapers or magazines
commercial: Advertisement on radio or television.
brand awareness: knowing a particular brand
brand loyalty: continuing to buy from the same brand
coupon: Part of a printed advertisement to be used to order goods or samples.
direct mail: Advertisement sent by post to customers.
editing: Reviewing or rewriting advertisement for publication
mass media: leading means of communication
keywords: a word or concept to indicate the content
launch: begin an action to introduce something
mailshot: posting advertising material to possible customers
target: objective, goal
features: particular characteristics of a product
commercial break:  the short period when ads are shown on TV
commercial channel: TV channels of advertisement
hoarding: billboard
hype: excessive or intensive publicity or promotion
jingle: Catchy verse, slogan or tune
poster: big sheet of paper used for advertising
prime time: the time that most audience is expected
roadside signs: big panels used for outdoor advertising
slot: particular time in a broadcasting schedule
soundbite: Short extract from a recorded interview
tabloid: half-size newspaper with many headlines and photos
U.S.P.: Unique Selling Proposition
press release:  something written to share and publish
sales page:  a page particularly used to promote a product or service
social media: websites or apps that allow users to create and share content
spam email:  unwanted, promotional email
word of mouth:  recommendations made by individuals
publicity: notice or attention given by the media
brand awareness: being familiar with the distinctive qualities or image of a brand 
target audience: the group that the campaign is for
misprint : print incorrectly
call to action: encouraging someone to take a particular action
celebrity endorsement: having a well-known person to promote a product
to go viral:  to become extremely popular on Internet
junk mail:  unwanted promotional emails and letters
to launch a product: introducing a new product
mailing list:  a list of contacts used to send information and advertisements
niche product:  a product that is targeted at a specific group of people
to place an advert:  to put an advertisement somewhere


2. Посмотрите карточки на экране, подготовьте ответы, проверьте правильность друг у друга
 https://www.learnenglish.com/vocabulary/advertising/advertising-vocabulary/

 unwanted, promotional email—(spam email)
posting advertising material to possible customers—(mailshot)
Part of a printed advertisement to be used to order goods or samples.—(coupon)
a firm that creates ads for other companies—(advertising agency)
continuing to buy from the same brand—(brand loyalty)
 the amount of money that a company spend on advertising—(advertising budget)
encouraging someone to take a particular action	—(call to action)
attracting attention of a person—(eye-catcher)

ПЗ№1.7 Вопросы для обсуждения на тему Реклама.
Теоретическая часть
Do you feel bombarded by advertising?
Where do you see advertisements nowadays?
Do you trust advertisements?
Do you buy advertised products?
What is the funniest commercial you’ve seen recently?
Describe the worst advertisement you’ve ever seen.
Would you like to work in advertising? Why?/Why not?
Do you think advertising is an art?
Would you like there to be no ads on the Internet?
What would the world be like without advertising?
Have you ever placed an ad or started an advertising campaign?
Do you think advertising is a clever way of lying about products?
How much truth is there in advertising?
What factors are essential in making a good advertisement?
What products depend most on advertising?
What do you think of advertisements for language schools?
Is advertising a good or bad thing?
What is the most popular way of advertising?
Do pop-up ads on the Internet bother you?
Do you agree with an advertising ban on particular groups of products (e.g: cigarettes, alcohol, etc.)?
What regulations should be applied to adverts to protect consumers?
Which companies produce the best ads?
Have you ever been angry about an advert?
Some people complain that adverts stimulate an excessively consumerist society. What do you think?
Is there anything that you like about advertisements? If so, what is it?
How frequently do you buy an item in a shop because you remember the advert?
Have you ever not bought a product because you were irritated by the advert?
How often do you click on advertisements on web pages or Google search?
Are there any things which shouldn’t be advertised?
Some charities sometimes use shocking images of starving children or abused animals in their advertisements. What do you think of this practice?
What are your favorite brands? Do these brands advertise? Do you think you like these brands because of their advertising or because of the product? Is it a combination of both?
Do you think children are affected by advertising more than adults?
How does your company advertise? Is their strategy successful?
What do you think about the idea of celebrity endorsement of a company or a particular product?
What do you think about the use of sex as an advertising strategy?
To what extent can advertisements change people’s tastes? Can you provide examples to support your idea?
How much stereotyping (e.g: racial, sexual, gender, age, etc.) is present in advertising today?

Задания к практическому занятию 
Вопросы делятся по 2 на каждого учащегося.
Подготовить ответы на вопросы


4 (2) семестр 

Раздел 2. Роль образования в современном мире

ПЗ № 2.1 Compound nouns. Countable & Uncountable nouns.
Теоретическая часть
Вспоминаем правила для исчисляемых и неисчисляемых существительных.
Назовем примеры неисчисляемых и исчисляемых существительных.
Изучаем таблицу , переводим, учим неизвестные слова.
Что такое «Compound nouns»?[image: Изображение]


[image: Рисунок 12]
Составные существительные -Compaund Nouns
	An air (воздух) + a plane (крыло) = an airplane (самолет).
	A police (полиция) + a man (человек) = a policeman (полицейский).
	A boy (мальчик) + a friend (друг) = a boyfriend (молодой человек, возлюбленный).


	Способ образования
	Примеры

	Существительное + существительное
	Football – футбол
A sunflower – подсолнух
A vineyard – виноградник
A haircut – стрижка
	A foot (ступня) + a ball (мяч)
The sun (солнце) + a flower (цветок)
A vine (виноградная лоза) + a yard (двор)
Hair (волосы) + cut (форма, очертание)

	Существительное + предлог / предложная группа
	A day off – выходной
A mother-in-law – свекровь
An editor-in-chief – главный редактор
	A day (день) + off
A mother (мать) + in + law (закон)
An editor (редактор) + in + chief (шеф)

	Существительное + глагол
	A doorstop – доводчик двери
A dragonfly – стрекоза
A waterfall – водопад
	A door (дверь) + to stop (останавливать)
A dragon (дракон) + to fly (летать)
Water (вода) + to fall (падать)

	Прилагательное + существительное
	Full moon – полнолуние
A nobleman – аристократ
Quicksand – зыбучий песок
A black eye – синяк под глазом
	Full (полный) + the moon (луна)
Noble (благородный) + a man (человек)
Quick (быстрый) + sand (песок)
Black (черный) + an eye (глаз)

	Предлог/наречие + существительное
	The inside – внутренняя часть, сторона
Downtime – простой, вынужденное бездействие
An undertone – подтекст, скрытый смысл
An underclass – низший слой общества
	In (в, внутрь) + side (часть, сторона)
Down (внизу, вниз; указывает на уменьшение чего-либо) + time (время)
Under (под, меньше, ниже) + a tone (оттенок)
Under (под, меньше, ниже) + class (слой общества)

	Предлог/наречие + глагол
	An outlet – сток, рынок сбыта
Input – вклад
An upswing – подъем; улучшение
	Out (снаружи) + to let (допускать, позволять)
In (в, внутрь) + to put (класть)
Up (вверх) + to swing (размахивать, качаться, резко меняться)

	Глагол + существительное
	A breakwater – волнорез
A driveway – подъездная дорога
A cookbook – поваренная книга
A telltale – болтун, сплетник
	To break (ломать) + water (вода)
To drive (ехать) + a way (путь)
To cook (готовить) + a book (книга)
To tell (рассказывать) + a tale (рассказ)




Образование множественного числа составных существительных
Множественное число составных существительных образуется путем прибавления буквы s к главному слову конструкции:
	A greenhouse (теплица) – greenhouses (теплицы).
	A car park (парковка) – car parks (парковки).
	A mother-in-law (свекровь) – mothers-in-law (свекрови).
Как определить главное слово в составном существительном? Обычно оно располагается вторым. Однако есть и такие составные существительные, в которых оба компонента равноправны. В таких случаях буква s добавляется ко второму слову:
	A tablespoon (столовая ложка) – tablespoons (столовые ложки).
	An ashtray (пепельница) – ashtrays (пепельницы).
	An also-ran (аутсайдер) – also-rans (аутсайдеры).
	A go-between (посредник) – go-betweens (посредники).
	A grown-up / grown up (взрослый человек) – grown-ups (взрослые люди).
Если же одно из слов, входящих в состав составного существительного, имеет особую форму во множественном числе, меняются оба слова: a manservant (слуга) – menservants (слуги).
Как писать составные существительные в английском языке
Составные существительные в английском языке могут писаться тремя способами: слитно, через дефис и раздельно.
	A firefly – светлячок.
	Х-ray – рентгеновские лучи.
	A sergeant major – сержант-майор, старшина.
Четкого правила относительно написания составных существительных в английском языке нет. Поэтому самый верный способ проверить написание слова – посмотреть в словаре. Интересно, что употребление дефиса в современном английском языке сводится к минимуму. И те слова, которые изначально писались через дефис, со временем начинают писаться слитно (например, email и online).
Как произносить составные существительные английского языка
Обычно в каждом из слов, входящих в состав сложного существительного, сохраняется свое ударение, а при произнесении выделяется первый компонент сложного слова.
	A páper knife / páperknife – нож для бумаги.
	A réading test – тест по чтению.
	A sínging lesson – урок пения.
Однако это общая рекомендация и ее можно применять далеко не ко всем сложным существительным. Каждый случай индивидуален, и лучше проверять ударение в словаре.
Руководствоваться четкими правилами можно лишь в двух случаях:
	Если в составном существительном есть имя собственное или название чего-то, ударение чаще всего ставится на первый слог второго слова:
	Mount Éverest – гора Эверест.
	Prime Mínister – премьер-министр.
	New Yórk – Нью-Йорк.
	Если составное существительное образовано от фразового глагола, ударение падает на первый слог первого слова:
	A gétaway – побег.
	A cómeback – возвращение.
	A bréakdown – поломка, провал.
Научиться правильно произносить составные существительные английского языка несложно. Теорию о том, как это делается, вы уже знаете, а практический урок вам преподнесет носитель языка Эмма в этом видео:
Sound like a Native Speaker: Compound Nouns
Задание к практическому занятию
1..Match  the correct words in the left and right columns
After
A swimming
Break
A bus
A head
A black
A living
A pass
Ice
A soul
noon
ache
room
fast
port
pool
board
cream
mate
stop
2.Write down the plural of the nouns
a greenhouse
a car park
a mother-in-low
a tablespoon
a dragonfly
an ashtray

ПЗ № 2.2 Adjectives. Degrees of Comparison. 
Теоретическая часть
Adjectives are words that describe or modify nouns and pronouns, providing more information about them. For example, in the phrase "the red apple," "red" is the adjective describing the noun "apple."
Here are some key points about adjectives:


	Adjectives can appear before the noun (e.g., blue sky) or after a linking verb (e.g., the sky is blue). 
1


	There are different types of adjectives, including descriptive, demonstrative, possessive, and interrogative adjectives. 
1

	For a comprehensive list of common adjectives, you can refer to resources like YourDictionary. 
1


Имя прилагательное – это самостоятельная часть речи, обозначающая признак предмета и отвечающая на вопросы «какой?», «который?», «чей?».
Английские прилагательные, в отличие от русских, не изменяются ни по падежу, ни по роду, ни числу:
small boy – маленький мальчик
small girl – маленькая девочка
small children – маленькие дети
Строение английских прилагательных
По своему строению английские прилагательные делятся на простые, производные и сложные.
Простые прилагательные не имеют в своем составе суффиксов и приставок:
green – зелёный
left – левый
happy – счастливый
В составе производных прилагательных есть суффикс и/или приставка:
helpful – полезный
international – международный
unreasonable – неразумный
Для английских прилагательных характерны следующие суффиксы:
-able: adorable – обожаемый
-al: epochal – эпохальный
-ant: pursuant – соответствующий
-ary: documentary – документальный
-ed: barbed – колкий
-en: silken – шёлковый
-ful: colourful – красочный
-ible: accessible – доступный
-ic: optimistic – оптимистичный
-ish: Scottish – шотландский
-ive: creative – творческий
-ive: innovative – новаторский
-less: lifeless – безжизненный
-like: lifelike – как живой
-ly: yearly – годовой
-ous: courageous – бесстрашный
-y: funny – забавный
И следующие приставки:
un-: unguarded – незащищённый
in-: incomplete – неполный
il-: illegal – незаконный
im-: immoral – аморальный
Сложные прилагательные состоят из двух или более основ:
red-hot – раскалённый, возбужденный
colour-blind – не различающий цветов
snow-white – белоснежный

Виды прилагательных в английском языке
По значению английские прилагательные делятся на два вида – качественные и относительные.
Качественные прилагательные обозначают качества предмета прямо:
soft – мягкий
dark – тёмный
long – длинный
В отличие от относительных, они могут быть выражены в большей или меньшей степени и поэтому имеют степени сравнения (softer - softest, darker - darkest, longer - longest). От качественных прилагательных часто можно образовать соответствующее абстрактное существительное:
softness – мягкость
darkness – темнота
Относительные прилагательные описывают качества предмета через его отношение к:
	материалам
wooden – деревянный
leathern – кожаный
	месту
Eastern – восточный
Swedish – шведский
	времени
daily – ежедневный
monthly – ежемесячный
	связи
heavenly – божественный
motherly – материнский
Относительные прилагательные не имеют степеней сравнения.
Иногда относительные прилагательные могут выполнять роль качественных (iron will – железная воля) и наоборот.

There are three degrees of comparison for adjectives:
	Positive Degree: This is the base form of the adjective, used when no comparison is made (e.g., "tall").

	Comparative Degree: This form is used to compare two things, typically formed by adding "-er" or using "more" (e.g., "taller" or "more beautiful"). 
2


	Superlative Degree: This form is used to compare three or more things, typically formed by adding "-est" or using "most" (e.g., "tallest" or "most beautiful"). 
2

	These degrees help convey the intensity or quality of the adjective in relation to other nouns. 
2

[image: Изображение]

Задание к практическому занятию
1. Exceptions (исключения)
Выучить наизусть !!!
· good – better – best
· bad – worse – worst
· little – less – least
· many – more – most
· far – farther, further – farthest, furthest
· old – older, elder – oldest, eldest
late - later - the latest (о времени)    Let’s have coffee later.  The latest model of Tesla is so cool.
late - latter - the last ( по порядку)   Of the first two  Hobbit movies,  I prefer  the latter.  I just ate the  last piece of cake.
far - farther - the farthest (по расстоянию) It’s farther than I thought
far - further -the furthest ( по времени)   She’s gone to college for further education.    For further information please call this number.

2. Open the brackets and use the necessary form of adjective.
The Arctic Ocean is (cold) than the Indian Ocean.
Chinese is (difficult) than English.
Spanish is (easy) than German.
She is not so (busy) as I am.
It is as (cold) today as it was yesterday.
She is not so (fond) of sports as my brother.
Today the weather is (cold) than it was yesterday.
This book is (interesting) of all I have read this year.
January is  the (cold) month of the year.
 My sister speaks English (bad) than I do.
 Which is the (hot) month of the year?
 Which is the (beautiful) place in this part of the country?
 This good-looking girl is the (good) student in our group.

3. Open the brackets using comparative or superlative degrees of adjectives
1. A Mercedes is ________ (expensive) than a Fiat.
2. Maradona is ________ (good) football player ever.
3. A swordfish is ________ (fast) than a jellyfish.
4. A dolphin is ________ (intelligent) than a shark.
5. If you need any ___________ (far) information, please contact our head office



ПЗ № 2.3 Indefinite Articles (a/an)
Теоретическая часть
В английском языке используется два артикля: неопределенный артикль a \ an, определенный артикль the, плюс можно выделить нулевой артикль, то есть отсутствие артикля.
Артикль a или an?
Неопределенный артикль имеет две формы: a и an. Правило их употребления очень простое.
Артикль в форме “a” используется перед согласным звуком: a boot, a tie, a lock, a house, a car, a job.
Артикль в форме “an” используется перед гласными: an apple, an iron, an oven, an error.
Даже если слово начинается на согласную букву, но начинается с гласного звука, используется “an”. К этому случаю относятся:
Непроизносимая h в начале слова: an hour [ən ˈaʊə], an honour [ənˈɒnə].
Некоторые аббревиатуры, которые читаются по отдельным буквам: an FBI agent [ən ɛf biː aɪ ˈeɪʤənt].
Неопределенный артикль a \ an в английском языке – основное правило
Если свести правила к основному общему, оно будет таким.
Общее правило: неопределенный артикль употребляется, обозначая не конкретный, а какой-то, некий предмет (потому он и называется неопределенным). В русском языке мы бы вместо него могли сказать “какой-то”, “некий”, “некоторый”, “один”.
Кстати, артикль a \ an произошел от слова one (один) – зная это, нетрудно понять его значение и употребление. Рассмотрим примеры.
I need a shovel. – Мне нужна (какая-нибудь) лопата.
I’d like to buy a ticket. – Я бы хотел купить (один, какой-нибудь) билет.
Сравните, если заменить a \ an на определенный артикль the, смысл изменится:
I need the shovel. – Мне нужна (эта, определенная) лопата.
I’d like to buy the ticket. – Я бы хотел купить (тот, конкретный) билет.
Правила употребления артикля a (an) в английском языке
Итак, артикль a \ an употребляется, когда:
1. Имеется в виду всякий, неважно какой представитель класса предметов или лиц.
A baby can do that. – Младенец (любой) может это сделать.
A triangle has three sided. – У треугольника (любого) три стороны.
Артикль не обязательно стоит непосредственно перед существительным, между ними может быть прилагательное, обозначающее признак существительного.
I need a cheap ball pen. – Мне нужна (какая-нибудь) дешевая шариковая ручка.
I want to buy a good hockey stick. – Я хочу купить (какую-нибудь) хорошую хоккейную клюшку.
Обратите внимание, что если в аналогичном случает поставить определенный артикль the, смысл сильно изменится, например:
I want to buy the hockey stick. – Я хочу купить (определенную) клюшку.
2. Существительное называет, кем или чем является предмет или лицо.
Чаще всего это профессия, если речь идет о человеке, или название предмета (класса предметов), если о чем-то неодушевленном. В этом случае артикль трудно “перевести” на русский язык. Нужно понимать, что существительное обозначает предмет\лицо в целом, не как отдельный экземпляр, а как обобщающее понятие.
I am a doctor. – Я врач.
He is an experienced graphic designer. – Он опытный графический дизайнер.
This is a snowboard. – Это сноуборд.
Если использовать the, речь будет идти не о классе предметов в целом, а о конкретном представителе:
Hi is the experienced designer. – Он (тот самый) опытный дизайнер.
3. Речь идет об одном предмете или лице.
То есть буквально о предмете в количестве одна штука. Здесь артикль a\an значит практически то же самое, что и one.
I’d like a cup of hot chocolate. – Я бы хотел (одну) чашечку горячего шоколада.
I need a day to rest. – Мне нужен (один) день на отдых.
С артиклем the, речь тоже, в общем-то, будет идти об одном предмете, но о конкретном. Например, не просто о чашке шоколада, а вот о той чашке, которую вы сварили первой, у нее пенка вышла симпатичнее:
I’d like the cup of hot chocolate. – Я бы хотел (ту) чашечку горячего шоколада.
4. Речь идет о предмете или лице, упоминаемом в разговоре впервые…
… а когда говорим во второй, третий, десятый раз, используем артикль the.
Здесь употребление артиклей продиктовано простой логикой. Говоря о предмете впервые, мы обычно говорим о нем как о “кое-каком”, “каком-то”.
– You know, I watched an interesting movie yesterday. – Знаешь, я вчера посмотрел (кое-какой) интересный фильм.
Прошло пять минут, мы уже обсудили фильм вдоль и поперек, и говорим о нем уже не как о каком-то, а как о вполне определенном фильме:
– Yeah, I think, I’m going to rewatch the movie! – Да, я думаю, я пересмотрю (этот) фильм.
Вообще, это правило очень легко нарушается. К примеру, я решил заинтриговать собеседника и сказать сходу, что смотрел не просто какой-то фильм, а ТОТ САМЫЙ фильм:
– You know, I watched the movie yesterday. – Знаешь, я вчера посмотрел ТОТ САМЫЙ фильм.
Либо в данной конкретной беседе предмет может упоминаться впервые, но оба собеседника прекрасно понимают, о чем речь.
Mary: Honey, where is the mirror? – Дорогой, где зеркало?
John: Your mom’s present is in the bathroom, as always. – Подарок твоей мамы в ванной, как обычно.
5. В ряде устойчивых выражений
В основном, они связаны со временем и количеством:
in a day \ week \ month \ year – через день \ неделю \ месяц \ год
in an hour – через час
in a half an hour – через полчаса
a few – несколько
a little – немного
a lot (great deal) of – много
Неопределенный артикль a \ an часто используется в устойчивых выражениях типа to have (to take) + существительное, подразумевающих какое-то разовое действие:
to have (take) a look – взглянуть
to have a walk – прогуляться
to have (take) a seat – сесть
to take a note – сделать заметку, записать
Примечания:
Некоторые выражения по этой схеме используются с нулевым артиклем, например: to have fun – повеселиться.
С определенным артиклем the в большинстве случаев используются слова: the future, the past, the present.
Названия времен года используются с the или с нулевым артиклем: in (the) winter, in (the) summer и т. д.
Неопределенный артикль перед прилагательным и местоимением
Артикли (любые) могут употребляться перед прилагательными. В этом случае они служат определителями не к прилагательным, разумеется, а к существительному, признак которого обозначают эти прилагательные:
She is a nice beautiful girl. – Она милая красивая девушка.
I need the red hat. – Мне нужна красная шляпа.
Артикли не употребляются перед существительным, если его уже определяет притяжательное (my, your, his, her и др.) или указательное местоимение (this, these, that, those). Смысл в том, что, если о предмете говорится, что он “чей-то”, это уже значит, что предмет конкретный, определенный – это делает артикль a \ an невозможным, а артикль the излишним.

Задания к практическому занятию

1. Вставьте артикль a / an / the, где необходимо
1. This is ___ book.
2. This is ______ interesting book.
3. There's _____ table in _______ room.
4. I have __ dog.
5. I see ___ cat in ________ street.
6. There are ______ oranges on _____ table.
7. Where is ______ key?
8. Open _______ door, please.
9. Today _______ sun is shining.
10. Take ________ plate and put it there.
11. It's very hot in ________ summer.
12. I have _______ idea!
2. Вставьте подходящий артикль, где таковой необходим.
(1) …Ted Shell is (2) ... worker. He works at (3) ... factory. It’s not in (4) ... centre of the city. Every morning he has (5) ... breakfast and (6) ... cup of tea. Then he goes to (7) ... work by (8) ... bus. He works till five o’clock in (9) ... afternoon. He has (10) ... son. His name is Fred. Fred goes to (11) ... school. He likes (12) ... literature. Fred is (13) ... good pupil. He also likes (14) ... sports.
3. Вставьте подходящий артикль, где таковой необходим.
1. ... butter is made of ... milk.
2. I am studying ... English. I am studying ... grammar.
3. We have … dog and … cat.
4. I seldom drink ... water.
5. I had ... tea and ... sandwich for breakfast.
6. ... history is my favourite subject.
7. There was ... kindness in her eyes.
8. I bought ... bottle of ... milk.
9. He has a lot of ... work today.
10. This vase is made of ... glass.
4. Вставьте артикль a / an / the, где необходимо
1. She doesn’t have ______ bike. But she has ______ car. _______ car is new.
2. My aunt has _____ cat and _______ parrot. ______ cat never catches ______ parrot.
3. That is _____ flower. _______ flower is beautiful.
4. I can see five _____ children. _______ children are playing.
5. This is our _____ room. It’s _____ big room.
6. This _______ chair is broken. Give me that _____ chair, please.
7. He has ________ book. _____ book is _____ old.
8. This is _______ juice. ______ juice is tasty.
9. I see ______ phone in your _____ hand. Is _______ phone new?
10. She doesn’t eat ________ meat, she always eats _______ fruits, ______ vegetables. She’s _______ vegetarian.
5. Поставьте артикли a/an или the там, где необходимо.
1. I’d like … chicken sandwich and … glass of … mineral water. (Я бы хотел сэндвич с курицей и стакан минеральной воды.)
2. Would you like … banana or … strawberries? (Ты хочешь банан или клубнику?)
3. She always has … apple, … toast and … cup of … coffee for … breakfast. (Она всегда съедает яблоко, тост и пьет чашку кофе на завтрак.)
4. The fly is on … ceiling in … kitchen. (Муха – на потолке на кухне.)
5. My mother is … accountant and my father is … lawyer. They work in … same company in … centre of … our town. (Моя мама – бухгалтер, а папа – юрист. Они работают в одной компании в центре нашего города.)
6. How much are … her Italian lessons? – Ten dollars … hour. (Сколько стоят ее занятия по итальянскому языку? – Десять долларов в час.)
7. Where are … dogs? – They are in … garden. (Где собаки? – Они в саду.)
8. … cats like eating … fish. … cows like eating … grass. … birds like eating … insects. (Кошки любят есть рыбу. Коровы любят есть траву. Птицы любят есть насекомых.)
9. My favourite subjects are … chemistry and … biology. (Мои любимые предметы – химия и биология.)
10. There is … parrot in … cage. And there are … pieces of … fruit in it. (В клетке попугай. И в ней есть кусочки фруктов.)
11. My granny lives in … small village in … country. (Моя бабушка живет в маленькой деревушке в сельской местности.)
12. Your baby shouldn’t sit in … sun on … hot day. (Вашему малышу не следует сидеть на солнце в жаркий день.)
13. Please open … book. … exercise is on … page 68. (Пожалуйста, откройте книгу. Упражнение находится на странице 68.)
14. Ann has been looking for … job for … long time. (Аня ищет работу долгое время.)
15. What’s … matter? - I missed … 6 o’clock train. (Что случилось? – Я не успел на 6-часовой поезд.)
16. Do you like … vegetables? (Ты любишь овощи?)
17. … mother has got … terrible headache today. (У мамы сегодня ужасная головная боль.)
18 There were … tears in … her eyes. (В ее глазах были слезы.)
19. She is … very nice woman but her sons are … bad boys. (Она очень хорошая женщина, но ее сыновья – плохие парни.)
20. Look at … woman. She is … neighbor I told you about. (Посмотри на женщину. Это соседка, о которой я тебе говорил.)
ПЗ № 2.4 Definite Article (the).
Теоретическая часть
Как использовать определенный артикль THE – основное правило
Большинство правил употребления определенного артикля the сводится к тому, что the ставится перед существительным, обозначающим что-то конкретное. Сам артикль the произошел от слова that (этот, тот) – зная это, проще понять, как он используется.
This is the place that we were talking about. – Это (то) место, о котором мы говорили.
You have the file that I need. – У вас есть (тот) документ, который мне нужен.
В отличие от the, артикль a\an указывает на неопределенность существительного, подразумевается любой, «какой-нибудь» предмет или лицо. Сравните:
I need a doctor. – Мне нужен врач (любой врач).
I need the doctor. – Мне нужен врач (определенный, конкретный врач).
В отличие от a\an, артикль the может употребляться с существительными во множественном числе, так как не несет значения «штучности» (напомню, артикль a\an по смыслу близок к слову one – один).
Please, give me the tools from the shelves two and five. – Пожалуйста, дайте мне (определенные) инструменты с (определенных) полок под номером два и четыре.
Определенный артикль the также может использоваться с неисчисляемыми существительными, то есть обозначающими не предметы, которые можно, условно говоря, пересчитать поштучно, а вещества, массы, общие понятия.
He required the information. – Он потребовал (конкретную) информацию.
Употребление артикля THE в английском языке
1. Перед названиями конкретных предметов, явлений, лиц.
Говорящий подразумевает определенный предмет.
I’d like to tell you the joke. – Я хочу рассказать тебе анекдот (не любой анекдот, а определенный).
Yesterday I met the weird neighbour. – Вчера я повстречал странного соседа (речь идет о конкретном человеке, видимо, знакомом собеседнику).
Таким конкретным предметом может быть даже то, что обычно не требует артикля: неисчисляемое существительное (название какой-нибудь массы, вещества), абстрактная идея, даже имя человека.
I like the bread that your mother bakes. – Мне нравится хлеб, который печет твоя мама.
He is not just some Jonh Smith, the is the John Smith you were dating in the high school. – Это не просто какой-нибудь Джон Смит, это тот самый Джон Смит, с которым ты встречалась в школе.
2. Перед названиями уникальных предметов, явлений, чего-то, существующего в единственном экземпляре в мире или в контексте разговора.
Примеры слов: the world (мир), the sun (солнце), the sky (небо), the North (север).
I see the sun in the sky. – Я вижу солнце в небе.
The travellers are going to the North. – Путешественники идут на север.
В большинстве случаев такие слова используются с артиклем the. Исключением может быть случай, когда, скажем, о солнце говорится как о чем-то не уникальном:
That planet from the movie didn’t have a sun but had two moons. – У этой планеты из фильма не было солнца, зато было две луны.
3. Когда мы говорим о предмете, уже упоминавшемся в разговоре, следовательно, знакомом собеседнику.
Логика простая: упомянув в беседе книгу, мы говорим о ней как о «какой-то книге», упомянув ее второй раз, мы говорим уже о «конкретной книге».
– I’d like to recommend you a book. It’s about… – Я хочу порекомендовать вам (кое-какую) книгу. В ней говорится о…
Пять минут спустя.
– Thank you for recommending me the book, I’ll read it. – Спасибо, что порекомендовали (эту) книгу, я обязательно ее прочту.
Впрочем, в разговоре собеседник может сказать «I’d like to recommend you the book», подразумевая, что хочет посоветовать некую определенную книгу. В любом случае, в ходе беседы это будет «the book», т. к. оба собеседника понимают, о какой конкретно книге идет речь.
4. Перед прилагательными в превосходной степени.
Артикль здесь определяет не прилагательное, конечно, а существительное, определяемое этим прилагательным. Артикль the нужен, потому что превосходная степень признака или лица выделяет его как уникальный:
This is the most delicious ice-cream in the world. – Это самое вкусное мороженое в мире.
He is the smartest student in the university. – Он самый умный студент в университете.
5. Перед рядом прилагательных, подразумевающих уникальность предмета.
Это такие слова, как same (такой же), only (единственный), left \ right (левый \ правый). Как и прилагательные в превосходной степени, они указывают на конкретность того, о чем идет речь.
This is the only way out. – Это единственный выход.
Turn the left valve, please. – Поверните правый вентиль, пожалуйста.
My sister had the same problem. – У моей сестры была такая же проблема.
6. Перед порядковыми числительными.
Порядковые – обозначающие номер, а не количество. Если предмет является “первым” или “двадцатым”, это подразумевает его относительную уникальность (в контексте разговора). Это также касается слов вроде the last (последний), the previous (предыдущий), которые по смыслу схожи с порядковыми числительными.
Who was the first human in the space? – Кто был первым человеком в космосе?
I am reading the third chapter now. – Я сейчас читаю третью главу.
Let’s invite the previous candidate again. – Давайте пригласим предыдущего кандидата еще раз.
This is the last warning. – Это последнее предупреждение.
7. Перед фамилиями людей, когда речь идет о семье в целом.
Фамилия при этом используется во множественном числе, как и в русском языке.
I don’t know the Allens, but they seem to be nice people. – Я не знаю Алленов, но они выглядят приятными людьми.
The Petrovs moved out on Monday. – Петровы съехали в понедельник.
8. Перед словами past, present, future, winter, spring, summer, autumn (fall).
Эти слова стоит выделить отдельно, потому что во многих выражениях времени используется неопределенный или нулевой артикль, например: a week ago (неделю назад), on Monday – в понедельник. Говоря же о прошлом, будущем, настоящем, мы используем the:
That is my plan for the future. – Вот мой план на будущее.
Whatever happened in the past, stays in the past. – Что бы не случилось в прошлом, это останется в прошлом.
Говоря о временах года, мы используем the, если подразумеваем, скажем, осень определенного года. Говоря о времени года вообще, используем нулевой или определенный артикль:
I moved to London in the autumn of 2010. – Я переехал в Лондон осенью 2010 года.
Poets love (the) autumn. – Поэты любят осень.
9. Перед некоторыми географическими названиями
Артикли перед географическими названиями – довольно запутанная тема, выделю основные случаи:
Артикль the не нужен перед названиями стран из одного слова (Russia, Spain), но нужен перед названиями, включающими слова вроде federation, kingdom, states: the Russian Federation, the Kingdom of Spain, the United Stated of America.
The также ставится перед географическими названиями, используемыми во множественном числе: the Netherlands (Нидерланды), the Virgin Islands (Виргинские острова), the Urals (Уральские горы).
Артикль THE перед прилагательным и местоимением
Любой артикль, как the, так и a\an, может употребляться перед прилагательным. Артикль при этом определяет существительное, признак которого обозначает это прилагательное:
This is the new guy I told you about. – Это тот новенький парень, о котором я тебе говорила.
Have a nice day. – Хорошего вам дня.
Ни артикль the, ни a\an не используется перед притяжательным (my, his, your и др.) или указательным (this, these, that, those) местоимением, определяющим существительное – оно уже само по себе говорит о принадлежности, а значит и конкретности предмета.
Неправильно: Where is the my car?
Правильно: Where is my car?
Задания к практическому занятию

Поставьте артикли a/an или the, где необходимо.
Yesterday I bought … pair of … shoes. Unfortunately, … shoes are too tight. (Вчера я купила пару туфель. К сожалению, туфли слишком узкие.)
We had … dinner in … restaurant … last night. – What is … name of … restaurant? (Вчера ночью мы ужинали в ресторане. – Как называется ресторан?)
Tony has two children: … boy and … girl. They are … twins. … girl is in … France now. (У Тони двое детей: мальчик и девочка. Они близнецы. Девочка находится сейчас во Франции.)
Would you like another piece of … cake? – No, … cake is too fat for me. (Хотите еще один кусок торта? – Нет, для меня торт слишком жирный.)
His office is on … Floor 5. And I live on … tenth floor. (Его офис находится на этаже 5. А я живу на десятом этаже.)
Little Mike leaves for … school very early because … school is quite far from … his home. (Маленький Майк уходит в школу очень рано, потому что школа довольно далеко от его дома.)
Lara saw … letter under … door. She read … letter and started crying. (Лара увидела под дверью письмо. Она прочитала письмо и начала плакать.)
Did you enjoy … food at … party … last Friday? (Тебе понравилась еда на вечере в прошлую пятницу?)
Roger is … scientist, he works for … government. (Роджер – ученый, он работает на правительство.)
10. We go to … gym twice … week. (Мы ходим в спортзал дважды в неделю.)
2. Поставьте артикли там, где необходимо.
1. I come to … work by … bus. Today … bus was a bit late. (Я езжу на работу на автобусе. Сегодня автобус немного опоздал.)
2. … Jack is … youngest but … cleverest boy at … school. (Джэк – самый младший, но самый умный мальчик в школе.)
3. It rained, so I stayed at … home in … evening. But today … sun is shining brightly in … sky. (Шел дождь, поэтому я остался дома вечером. Но сегодня ярко светит солнце в небе.)
4. On … Monday … kids were tired and they went to … bed very early. (В понедельник дети устали и пошли спать очень рано.)
5. My wife is … best woman in … world and I’m … happiest husband! (Моя жена – лучшая женщина на свете, а я самый счастливый муж!)
6. They are having … test on … third of December. (У них будет тест третьего декабря.)
7. What … beautiful painting! … artist is such … talented person. (Какая красивая картина! Художник – такой талантливый человек.)
8. Robin Hood robbed … rich and helped … poor. (Робин Гуд грабил богатых и помогал бедным.)
9. David is … old friend of mine. He plays … guitar perfectly. His sister has been playing … tennis since … age of ten. (Давид - мой старый друг. Он отлично играет на гитаре. Его сестра играет в теннис с 10 лет.)
10. … Jacksons live in that lovely cottage with … fantastic garden. (Семья Джэксонов живет в том милом коттедже с фантастическим садом.)
11. Sam used … drugs and was sent to … prison in … August. What … shame! (Сэм применял наркотики и был отправлен в тюрьму в августе. Какой позор!)
12. … Harrisons are not religious and they never go to … church. (Семья Гаррисонов не религиозна, и они никогда не ходят в церковь.)
13. He has been in … hospital for … month. (Он лежит в больнице в течение месяца.)
14. … English are very fond of … gardening. (Англичане очень увлекаются садоводством.)
15. I’ve tried to learn … Japanese many times. (Я пробовал изучать японский язык много раз.)
16. She is … famous actress and she often appears on … TV. (Она – известная актриса и часто появляется на телевидении.)
17. It’s such … original idea! Besides you’ve got … good sense of humour. (Это такая оригинальная идея! Кроме того, у тебя хорошее чувство юмора.)
18. On … rainy day … castle looks like … prison. (В дождливый день замок выглядит как тюрьма.)
3. Поставьте артикли с именами собственными, если это необходимо.
1. … Cairo is … capital of … Egypt. (Каир – столица Египта.)
2. It was so picturesque in … Crimea … last summer. (В Крыму было так живописно прошлым летом.)
3. ... London stands on … Thames. (Лондон стоит на Темзе.)
4. I had … my holiday in … northern Italy … last year but I’m going to cross … Atlantic Ocean and visit … USA … next year. (Я провел отпуск в северной Италии в прошлом году, но в следующем году я собираюсь пересечь Атлантический океан и посетить США.)
5. … Moon moves round … Earth. (Луна движется вокруг Земли.)
6. … Great Patriotic war started in 1941. (Великая Отечественная война началась в 1941 году.)
7. … Volga is … longest river in … Russia. (Волга – самая длинная река в России.)
8. … Ukraine and … Turkey are separated by … Black sea. (Украину и Турцию разделяет Черное море.)
9. My friend usually goes to … Alps in … spring by … plane. (Мой друг обычно ездит в Альпы весной на самолете.)
10. … Urals are lower than … Caucasus. (Уральские горы ниже Кавказа.)
11. … Great Britain is situated on … two large islands. (Великобритания расположена на двух больших островах.)
12. … Christmas and … Easter are my favourite holidays. (Рождество и Пасха – мои любимые праздники.)
13. It takes about … hour to get from … Domodedovo airport to … Lenin street. (Требуется около часа, чтобы добраться от аэропорта Домодедово до улицы Ленина.)
14. What’s … weather like today in … Australia? (Какая сегодня погода в Австралии?)
15. … Colorado river flows through … Grand Canyon. (Река Колорадо протекает через Большой Каньон.)
16. My English friend took me to see … National gallery, … Houses of … Parliament and … Tower bridge. (Мой английский друг взял меня посмотреть Национальную галерею, Здания Парламента и Тауэрский мост.)
17. … Statue of … Liberty was … present from … French people. (Статуя свободы была подарком от французского народа.)
18. … Galaxy where we live is called … Milky Way. (Галактика, в которой мы живем, называется Млечным путем.)
4. Put in a/an or the where necessary.
1. I wrote to her but ... letter never arrived.
2. Britain is ... island.
3. What is ... name of this village?
4. Jane is ... very nice person. You must meet her.
5. Montreal is ... large city in ... Canada.
6. What is ... largest city in ... Canada?
7. "What time is it?" "I don't know. I haven't got ... watch."
8. When I went to ... Rome, I stayed with ... Italian friend of mine.
9. You look very tired. You need ... holiday.
10. Don't sit on ... floor. It's very dirty.
11. "Let's go to ... restaurant this evening." "That's ... good idea. Which restaurant shall we go?"
12. Can you turn on ... radio, please? I want to listen to some ... music.
13. Tom is in ... bathroom. He's having ... bath.
14. This is ... nice room, but I don't like ... colour of ... carpet.
15. We live in ... old house near ... station. It's ... two miles from ... center.

ПЗ № 2.5 Present, Past and Future Simple Tenses. 
Теоретическая часть
Повторение пройденного материала



	
	
	
	

	Утвердительные предложения (+)
	Отрицательные предложения
(-)
	Вопросительные предложения
(?)
	

	Present Simple
	V/ V(e)s
I work every day.
We work every day.
You work every day.
They work every day.
He works every day.
She works every day.
It works every day.
	I do not (don’t) work every day.
We don’t work every day.
You don’t work every day.
They don’t work every day.
He  does not (doesn’t) work  every day.
She doesn’t work  every day.
It doesn’t work  every day.
	Do I work every day?
Do we work every day?
Do you work every day?
Do they work every day?
Does he work  every day?
Does she work  every day?
Does it work  every day?

	Past Simple
	Ved/ V2
I worked (went) yesterday.
We worked (went) yesterday.
You worked (went) yesterday.
They worked (went) yesterday.  
He worked (went) yesterday.
She worked (went) yesterday.
It worked (went) yesterday.
	I
We
You
They       did not (didn’t) work (go).
He
She
It
	Did I work ?
Did we work ?
Did you work ?
Did they work ?
Did he work ?
Did she work ?
Did it work  ?

	Future Simple
	will +V
I will work tomorrow.
We will work tomorrow.
You will work tomorrow.
They will work tomorrow.
He will work tomorrow.
She will work tomorrow.
It will work tomorrow.
	I    
We
You        will not (won’t) work.
They
He
She
It
	Will I work?
Will we work?
Will you work?
Will they work?
Will he work?
Will she work?
Will it work?



https://grammarway.com/ru/all-verb-tenses

Задания к практическому занятию
Exercise 1. Open the brackets using appropriate verb tense

https://www.really-learn-english.com/all-the-simple-tenses-combined-exercise.html


Mark (1)__(be) a salesman. Every day he (2)__(call) people up and (3)__(offer) them to buy his company's products. He (4)__(be) really good at it, too. He always (5)__(talk) about how much he (6)__(love) his job.

When people (7)__(hear) this they (8) __(be) usually very surprised. «(9)_(be) you serious?" they (10)__ (ask). "Most people (11)__(like) to sell stuff! This guy (12)__(hate) to do it, and that guy (13)__(not like) it… How (14)__ (you do) it?"

To that Mark generally (15) __ (reply), "How (16)__(I do) it? Well, it (17)__ (be not) always like this. In the past I (18)__(work) very hard but I (19)__(not get) any sales. 
So I (20)___(not like) my job at all. Then I (21)_ (learn) about how to sell, and (22)__(practice) a lot. I (23)_(practice) so much that it (24)__(become) easy for me. I (25)__(start) to make more and more sales. My boss (26)__(love) it and he (27)__(increase) my salary. Now I (28)__(be) very good at it, and I (29)__(have) a lot of fun. I (30)__(help) people buy the stuff they (31)__(need)."

«(32)__ (you work) as a salesman forever?" people (33)__(ask) him.

"I (34)__(not know)," Mark (35)__ (reply). He (36)______ (think) that he will (37)__(have) to wait and see. "Maybe I (38)__(continue) to work as a salesman," he says, "and maybe I (39)_(change) my profession. It (40)___ (depend) on what I (41)___(prefer). But for now, I (42)__(be) happy!»



ПЗ № 2.6 System of Education in Russia.

Vocabulary, readwrite and learn:
duty - обязаность
compulsory - обязательное
to last - длиться, продолжаться
to receive - получать
gradually - постепенно
creation - создание
nursery / kindergarten - ясли / детский сад
considerably - значительно
full-time secondary education – полное среднее образование
trigonometry - тригонометрия
organic chemistry – органическая химия
entry - поступление
advanced - продвинутый, углубленный
at least – no меньшей мере

Education plays a very important role in our life. All Russian children have the right to education, but it is not only a right, it is a duty, too. The citizens of Russia have a right to receive the education which is guaranteed in the Constitution of the Russian Federation.
Education is a key to a good future. And schools are the first step on the education-way. Schools help young people to choose their career, to prepare for their future life; they make pupils clever and well-educated. They give pupils the opportunity to fulfill their talent.
The system of education in Russia is very much the same as in other highly developed countries. Education in our country is compulsory and now lasts eleven years. School education has 3 stages: elementary (grades 1-4), middle (grades 5-9) and senior (grades 10-11) classes.
There are nurseries and kindergartens for little children aged from 2 to 6. Children play games, go for walks, and have regular meals there. But the lessons of reading, arithmetic, drawing and other subjects have become more complicated than they were in the kindergartens ten years ago. There are the kindergartens where children learn foreign languages.
At the age of 6 or 7 Russian children go to elementary (primary) school. The level of education in Russian these schools is rather high. Children receive primary education during the first four years.
Then they enter the middle (secondary) school. In the middle school pupils study: Russian and foreign languages, Russian literature, algebra, geometry, physics, chemistry and biology. They have their final examinations in the ninth form.
Then the pupils may leave school and enter some professional college or receive full-time secondary education in the tenth and eleventh forms. The program of the last two years is the most complicated one. Besides the subjects mentioned above it often includes trigonometry, organic chemistry and astronomy. Pupils get the necessary knowledge for entering the universities and institutes. There are some special schools where pupils have advanced programs in physics, mathematics or foreign languages.
Every city in Russia has at least one university and several institutes. The oldest Russian universities are the Moscow State University, the University of St. Petersburg and some others.
3. Ответьте на вопросы по содержанию текста:
1. Is the system of education in Russia highly developed?
2. What establishments are organized for children from 2 to 6?
3. What do children do in the kindergartens?
4. What age is the compulsory school age in Russia?
5. How many years does the primary school include?
6. What subjects do pupils of the middle school study?
7. Can pupils leave school after the ninth form?
8. How many years do they attend school to receive full-time secondary education?
9. What subjects do they study during the final two years?
10. Are there many higher educational establishments in Russia?
11. Are there many universities in your native city?


ПЗ № 2.7 Secondary Vocational Education
Теоретическая часть
The transformation of secondary vocational educational system — modern requests and needs
Abstract. 
	The modern digital society makes a new demand on all stages of education. It should provide the next level of training for pupils and students, making them ready to face the modern digital world. A modern person needs the ability to extract all the necessary information from various sources, to make quick decisions and deal with numerous digital platforms, software, and content. In this context, the modern educational system must fulfil all these tasks and change the means, approaches, and content of its educational process. 
	Nowadays we can observe these changes on different stages of education in Russia. Technological changes also affected the secondary vocational education system, that is why, it is important to analyze the process of transformation and specify the ways for the most effective and rational organization. 			Purpose. The main purpose of the article is to define the main aspects and vectors for the transformation of secondary vocational education and to share ideas of the most important directions for the renewal of the whole system of education. 
	Methodology and methods. The methodological basis of the article is the state documents defining the basic principles of modernization of secondary vocational education, like Federal State Educational Standard. 
	The main results of the study. Description and characteristic of the main vectors of transformation with emphasis on the means of digitalization for the needs of the secondary vocational education. 
	Scientific novelty. The essence of the structural problems existing in the current forms and approaches in secondary vocational education. that should be changed to achieve the most possible result including renovation of the existing curriculum and learning programs. 
	Practical relevance. The described vectors of transformation could be represented as steps for further development of the secondary education, taking into consideration the defined problematic fields of the stage of education could be the starting point for renewal.

	According to the data from BusinesStat deep analyze of secondary vocational market, the ratio of students is constantly increasing and in 2021 the number of students is up to 3.34 million and the research predicts the growth to 3,75 million in 2025. 
	So, it is fair to say, that secondary stage of vocational education is now providing a substantial number of professionals for job vacancies and compete the graduates from the system of higher education. The main reasons for the choice of secondary vocational education are: Rising costs of study on the higher stage of education. Fast job finding for graduates. Short-length curriculum. Accordingly, the importance for the quality of secondary vocational education is now also increasing. This stage must be modernized and be ready to prepare high-quality specialist, as the graduates are involved in all spheres of social life and the level of their professional qualities is directly influence the development of the country

 Задания к практическому занятию
Translate the text above. Write your own vocabulary. 
Retell shortly the text
Explain the meaning of  expressions:
1. 	A modern person needs the ability to extract all the necessary information from various sources, to make quick decisions and deal with numerous digital platforms, software, and content.
2. steps for further development of the secondary education
3. secondary stage of vocational education is now providing a substantial number of professionals for job vacancies
4. the importance for the quality of secondary vocational education is now also increasing.
· 	

ПЗ № 2.8 Digitalization of education
Reading and speaking skills
Read, translate and learn the new words in text
Make your own vocabulary
Make a few questions for your friend about content of this article
Discuss with friends: Do you agree or disagree that,
· 	The absolute value of developing any solutions should remain the development and well-being of a person, the creation of potentials for his dignity and self-realization in a wide range of life tasks.
· Loss of writing skills leads to the loss of creative abilities.
· Most of the students suffer from loneliness and cannot live without social networks.
Digitalization of education 
	Digitalization is a complex process that involves different sides of education. It includes equipping educational institutions with digital technologies; connecting them to high-speed Internet; providing the educational process with digital tools and materials (digital sources, tools, and online services). For the effective usage of digital technologies in solving educational and organizational tasks, colleges must receive a variety of software tools. 
	Among them are computer training programs on individual subjects or topics, computer testing tools, digital reference books, encyclopedias, and dictionaries. Electronic libraries, electronic journals, and diaries are also needed. 
	Management workers also need electronic legal reference systems and specialized software tools for solving organizational, managerial, and economic tasks, as well as for organizing electronic document management. 
	One of the components of the digital transformation of education is the transformation of its content. Digital literacy has become a new element of such content. Today, instead of mastering programming thinking, we usually say mastering algorithmic, procedural or computer thinking. The formation of digital literacy is among the main priorities of education. 
	The digital transformation of education is based primarily on promising digital technologies that will create new opportunities for solving educational problems. There is a consensus in the scientific literature regarding the use of technologies such as cloud technologies, big data technologies, and network technologies. First, they transform education through unlimited access to resources anywhere and at any time, through the possibility of collaboration and intensive communication in the global space. Such transformation leads to the creation of digital educational environment. 
	The digital educational environment refers to a variety of phenomena. It is assumed that students will switch to distance learning using modern means of communication such as Zoom or Teams. Sometimes we are talking about the use of IT technologies as a supplement to existing educational practices. This includes the training of future specialists who will be able to acquire the necessary skills to meet the realities of the digital economy and help to reduce the shortage of personnel in the field of information technology. 
	The digital educational environment is not only about providing every educational institution with computers and equipment. This is the creation of a fundamentally new educational space where high quality education is available for everyone, regardless of health and place of residence. Digitalization implies the creation of a unified environment: • classrooms equipped with automated workstations for students and teachers, interactive equipment, implying remote lessons using videoconference technologies; • specialized classrooms and laboratories for experiments and additional education; • a data processing center that provides any scientific information in the form of lesson notes, video recordings of lectures and other video content, regardless of the student’s location; • recreation space, with free Wi-Fi access, places for leisure and relaxation with upholstered furniture, chess tables, information boards etc. 		During the lessons, students should use individual tablets or PC, communicating via Wi-Fi with a smart board in the classroom, work in electronic textbooks, perform control tasks on tablets, “visit” virtual excursions and electronic libraries, even use educational computer games. Each student in the distance form of learning should be provided with a personal tablet or laptop with a Web camera. 
	Teachers are provided with a workplace with installed classroom management software, a content storage and management system, and a document camera. All information flows are transferred to the digital environment. Everything should be completely online — an electronic journal, presentations, lesson recordings, knowledge control results. The process of knowledge control also becomes easier — tests, laboratory work — all this is subject to automation. 
	Such an educational approach becomes more individualized and flexible. Additional means necessary for secondary vocational education are virtual reality technologies. The main practice of using VR has not changed greatly: 1. An image is generated by the PC. 2. The user of the VR observe the image through the transmission system. 3. Special sensors detect all the user’s motions and actions and direct them to the computer. 4. This information changes the virtual reality accordingly to the user’s actions. Virtual reality technologies make learning visual, more active, and involve students more fully in the learning process. 
	Teachers and students could use virtual laboratories to study the world around them, to form and develop skills, as well as to demonstrate their progress and automated assessment. The time is not far off when virtual reality simulators will help students master their initial professional skills. 
	In spite the fact of the advantages of digitalization of education, disadvantages also must be taken into consideration: 1. Untested technologies. Before the widespread introduction of gadgets into the learning process, it is necessary to organize long-term studies and observations for at least 10 years, and create rules for their application, with the participation of psychologists, psychophysiologists, clinicians, and healthcare organizations. 2. Loss of writing skills leads to the loss of creative abilities. 3. Screen addiction. Today it is already known that tablets, smartphones, and computers are one of the forms of digital addiction. 4. Decline in social skills. Most of the students suffer from loneliness and cannot live without social networks. These are the results of a survey conducted by the All-Russian Popular Front. The study affected almost 80 regions of Russia. The student’s personality is formed in the process of communicating with the outside world. It is the emotional participation of the society where a person is being formed that is of great importance here. 5. Electromagnetic radiation. Lots of electronic devices create electromagnetic pulses and the influence of such pulses is not study well for a mass usage at schools and colleges. 
	A special place in the formulation of tasks for the development and testing of digital technologies should be occupied by educational technologies and entire educational systems supported and developed by professional communities of pedagogical employees. It is important to simultaneously ensure the strengthening of the advantages of educational technology through digital solutions, and the development of digital solutions in the technological educational cycle, and the study of frankly weak “places” of educational technologies and systems. 
	The absolute value of developing any solutions should remain the development and well-being of a person, the creation of potentials for his dignity and self-realization in a wide range of life tasks. Digital transformation can lead to a qualitative change in educational work. Without such a change, it is impossible to form the ability of every member of society to live and work productively in a changing economy, to continuously continue their education throughout their lives. The essence of this change is the use of the latest, rapidly developing CT for a consistent transition to a personalized, result-oriented organization of the educational process.

ПЗ № 2.9  Education in Great Britain

Reading and speaking skills
Read and translate the text
The System of Education in Great Britain
In England and Wales compulsory school begins at the age of five, but before that age children can go to a nursery school, also called play school. School is compulsory till the children are 16 years old. The school year in England and Wales starts in September and ends in July. In Scotland it runs from August to June and in Northern Ireland from September to June and has three terms. At 7 and 11 years old, and then at 14 and 16 at secondary school, pupils take examinations in the core subjects (English, Mathematics and Science).
Primary education begins at the age of 5 in England, Wales and Scotland, and 4 in Northern Ireland. It includes three age ranges: nursery for children under 5 years, infants from 5 to 7, and juniors from 7 to 11 years old. In nursery schools babies don’t have real classes; they learn some elementary things such as numbers, colors and letters. Besides, they play, have lunch and sleep there. Children usually start their school education in an infant school and move to a junior school at the age of 7. In Primary School and First School children learn to read and write and the basis of arithmetic. In the higher classes of Primary School (or in Middle School) children learn geography, history, religion and, in some schools, a foreign language. Then children go to the Secondary School.
When students are 16 years old they may take an exam in various subjects in order to have a qualification. These qualifications can be either G.C.S.E. (General Certificate of Secondary Education) or "O level" (Ordinary level). After that students can either leave school and start working or continue their studies in the same school as before. If they continue, when they are 18, they have to take further examinations which are necessary for getting into university or college.
The most famous British public schools are Eton, Harrow and Winchester.
Some parents choose private schools for their children. They are very expensive but considered to provide a better education and good job opportunities.
In England there are 47 universities, including the Open University which teaches via TV and radio, about 400 colleges and institutes of higher education. The oldest universities in England are Oxford and Cambridge. Generally, universities award two kinds of degrees: the Bachelor's degree and the Master's degree.

Vocabulary:
compulsory — обязательная
nursery school — детский сад
subject — предмет
private — частный
opportunity — возможность
to award — давать, присваивать
bachelor — бакалавр
master — магистр
2. Ответьте на вопросы по содержанию текста:
1. When does compulsory school begin?
2. How long does a child stay in compulsory school?
3. What subjects do children learn in Primary School?
4. What kind of exam do students have to take when they are 16?
5. Do students have to leave school at the age of 16 or to continue their studies?
6. How do private schools differ from the regular ones?
7. How many universities are there in England?
8. What is the Open University?
9. What kinds of degrees do universities award?
3. Прочитать и перевести текст.

ПЗ № 2.10 Education in the USA
Reading and speaking skills
Read, translate and learn the new words in text
Make your own vocabulary
Make a few questions for your friend about content of this article

Education in the United States of America is compulsory for children from the age of 6 till 16 (or 18). It involves 12 years of schooling. A school year starts at the end of August or at the beginning of September and ends in late June or early July. The whole school year is divided into three terms/trimesters or four quarters. American students have winter, spring and summer holidays which last 2 or 3 weeks and 6 or 8 weeks, respectively. The length of the school year varies among the states as well as the day length. Students go to school 5 days a week.
The American education system consists of 3 basic components: elementary, secondary and higher education. There is also such a notion as preschool education. At the age of 4 or 5 children just get acquainted with the formal education in a nursery school. The preschool education programme aims to prepare children for elementary school through playing and help them to acquire the experience of association. It lasts for one year. Then they go to the first grade (or grade 1).
Elementary education starts when pupils are 6 years old. The programme of studies in the elementary school includes the following subjects: English, Arithmetic, Geography, History of the USA, Natural sciences, Physical Training, Singing, Drawing, wood or metal work. The education is mostly concentrated on the basic skills (speaking, reading, writing and arithmetic). Sometimes children also learn some foreign languages, general history and such new subjects as drug and sex education. The main goal of elementary education is the general intellectual, social and physical development of a pupil from 5 to 12 or 15 years old.
Secondary education begins when children move on to high or secondary school in the ninth grade, where they continue their studies until the twelfth grade. The secondary school curriculum is built around specific subjects rather than general skills. Although there are always a number of basic subjects in the curriculum: English, Mathematics, Science, Social Studies and Physical Education, the students have an opportunity to teach some elective subjects, which are not necessary for everybody. After the first two years of education they can select subjects according to their professional interests. The electives are to be connected with the students' future work or further education at university or college. Every high school has a special teacher — a guidance counsellor who helps the students to choose these elective subjects. Moreover, he helps them with some social problems, too. The elective courses are different in various schools.
Members of each grade in high school have special names: students in the ninth grade are called freshmen, tenth graders are called sophomores, eleventh graders are juniors and as for twelfth graders, they are seniors.
After graduating from high schools the majority of the Americans go on studying at higher education establishments. In universities they have to study for four years to get a bachelor's degree. In order to get a master's degree they must study two years more and, besides, be engaged in a research work.
The most famous American universities are Harvard, Princeton, Stanford, Yale, and Columbia Universities.
Vocabulary:
compulsory — обязательный
to involve — включать
schooling — обучение в школе
to be divided into — делиться на
quarter — четверть
respectively — соответственно
to vary — варьироваться
elementary education — начальное образование
secondary education — среднее образование
higher education — высшее образование
notion — понятие
preschool education — дошкольное образование
to get acquainted with — знакомиться с
nursery school — детский сад
to aim — быть нацеленным
to acquire the experience of association — получить опыт общения
grade — класс
General History — всеобщая история
sex and drug education — сексуальное образование и уроки, посвященные изучению социальной роли наркотиков
skill — навык
goal — цель
curriculum — расписание, учебный план
specific — конкретный, определённый
Social Studies — обществознание
opportunity — возможность
elective subject — предметы по выбору
guidance counselor — советник по профессиональной ориентации
various — разнообразный
freshman — новичок
sophomore — студент второго курса колледжа или ученик 10-го класса средней школы
junior — студент предпоследнего курса колледжа или ученик 11-го класса средней школы
senior — студент последнего класса колледжа или ученик 12-го класса средней школы
majority — большинство
bachelor's degree — степень бакалавра
master's degree — степень магистра
to be engaged in — заниматься чем-либо
research work — научно-исследовательская работа
4. Ответьте на вопросы по содержанию текста:
1. At what age do American students start and finish their compulsory education?
2. How are the school years called in the United States?
3. The length of the school year varies among the states, doesn't it?
4. What are the basic components of American education?
5. Do all children have to attend a nursery school?
6. When does elementary education start?
7. What is the main aim of elementary education?
8. The secondary school curriculum doesn't imply a number of basic subjects, does it?
9. What are elective subjects?
10. Who is a guidance counselor?

Раздел 3. Значение иностранного языка в освоении профессии

ПЗ № 3.1 Technological Progress
2. Read and translate the text.
3. Write your own vocabulary
[bookmark: bookmark68]TECHNOLOGICAL PROGRESS
	For centuries people have been inventing things to make life easier. Among the greatest inventions of the past are the automobile, the steam engine, the electricity, the telephone and television. Since the beginning of the 20th century people have made a huge step in technology. Now we live in flats, talk to people who live in other parts of the world, travel from one place to another by plane. All these things are a product of technological progress and it is still growing rapidly.
	Today we live in the world of machines and computers. Every day more and more gadgets appear and all of them make our life easier. Some of the new inventions have become so affordable and common, that now people cannot imagine life without them. For example, the mobile phone has turned from an expensive portable phone into an inexpensive data, e-mail, and voice service that almost anyone can afford. 
	At the speed that mobile phones are evolving they may one day replace in-home phone services. Years ago mobile phones were bulky and required large batteries in a carrying case. Today’s mobiles fit in a pocket and can replace a computer.
	Another example of modern high-tech inventions is the Internet. Almost every company in the world has its own website. The Internet provides any kind of information on any topic. Of course, some of the sources are not reliable, but the Internet gives a very good opportunity to shop, book rooms and flights, watch films, listen to music and many other things. The Internet also gives an opportunity to make new friends and find old ones thanks to social networking sites such as Facebook or Vkontakte.
	Computer technology has influenced production processes and made work easier. Toy companies, for example, incorporate computer chips in toys which make them move, talk and sing on their own. The car industry has computer systems installed in cars and they give information on car’s condition, including tire pressure, headlights or the temperature inside and outside. Printing has become much easier with the computer-based printing machines.
	Tablet PCs are becoming more and more popular today. They are much lighter than notebooks or netbooks and they contain all the software that is needed for business, studies and pleasure. EBook readers are a new invention too. This is a very convenient gadget that allows uploading books in different electronic formats. Instead of carrying one paperback book in a bag, you can carry one eBook reader with thousands of books on it.
	Surely, these new inventions are not the last ones that humanity has developed and many others will be developed year upon year.
3.Answer the questions.
Why have people been inventing new things for many centuries?
What are the basic greatest inventions of the past?
What does the modern world look like?
How can you describe technological progress now?
What can you say about mobile phones as inventions?
Have you got a mobile phone?
Can you live without a mobile now? Why (not)?
Do you consider the Internet a great invention? Why (not)?
How often do you browse the Net?
What are your favourite sites?
Do you have an account on any of the social networking sites?
Have you got a tablet PC? Would you like to have it and why?
Do you think that eBook readers are a great invention?
Do you use such a reader?
Do you think that eBooks will replace paperback books in the future? Why (not)?
What other inventions do you know? What can you tell about them?
4. Now tell about technological progress in English.
ПЛАН-ОТВЕТ
Вступление (have been inventing things for centuries/the automobile/the steam engine, etc.; technological progress now).
Рассказать о технологическом процессе в современном мире (the world of machines and computers, more and more gadgets appear, so affordable and common, the mobile phone: bulky, large batteries, etc.)
Рассказать о новых изобретениях и об их роли в нашей жизни (the Internet: any kind of information, good opportunity to shop, book rooms and flights, watch films, social networking sites, computer technology, toy companies, the car industry, printing; tablet PCs: lighter than notebooks, the software that is needed, for business, studies and pleasure; eBook readers: convenient, uploading books, thousands of books).
Заключение (Surely, these new inventions are not the last ones that humanity has developed and many others will be developed year upon year.).



ПЗ № 3.2 Continuous Tenses. Stative Verbs.
Present Continuous
Past Continuous
Past Continuous  используется по двум причинам:
1.Действия действия в прошлом продолжались какое-то время
I was living in New York for 17 years. 
I was watching TV all night. 
2.Для сравнения двух действий в прошлом, где одно, более короткое действие (простое прошедшее время), прерывало другое, более продолжительное действие (прошедшее продолженное время). 
1. I was watching TV last night when the electricity went out.  
2. I was living in New York when I met Jane. 
Future Continuous
4. This time next year I’ll be living in Mexico.
5. Will you be living in Mexico next year?
6. Call me at 6pm as I’ll not be driving and will have time to speak.

Задание к практическому занятию

Запишите общую формулу для всех времен формы Continuous
Составьте из слов предложения.
Anna – juice – is – orange – drinking.
not – sun – shining – the – is.
are – parents – the – in – my – sitting – garden.
dress – she – long – is – a – today – wearing.
we – playing – not – violin – are – the.
3. Напишите утвердительные (+), отрицательные (-) или вопросительные (?) предложения в настоящем продолженном времени (Present Continuous Tense).
7. George/drive very fast. (+)
8. I/learn Russian. (-)
9. It/snow. (?)
10. They/walk in the park. (+)
11. Sophie/eat berries. (-)
12. Mother/vacuum-clean. (?)
13. Jenny/write a postcard. (+)
14. We/swim in the swimming-pool. (-)
15. I/listen to music. (+)
16. Kevin/work. (?)
17. The nurse/feed the patient. (+)
18. The wind/blow. (?)
19. She/sing a lullaby. (-)
20. The boys/ride horses. (?)
21. They/build a new house. (-)
3. Раскройте скобки, поставив глагол-действие в скобках в Present Continuous. Используйте сокращенные формы be (am not, isn’t, aren’t).
1. Bess … (not help) about the house now. 2. My friend … (not play) the piano now. 3. We … (not listen) to music. 4. The father …. (not work) in the garden. 5. The boy … (not ride) a bike. 6. He … (not look) at the pictures in the book. 7. Richard and Henry … (not swim) in the river in summer. 8. He … (not have) tea for breakfast. 9. She … (not make) a cake. 10. Kate … (not dance) now.
5. Переведите предложения в настоящем продолженном времени.
Хелен покупает помидоры на рынке.
Маленький Том плачет в спальне.
Идет дождь.
Мы играем в теннис с друзьями.
Мама готовит куриный суп.
Обезьянки едят бананы на дереве.
Мой брат учит стишок.
Куда идет твой отец?
Что ты читаешь?
Почему он спит сейчас?
Где играют твои дети?
Поезд не движется.
Мальчики не танцуют.
Джек и Джейн не помогают мне.
Учитель не смотрит на нас.
Stative verbs
Теоретическая часть
В английском языке существует несколько групп глаголов, которые не употребляются в длительной форме, то есть во временах группы Continuous. Такие глаголы, как правило, описывают не столько действие, сколько состояние объекта. Подобные глаголы называются state /stative или non-continuous verbs (статичные глаголы). Глаголы, которые имеют форму Continuous в грамматике получили названия action или dynamic verbs.

Рассмотрим основные группы статичных глаголов в английском языке. Все глаголы будут представлены в виде списка.
Глаголы, обозначающие чувства восприятия (verbs of sense perception).
see – видеть
hear – слышать
smell – иметь запах
taste – быть на вкус
feel – чувствовать/быть наощупь
look – выглядеть/казаться
sound – звучать
Существует ряд случаев, когда вышеупомянутые глаголы все же употребляются в форме Continuous, но в этих случаях они имеют другое значение.
See в значении видеть является статичным (state /stative) глаголом и не употребляется в Continuous
See в значении провожать (see off) вполне себе самостоятельный (action/ dynamic) глагол, обозначающий конкретное действие, а потому имеющий форму Continuous.
See в значении встречаться также является action verb
See the sights of — рассматривать достопримечательности - action verbИспользуется — когда требуется подчеркнуть длительность действия в настоящем времени.
Действие может продолжаться неопределенный срок или занимать определенный промежуток времени 
Subject
(подлежащее)
Verb (to be + V-ing)(+)
(вспом.гл + основ.-ing
(-)
(?)
I
am playing
I’m not playing
Am I playing…?
he/she/it 
is playing
isn’t playing
Is he  playing..?
You /we/ they
are playing
aren’t playing
Are they playing….?
Используется — когда описывается действие, которое продолжалось какое-то время в прошлом 
Subject
(подлежащее)
Verb (to be + V-ing)(+)
(вспом.гл + основ.-ing
(-)
(?)
I/he/she/it 
was playing
I was not playing
Was I playing…?
You /we/ they
were playing
weren’t playing
Were they playing….?

Сравните:
I see you. - Я тебя вижу.
I am seeing you off. – Я тебя провожаю.
I’m seeing my dentist tomorrow. – Завтра я встречаюсь со своим дантистом.
Аналогично обстоит ситуация и со следующими глаголами:
Smell (иметь запах) — stative verb
Smell (нюхать) – active verb
The soup smells good. – Суп пахнет хорошо.
I am smelling the soup. – Я нюхаю суп.
Taste (быть на вкус) – stative verb
Taste (пробовать) — active verb
The soup tastes good. – Суп хорош на вкус.
I am tasting the soup. – Я пробую суп.
Feel (быть на ощупь) – stative verb
Feel (чувствовать) — чаще всего употребляется как stative verb, но встречаются и исключения
Feel (трогать, щупать) – action/ dynamic verb
The baby’s skin feels like silk. – Кожа ребенка на ощупь как шелк.
I feel tired. – я чувствую себя усталой.Используется для выражения действия, которое будет происходить в определенный момент в будущем. 
Subject
(подлежащее)
Verb (to be + V-ing)(+)
(вспом.гл + основ.-ing
(-)
(?)
I/he/she/it 
You /we/ they
will be playing
I will not be playing
     (won’t)
Will I be playing…?

Mother is feeling the baby’s forehead. – Мать трогает лоб ребенка.
Look (выглядеть/ казаться) — stative non-continuous verb
Look (смотреть / выглядывать /просматривать) – action verb
It looks as if Molly has finished the essay. – Кажется, что Молли закончила эссе.
Molly is looking out of the window. – Молли выглядывает /смотрит из окна.
Molly is looking through the newspaper. – Молли просматривает газету.
Ко второй группе статичных глаголов относятся глаголы, выражающие чувства.
like – нравится
care for – заботиться
love — любить
hate -ненавидеть
enjoy — наслаждаться
prefer — предпочитать
adore – обожать, боготворить
dislike – не нравится
admire– восхищаться
detest – презирать
respect – уважать и др.
I detest everything about him. – Я ненавижу в нем все.
Do you respect John's opinion? – Ты уважаешь мнение Джона?
Здесь обратите внимание на следующие глаголы:
Admire (восхищаться) — stative
Admire (любоваться) — action
I admire Tom’s honesty. – Я восхищаюсь честностью Тома.
I’m admiring the moon. – Я любуюсь луной.
Enjoy (наслаждаться в целом) — stative
Enjoy (наслаждаться в конкретной ситуации) – action
I enjoy rock music. – Я наслаждаюсь рок-музыкой. (Она мне нравится всегда / в общем и целом)
I am enjoying the concert. – Я наслаждаюсь (этим конкретным) концертом.
Следующая группа – глаголы умственного восприятия, умственной деятельности
know — знать
believe — верить
notice — замечать
realize – осознавать
forget — забывать
remember — помнить
recognize – узнавать
think -думать (иметь мнение), верить
expect – в значении думать
understand — понимать
see — в значении понимать
seem – казаться
mean – иметь в виду, означать
Kevin doesn’t believe in psychic. – Кевин не верит в паранормальные явления.
Molly sees what Kevin means. – Молли понимает, что Кевин имеет в виду.
Единственный глагол из данного списка, который может вызвать некоторые затруднения, — глагол think. В зависимости от значения он может вести себя и как статичный, и как обычный глагол.
Рассмотрим несколько случаев.
Think (of) – думать/иметь мнение - state verb
Think – думать/ верить – state verb
Think – думать/размышлять/продумывать возможности — action verb
What do you think of Kevin? – Каково твое мнение о Кевине?
Dan thinks Kate is lying. – Дэн думает /верит, что Катя врет.
I’m thinking about our possible reaction. – Я продумываю нашу возможную реакцию.
Глаголы желания также являются статичными:
wish – желать
want – хотеть
desire – желать
covet – жаждать, сильно желать (особенно чужого)
I want to see you. – Я хочу увидеть тебя.
К статичным относятся глаголы, выражающие абстрактные отношения.
contain – включать, содержать в себе
resemble – иметь сходство, напоминать
appear — оказаться
possess – иметь во владении
include – включать в себя
belong — принадлежать
consist – состоять (из чего-либо)
deserve — заслуживать
involve – втягивать, вовлекать
lack – не хватать
depend — зависеть
concern – затрагивать, касаться, волновать
need — нуждаться
fit – подходить (по размеру)
matter — значить
cost — стоить
own — владеть
owe – быть обязанным, должным
have – в значении иметь
require — требовать
keep - в значении продолжать
My uncle Frank owns a huge hotel. – Мой дядя Фрэнк владеет огромным отелем.
I depend on my family in everything. – Я во всем завишу от своей семьи.
This job requires profound qualification. – Эта работа требует отличной квалификации.
Из вышеупомянутого списка нужно обратить особое внимание на следующие глаголы, которые в зависимости от значения могут выступать как в качестве stative, так и в виде action verbs.
Have (иметь) — stative verb
have во многочисленных выражениях является active-глаголом
have dinner/ supper/lunch/breakfast – обедать/ужинать/завтракать
have a shower – принимать душ
have a rest – отдыхать
have a nap – вздремнуть и др.
I have two brothers. – У меня есть два брата.
I am having breakfast at the moment. – Сейчас я завтракаю.
Don't bother the child, he is having a nap. – Не беспокой малыша, он дремлет.
Fit (подходить по размеру) – stative verb
Fit (подгонять /прилаживать) – active verb
This skirt fits well. – Эта юбка отлично подходит по размеру.
I can't fit the handle to the broom. – Я не могу приладить ручку к метле.
Appear (казаться) — stative verb
Appear (принимать участие) – action verb
Tom appears to be very rude. – Том кажется очень грубым.
Том is appearing in a new film. – Том примет участие в съемках нового фильма.
Глаголы, обозначающие физические характеристики объекта:
weigh – весить
measure – иметь размеры, быть в длину/ширину
The baby weighs 10 kilos. – Ребенок весит 10 кг.
Будьте внимательны, weigh в значении взвешивать и measure в значении измерять являются глаголами группы active и вполне себе могут стоять в длительной форме.
I am weighing the baby. – Я взвешиваю ребенка.
Глаголы влияния не имеют формы Continuous.
influence – влиять
astonish – изумлять
impress – впечатлять
please – радовать
satisfy – удовлетворять
surprise – удивлять
Your marks don't satisfy me. – Твои отметки меня не удовлетворяют.
Задания к практическому занятию
Раскройте скобки, употребляя глаголы в Present Continuous или в Present Simple.
1. I (not to know) what to give my brother for his birthday.
They (to want) to publish this book in July?
He (to understand) that he (to eat) noisily, but he always (to forget) about it.
Your family (to leave) St. Petersburg in summer? — Yes, we always (to go) to the seaside. We all (to like) the sea.
Now I (to hate) him more than ever.
You (to want) to see my father? — Yes, I (to need) him at the moment very much.
He (to learn) English because he (to want) to get a better job.
I (to call) my son in Cedar Falls now. I (to want) to call him every month but it (to be) very expensive.
You (to hear) me now? How your job (to go)? — Great! I (to enjoy) it a lot.
She (to want) to impress everybody.
Listen to Greg! You (to understand) what language he (speak)?
We (to know) he never (to be) late for work.
Don’t disturb him. He just (to work) at his English. I (to hope) his English (to improve).
I (not to like) to watch TV very often. But at the moment I (to enjoy) my favourite film.
2. Раскройте скобки, употребляя глаголы в Present Continuous или в Present Simple.
You (to have) any idea where Rick (to be)? I (not see) him at work now.
Hurry up! We (not to have) much time to spend here. — I (to come)!
She (to try) to lose weight, but I (think) she (not to try) to do her best.
She (to think) he (to drive) dangerously now.
I (to think) she often (to worry).
Your English (to get) better? — Yes, I (think) so.
I (to have) no time now, I (to have) dinner.
Where Tom and Nick (to be) now? — They (to have) a smoke in the garden.
I haven’t decided yet what profession to choose. But I (think) about it.
You (look) great in this new coat.
3. Выберите глагол в правильной форме.
Terry is in bed. He has/is having a flu.
He has/is having a mobile phone.
I can’t come to the meeting because I have/ am having an appointment with the dentist at 3 o’clock.
What’s the matter? Why do you look/are you looking at me like that?
Have you lost anything? What are you looking for/do you look for?
I know you have made up your mind but I feel/am feeling you are making a big mistake.
Why are you feeling/do you feel your pockets? Have you lost anything?
I am smelling/ smell the roses because I like their scent.
The milk tastes/ is tasting bitter.


ПЗ № 3.3 History of Advertising
Read and translate the text.

History of Advertising

Introduction. Marketing is more than just distributing goods from the manufacturer to the final customer. It comprises all the stages between creation of the product and the after-market which follows the eventual sale. One of these stages is advertising. The stages are like links in a chain, and the chain will break if one of the links is weak. Advertising is therefore as important as every other stage or link, and each depends on the other for success.
The product or service itself, its naming, packaging, pricing and distribution, are all reflected in advertising, which has been called the lifeblood of an organization. Without advertising, the products or services cannot flow to the distributors or sellers and on to the consumers or users.
Early forms. Advertising belongs to the modern industrial world, and to those countries which are developing and becoming industrialised. In the past when a shopkeeper or stall-holder had only to show and shout his goods to a passers-by, advertising as we know it today hardly existed. Early forms of
advertising were signs such as the inn sign, the red-and-white striped barber's pole, the apothecary's jar of coloured liquid and the wheelwright's wheel, some of which have survived until today.
Effect of urban growth. The need for advertising developed with the expansion of population and the growth of towns with their shops and large stores; mass production in factories; roads and railways to convey goods; and popular newspapers in which to advertise. The large quantities of goods being produced were made known by means of advertising to unknown customers who lived far from the place of manufacture.
Advertising grew with the development of media, such as the coffee-house newspapers of the seventeenth century, and the arrival of advertising agencies nearly 200 years ago, mainly to handle government advertising.
Advertising and the modern world. If one looks at old pictures of horse buses in, say, late nineteenth-century London one will see that they carry advertisements for products famous today, a proof of the effectiveness of advertising. Thus the modern world depends on advertising. Without it, producers and distributors would be unable to sell, buyers would not know about and continue to remember products or services, and the modern industrial world would collapse. If factory output is to be maintained profitably, advertising must be powerful and continuous. Mass production requires mass consumption which in turn requires advertising to the mass market through the mass media.

2. Discuss the questions.

1. What part does advertising play in public life?
2. Why is advertising called the lifeblood of an organization?
3. Can you give examples of early forms of advertising?
4. What can you say about the development of advertising?
5. What are the channels advertising uses every day?
6. What is the role of mass media in advertising?
7. Why are so many people involved in the great business of merchandising?

3. Fill in the missed words from the list below.
Advertising plays a very important part in modern....... The manufacturers tell the public about their new products and the stores tell the public about what ...... they have at what prices. Advertisements can be seen in newspapers, ........, and on television every day of the week. Many more advertisements are sent to customers’ ........ Today the ........ American adult is assaulted by a minimum of 560 advertising
....... a day.
Advertising is impersonal, usually paid communication intended to inform, educate, ........, and remind. Advertising is a sophisticated form of communication that must work with other marketing ...... and business elements to be successful.
Advertising must be ....... — that is, it must make you stop thumbing through the newspaper or thinking about your day long enough to read or hear ....... Advertising must also be credible, unique, and memorable in order ......
And finally, assuming the actual advertising is built upon a solid positioning strategy, enough money must be spent ....... a media schedule for ad frequency, the most important element for ad memorability.
________________________________________________________________________________
magazines, the ad, persuade, average, to provide, merchandising, interruptive, messages, products, homes, tools, to work

4. Consider the pros and cons of advertising and take sides.

Arguments for:
1. It gives information. We can read adverts from different companies and compare.
2. It pays for our newspapers, magazines, TV and radio, which would
otherwise cost more.
3. It can be beautiful. Life would be dull without it. Often a 30 second advert costs more than the one hour TV programmer it breaks into. So, it should be good!
4. It employs people: artists, directors, designers.
5. It’s experimental. Adverts need to have new ideas, and allow artists room for creative thinking.
Arguments against:
1. It creates false differences between similar products. For example, tests show that all detergents are equally effective. As a result detergents are heavily advertised, which puts the price up.
2. It creates false ideals and images. People worry because they use the wrong deodorant. People see images of men and women with ideal figures, and worry if they are different. The idea of a consumer society is promoted.
3. It causes annoyance, nuisance, noise and ugliness. Posters clutter streets. Bits of paper flood through the letter box.
4. Advertisers use children to pester their parents into buying something.


ПЗ № 3.4 A New Form of Advertising Threatens to Crowd out Traditional Commercials.
Read and translate the text.

According to Wikipedia product placement is a promotional tactic used by marketers in which characters in a fictional play, feature film, television series, music, video, video-game or book use a real commercial product. Typically either the product and logo is shown or favorable qualities of the product are mentioned. The product price is not mentioned nor are any negative features or comparisons to similar products. Very generally, product placement involves placing a product in highly visible situations. The most common form is movie and television placements.
Product placement on television dates to its earliest days. Soap operas earned their moniker because they were brought to us by the soap companies. The most basic form of product placement is the inclusion of a product name or logo in the foreground or background of a scene. Payments are based on exposure, including the number of times the product is shown or mentioned, the duration of that exposure,
and the degree of inclusion of the product in the story line. If the product is actively used (such as when a leading character can be clearly seen to take a drink from the bottle or can), placement fees may be higher. Other times, product usage is negotiated rather than paid for. Some placements provide productions with below-the-line savings, with products such as props, clothes and cars being loaned for the production's use, thereby saving them purchase or rental fees. Barter systems (the director/actor/producer wants one for himself) and service deals (cellular phones provided for crew use, for instance) are also common practices. Producers may also seek out companies for product placements as another savings or revenue stream for the movie, with, for example, products used in exchange for help funding advertisements tied-in with a film's release, a show's new season or other event.
Some believe product placement is out of control and has become too pervasive in today's society. One group known as Commercial Alert asks for full disclosure of all product placement arrangements. They feel that most product placements are deceptive and are not fully or clearly disclosed, advocating
notification of embedded advertisements before and during a television program. One justification for this is that it allows greater parental control for children, who are said to be influenced greatly by product placement.

2. Translate these word combinations from English into Russian and use them in your sentences.

Product placement, a promotional tactic, feature film, television series, a commercial product, favorable qualities, negative features, soap operas, the story line, a leading character, placement fees, below-the-line savings, barter systems, service deals, cellular phones, common practices, revenue stream, embedded advertisements.

3. Insert missed prepositions.

According ... Wikipedia; used ... marketers; the degree ... inclusion; comparisons ... similar products; based ... exposure; product placement ... television; dates ... its earliest days; the background ... a scene; ... example; to take a drink ... the bottle; provide productions ... below-the-line savings; to pay ...a product, used ... exchange ... help; parental control ... children.

4. Give the summary of the text.

5. Read and translate the text. Can you give examples of product placement in Russia?

First U.S. product placements are not very well known in Russia. Bor example, Popeye the Sailor Man ate canned spinach to get strong in 1929. After the cartoon was released, consumption of canned spinach in the United States rose by 30 percent.
Other textbook examples, however, are more well known, such as films about James Bond (Agent 007), the most product placement-rich of them being Tomorrow Never Dies, featuring such giants as BMW, Ericsson, Martini, Smirnoff, Omega, Visa, Caterpillar, Fujitsu, Avis, Heineken, and Brioni. Those contracts amply covered the film's $100 million budget.
Such auto giants as Ford and Mercedes make many hundreds of product placements in movies, and although the Pentagon somewhat lags behind them, it also does quite a few big product placements. It has a special subdivision with representative offices at major Hollywood studios. Films such as Saving Private Ryan and Top Gun are a result of such cooperation which is based on non-monetary, barter
schemes. The Pentagon leased its gear and equipment, made available servicemen for crowd scenes, and provided consultations on the authenticity of combat action for a symbolic fee, but then it got 500 times more volunteers for the U.S. Marine Corps Aviation after Tom Cruise featured as a pilot of an F-14 fighter jet in the film Top Gun.


ПЗ № 3.5 Celebrity Advertising.
Read and translate the text.

In Ads, US Stars Shine for Japanese Eyes Only
Top Dollar, and No Image Problems

TOKYO - Dressed in a white tuxedo and red bow tie, Sylvester Stallone clearly has something important on his mind. But it's not Rocky or Rambo.
"Ito Ham," the American movie megastar says in the Japanese television commercial. "0-kay."
In the print version, Mr Stallone is even more eloquent about Ito's processed meat: 'It is so delicious that it is a gift of love."
Mr Stallone is only one of many movie su-tah, as the Japanese call stars, showing up in advertisements these days. With companies paying top dollar and promising to run the ads only within the confines of this insular nation, Hollywood stars are eagerly appearing in commercials that they wouldn’t be caught dead doing in the United States.
Paul Newman, for instance, hums in an elevator before letting viewers know that Fuji Bank's credit card is his "main card." Arnold Schwarzenegger, in excellent Japanese form, slurps up a mouthful of steaming Nissin instant noodles.
John McEnroe, the tennis player, and his actress wife, Tatum O'Neal, joke together in matching shirts while holding up a box of Assess toothpaste.
James Coburn and Roger Moore both "Speak Lark," the slogan used in ads here for Lark cigarettes. Even Woody Alien, the reclusive film director, once did a stint in Japanese advertising, appearing in a 1982 ad to promote the Seibu department store.
Movie stars rarely do commercials in the United States, lest it tarnish their image and their marketability. In the United States, getting into commercials is often a sign a career is on the way down.
But when it comes to Japan, said Irving Axelrad, a motion picture attorney, "I tell them to do it. They pay a lot of money and it's a couple of days."
Mr Axelrad and others protect their clients' American reputations by demanding that "Japan-only" clauses be written into advertising contracts. The clauses impose heavy penalties on Japanese companies if the ad somehow gets shown in the United States. Shinobu Ina, a casting manager at Dentsu Inc., Japan's
largest advertising agency, said, "They want the money from appearing in the commercials but they don't want it known in the United States. They want to hide as much as possible that they are appearing in commercials in Japan."
Agents for several movie stars refused to comment, or never returned telephone calls. Japanese companies were equally leery of publicity. One company spokesman, after first demanding anonymity for himself and his firm, would only say, "Our star hates to be mentioned."
Nobody would discuss the fees paid to specific celebrities, although ad executives in Tokyo said well-known American or European actors make between $500,000 and $1 million, with the heftiest pay going to only a few major stars, like Mr Newman or the British rock star, Sting, who appears in ads on behalf of Kirin beer.
According to Mr Ina at Dentsu, American stars have been appearing in Japanese commercials since the 1950s. At that time they were the ultimate status symbol, since only a few companies could afford them. Instead, most relied on Japanese actors and actresses, who routinely appear in commercials.
“When we heard we needed $1 million, well, we thought that is really a lot of money," he said.
But the world has changed. The dollar has plummeted in the last years, and so American movie stars, like US golf courses and office buildings, have become quite reasonably priced in yen terms.
In fact, Mr Ina notes, the money is no longer a problem. The problem is finding enough stars.

2. a) Read the text and choose the best answer.

1) Why are American stars 'eagerly appearing' in Japanese commercials?
a) The stars are paid large sums of money.
b) The commercials are only run in Japan.

2) Why do American stars rarely appear in commercials in the United States?
a) They are not paid enough.
b) In the United States, appearing in a commercial is the sign of a declining career.

3) Which of the following statements is true?
a) All actors are paid the same fees for appearing in Japanese commercials.
b) British stars can earn as much as American stars for appearing in Japanese commercials.

b) Give examples of celebrities advertising in Russia. Do you think that appearing in a commercial will harm their image?

3. Read the text and answer the questions.

1. How can you comment on the title of the text?
2. What celebrities did the company use for endorsing their products?
3. What is the main advertising principle of the company?
4. How did Nike manage to achieve global success?

Nike: Celebrity Advertising

Back before the Swoosh logo and long before the days the company was called Nike, there was Blue Ribbon Sports (BRS). It was the company Phil Knight, the founder, and legendary track coach Bill Bowerman created in 1964 to provide athletes with better shoes. Their first year sales totaled around $8,000. It wasn’t until 1971 that BRS introduced the concept of the Greek winged Goddess of victory—
Nike. Well-known logo appears on the famous red shirts, Nike is the international empire today. By using famous athletes to endorse Nike's products, Knight has been able to expand into many different sports. In 1974 Jimmy Connors collected his Wimbledon trophy wearing Nike shoes. Carl Lewis jumped and ran in Nike shoes to win four gold medals at the 1984 LA Olympics. In 1995 Nike signed a contract with the racing driver, Michael Schumacher. At the Atlanta Olympics in 1996 Michael Johnson won the gold medal in the 400 metres wearing his now famous Nike gold shoes.
Nike's mission is to bring inspiration and innovation to every athlete in the world. Knight himself says his number one advertising principle is to wake up the consumer, and Nike's adverts are daring and attention grabbing. One example is the advert of Pete Sampras and Andre Agassi playing tennis in the streets of Manhattan.
Nike created a powerful image around the basketball player Michael Jordan. He became a superstar, and it was his image as part of the Dream Team, which helped the company to become world-famous. In 1997 Tiger Woods won the US Masters and Nike moved into another sport – golf. In 2000 the company signed a 300 million deal with Manchester United, which has 50 million fans worldwide.
Sportswear giant, Nike expanded its celebrity-advertising list to include hiphop artist, Nelly. In 2003, Nike released 1,000 pairs of the rapper’s $120 limited edition Air Derrty sneaker. The sneakers reportedly sold out within hours.
Today, Nike's unmistakable trademark 'swoosh' is instantly recognisable on sports shoes and clothing the world over, and celebrity advertising has certainly been crucial to this global success. For the fiscal year ending May 31, 2007, the company reported record revenues of $16.3 billion, a $1.3 billion increase over last year’s earnings.

4. Write an essay about the advertising strategy of a well-known Russian company.

5. Match the terms with definitions.

1. advertise					a ) a p r o d uct which can be recognized by a name
2. advertisement				b) a piece of paper used instead of money
3. banner					c) need for goods
4. below-the- lineadvertising		d) showing or exhibiting goods
5. brand					e) show of goods
6. coupon					f) to introduce a new product on the market
7. demand					g) a competitor
8. display					h) value given to something compared with its competitors
9. exhibition					i) to announce that something is for sale
10.launch					j) notice or announcement that something is for sale
11.rival					k) material on which an advertising message is printed




ПЗ № 3.6 Irregular Verbs. 
Regular verbs: -ed

like-liked-liked
mend-mended-mended ( same as repair)
empty-emptied-emptied - опустошать
gather-gathered - gathered - собирать

Irregular Verbs  (as an example)- learn it by heart


Задание к пратическому занятию
Составьте таблицу неправильных глаголов с переводом, используя раздаточный материал.
Составить несколько предложений с использованием этих глаголов в Past Simple (V2)
Выучить таблицу наизусть

ПЗ № 3.7 Passive and Active Voice
Задания к практическому занятию


1. Раскройте скобки, употребляя глаголы в Present, Past или Future Simple Passive.
My question (to answer) yesterday.
Hockey (to play) in winter.
Mushrooms (to gather) in autumn.
Many house (to burn) during the Great Fire of London.
His new book (to finish) next year.
Flowers (to sell) in shops and in the streets.
St. Petersburg (to found) in 1703.
Bread (to eat) every day.
The letter (to receive) yesterday.
Nick (to send) to Moscow next week.
I (to ask) at the lesson yesterday.
I (to give) a very interesting book at the library last Friday.
Many houses (to build) in our town every year.
This work (to do) tomorrow.
This text (to translate) at the last lesson.
These trees (to plant) last autumn.
Many interesting games always (to play) at our PT lessons.
This bone (to give) to my dog tomorrow.
We (to invite) to a concert last Saturday.
Lost time never (to find) again.
Rome (not to build) in a day.
2 Раскройте скобки, выбирая требующуюся форму глагола.
At the station they will (meet, be met) by a man from the travel bureau.
She will (meet, be met) them in the hall upstairs.
The porter will (bring, be brought) your luggage to your room.
Your luggage will (bring, be brought) up in the lift.
You may (leave, be left) your hat and coat in the cloakroom downstairs.
They can (leave, be left) the key with the clerk downstairs.
V1
(base verb)
V2
(past)
V3
(past participle)
видеть
see
saw
seen
делать
make
made
made
находить
find
found 
found
строить
build
built
built
изучать
learn
learnt 
learnt
давать
give
gave
given
кушать
eat
ate
eaten
покупать
buy
bought
bought
говорить
speak
spoke
spoken
продавать
sell
sold
sold
писать
write
wrote
written

From the station they will (take, be taken) straight to the hotel.
Tomorrow he will (take, be taken) them to the Russian Museum.
3 Раскройте скобки, употребляя глаголы в Active Voice или Passive Voice.
Nobody (to see) him yesterday.
The telegram (to receive) tomorrow.
He (to give) me this book next week.
The answer to this question can (to find) in the encyclopedia.
We (to show) the historical monuments of the capital to the delegation tomorrow.
You can (to find) interesting information about the life in the USA in this book.
Budapest (to divide) by the Danube into two parts: Buda and Pest.
Yuri Dolgoruki (to found) Moscow in 1147.
Moscow University (to found) by Lomonosov.
We (to call) Zhukovski the father of Russian aviation.

4. Передайте следующие предложения в Passive Voice.Active 
(человек или предмет совершает действие сам)
Passive 
(действие совершается над предметом или человеком)
People speak English all over the world
English is spoken all over the wold
My mom cooks cakes
Cakes are cooked by my mom
They sell fresh milk in this shop
The fresh milk is sold  in this shop
The hunter killed the lion.
The lion was killed by the hunter.
I bought these shoes last autumn.
These shoes were bought last autumn
Everyone will take exams
Exams will be taken by everyone
Passive Voice  Sricture:
(to be)                              +
основной глагол в V3
Present
am / is / are
spoken / sold
Past
was / were
killed / bought
Future
will be
taken

Не stole a lot of money from the shop.
By six o’clock they had finished the work.
At twelve o’clock the workers were loading the trucks.
By three o’clock the workers had loaded the trucks.
We send our daughter to rest in the south every year.
They will show this film on TV.
They are building a new concert hall in our street.
I bought potatoes yesterday.
We shall bring the books tomorrow.
They are repairing the clock now.
They sell milk in this shop.
I have translated the whole text.
They broke the window last week.
When I came home, they had eaten the sweets.
We shall do the work in the evening.
He wrote this book in the 19th century.
They were playing tennis from four till five.
They have made a number of important experiments in this laboratory.
Livingstone explored Central Africa in the 19th century.
By the middle of autumn we had planted all the trees.
They will stage this play at the beginning of next season.
They have forgotten the story.
Has anybody explained the rules of the game to you?
They haven’t brought back my skates.
5. Переведите на английский язык, употребляя глаголы в Passive Voice.
Нам показали очень странную картину.
Тебя ищут. Иди домой.
Вас всех пригласят в зал и расскажут обо всех изменениях в школьной программе.
Почему над ним всегда смеются?
Нам всем дали билеты на выставку.
Лекции этого знаменитого профессора всегда слушают с большим вниманием.
Меня ждут?
Им задали три трудных вопроса.
За директором уже послали. Подождите немного.
Всех пригласили в большой зал.
Эти письма просмотрены. Их можно отправлять.
На станции их встретил гид и отвез в гостиницу.
Эти журналы должны быть возвращены в библиотеку на следующей неделе.
На наших занятиях много внимания уделяется произношению.
Иванову велели объяснить, почему он пропускает занятия.
Меня пригласят на ваш вечер?
Детей оставили дома одних.

ПЗ № 3.8 Is Advertising your Cup of Tea?
Read and translate the text.

This great business of merchandising employs millions of whitecollar workers, from clerks in the stores to top executives in the big department stores and the advertising agencies. For most clerks the salaries are low, but they are among the highest in the United States for top executives.
Most people think "advertising" is mainly or entirely concerned with the creative process. In fact, only a relatively small number of the jobs available within the industry are to be found in this area. While there is a considerable range of creative jobs, these vary greatly in importance and remuneration.
Despite its glitzy reputation, by no means all advertising work is glamorous or highly paid. On the other hand, it offers an extraordinary wide range of interesting different jobs and career paths. And it's one of the recognized jumping-off points for posts in top management later on.
It's also quite a small business in terms of numbers. Because of the small numbers it employs, only a few of the many people who want to work in advertising succeed in finding jobs in it. Also, the 'wastage rate' afterwards is rather high in some areas.
For gifted and determined people, on the other hand, it can be a particularly satisfying career which also offers constant opportunities for advancement, or a change of direction.
Just all advertising jobs demand an interest in people. This is more or less the only common denominator. If you don't like people very much, advertising won't be your cup of tea. The other qualifications depend on the specific job, which can call for very different interests, aptitudes and temperaments.
Only a few exceptionally gifted creative people are employed in advertising agencies to produce the major advertising campaigns. This apart, the skill sets and necessary qualifications of writers and artists have to be considered separately.

2. Give English equivalents to these words and expressions.

Служащие, доступный, рекламное агентство, творческий процесс, рассматривать, с другой стороны, жалованье, возможности для продвижения, относительно малое количество, руководители, приносящий удовлетворение, признанный, высокооплачиваемый, добиться успеха, одарённые люди, более или менее.

3. Answer the questions.

1. What do you think is the meaning of «your cup of tea» in the title of this text?
2. Is advertising always concerned with the creative process?
3. Are salaries in advertising business the highest in the United States?
4. Why is advertising work so attractive for people? 5. Is it easy to find a job in advertising?
6. What opportunities does advertising offer?
7. All advertising jobs demand an interest in people, don’t they?
8. Do all the people employed in advertising agencies produce advertising campaigns?
9. Do you agree with the statement from the text «If you don't like people very much, advertising won't be your cup of tea»?

4. Match the terms with definitions.

1. advertiser				a. small sheet of printed paper used to advertise
2. air time				b. person who writes copy for advertisements
3. art director			c. time given to advertising on TV or radio
4. copywriter				d. person or company which advertises
5. leaflet				e. person responsible for creative work in an advertising agency
6. local press				f. nationally distributed newspapers
7. national press			g. regional newspapers
8. poster				h. large notice/advertisement pasted on building or billboard
9. press relations			i. activity aimed at building good contacts with journalists, etc.
10. prime				j. publication which appears once a week
11.telesales				k. brand with the biggest market share
12.weekly				l. most important
13.brand leader			m. selling over the telephone

ПЗ № 3.9 Importance of Advertising.
Vocabulary
Introductory Terms for Advertising

1. Listen to the words, read and learn them.

advertising, n реклама
Advertising as a form of communication is used to persuade an audience to take some action. The audience of advertising can include listeners, readers or viewers.
advertiser, n 1 рекламодатель 2 газета с объявлениями
Advertiser is the manufacturer, product and service supplier or retailer. Advertisers use all kinds of mass media.
advertise (advertised, advertised, advertising), advertises, v рекламировать
To advertise means to present product or service to audience. Any business advertises its products and services.
advertisement =advert.=ad, n рекламное объявление; plural advertisements =adverts. =ads, n рекламные объявления
Advertisement is one of the ways of advertising the product or service. Currently there’s a tendency to display the advertisements on the Internet.

2. Learn the words before reading the text.

consumer, n потребитель
exposure, n 1 экспозиция 2 воздействие
implementation, n внедрение
means of persuasion средства убеждения
provide (provided, provided, providing), provides, v обеспечивать
select (selected, selected, selecting), selects, v отбирать

3. Guess the meaning of the words: business, individual, information, public, organization, stimulate.

4. Match the meaning of English and Russian words.

English words: goods, demand, retailer, service.
Russian words: розничный торговец, спрос, товары, услуга.

5. Answer the question ‘Why is advertising so important?’ after reading the text.

Importance of Advertising

It is aimed at implementation of their purposes. Advertising is realised through distribution of information. Advertising provides an exposure of goods and services to selected consumers, and this information is usually paid by individuals or organizations. It also attracts retailers.
Why is advertising so important? This is because it stimulates demand for products and services. The potential customer reads, hears or watches advertisements and buys the advertised product. Advertising is a strong means of persuasion. It is both an industry and an art.

6. Read the talk of Michael and Mary about the effectiveness of advertising and dramatise it.

Characters: Michael and his fellow mate David. Both are students currently studying advertising.

Effectiveness of Advertising
– Hello, Michael, how are you?
– I’m well, thank you, and you?
– Great. I’m going to become a specialist in advertising.
– Why?
– It’s so important and can be effective.
–What do you mean?
– Effective advertising contains specific information about goods and their use, shows benefits to consumers, catches their attention.
– Yes, it does, and the original message is also important as well as placing advertisements in the media of high reputation.
– Quite right.
– Good luck. See you soon.
–Goodbye.

7. Write a dialogue about the effectiveness of advertising (10-12 replicas and responds.


ПЗ № 3.10 Подготовка к зачету
Revision

1. Из предложенного списка выберите неправильные глаголы и запишите их форму прошлого времени.
To ask, to bring, to collect, to bathe, to sleep, to keep, to read, to complete, to reply, to grow, to show, to say, to fly, to put, to relax, to cook, to shake, to leave, to act, to give, to protect, to cost, to blow, to move, to meet, to order, to lose, to forget, to play, to feel.
2. Раскройте скобки, употребляя глаголы в Past Simple.
What your neighbours ………………… (to do) yesterday?
Mr. Smith …………………. (to fix) his car yesterday morning.
His wife …………………. (to water) plants in the garden.
Their children ……………….. (to clean) the yard and then they ………………. (to play) basketball.
In the evening their boys ………………… (to listen) to loud music and ………………. (to watch) TV.
Their little girl ……………….. (to cry) a little and then …………………. (to smile).
Her brothers ………………… (to shout) at her.
Mrs. Smith ………………… (to work) in the kitchen.
She ……………… (to bake) a delicious apple pie.
She ……………….. (to cook) a good dinner.
She ……………….. (to wash) the dishes and ……………. (to look) very tired.
The children …………………….. (to brush) their teeth, ………………. (to yawn) a little and ……………. (to go) to bed.
Their mother ………………. (to change) her clothes and ……………….. (to brush) her hair. Then she ………….. (to talk) on the phone.
Her husband ……………… (to smoke) a cigarette and …………….. (to talk) to his wife.
They ……………….. (to wait) for the bus. The bus ……………… (to arrive) at 9 o’clock.
They ………………. (to visit) their friends.
They ………….. (to dance) a lot there.
Mr. and Mrs. Smith …………….. (to rest) very well last night. They really ……….. (to have) a wonderful time at their friends.

3. Перепишите следующий текст в прошедшем времени.
On Monday we have five lessons. The first lesson is Russian. At this lesson we write a dictation and do some exercises. Nick goes to the blackboard. He answers well and gets a «five». Pete does not get a «five» because he does not know his lesson. After the second lesson I go to the canteen. I eat a sandwich and drink a cup of tea. I do not drink milk. After school I do not go home at once. I go to the library and change the book. Then I go home.

4. Поставьте глаголы в скобках в Past Simple.
1. ____ (you/play) basketball yesterday afternoon? No, I ____. I ____ (surf) the Net.
2.____ (your cousin/visit) Germany last month? No, he ____. He ____ (visit) Prague.
3. How old was Mozart when he ____ (die)? ____35 years old.
4. When ____ (you/finish) work yesterday? At 5:00. Then I ____ (walk) home with Jane.
5. When ____ (your parents/call) you? They ____ (call) an hour ago. They ____ (call) an hour ago.


5 (3) семестр 
Раздел 4. Основы делового общения и трудоустройство

ПЗ № 4.1 Irregular Verbs. Part 2
Задания к практическому занятию

1.Повторяем наизусть неправильные глаголы
2. Test - Past Simple Tense and Irregular verbs

22. Did you______ Jack when you were in high school?
know   knew   known
23. I have ______ English for many years.
teach   taught   teached
24. I ______ about you last night.
dream   dreamt   dreaming
25. Please ______ me for making you wait so long
forgive   forgave   forgiven
26. When did the concert _____ ?
begin   began   begun
27. He _____ two beers at the party.
drink   drank   drunk
28. Have you _______ the keys again?
forget   forgot    forgotten
29. Your children have _____ so much since I last saw them.
grow    grew    grown
30. I’ve never _____ this song in public before.
sing   sang    sung
31. Price ____ by 10% last year.
rise      rose      risen


ПЗ № 4.2 Perfect Tenses
Просмотр презентанции «Lesson PL32-Perfect Tenses»
Изучение материала


Как образуется Present Perfect Tense
Утвердительная форма Present Perfect образуется при помощи вспомогательного глагола to have (для третьего лица единственного числа (he, she, it) – has) и третьей формы смыслового глагола:
I have done the work. – Я выполнил работу.
He (she, it) has done the work. – Он (она, оно) выполнил работу.
Чтобы образовать вопросительную форму, переносим вспомогательный глагол to have вперед и ставим его перед подлежащим:
Have you done the work yet? – Ты уже выполнил работу?
Has she done the work yet? – Она уже выполнила работу?
В отрицательной форме добавляем к вспомогательному глаголу to have частицу not:
I have not done the work yet. – Я еще не выполнил работу.
He has not done the work yet. – Он еще не выполнил работу.
В сокращенном виде вспомогательный глагол to have выглядит как ‘ve, has — как ‘s:
I’ve done the work.
He’s done the work.
Сокращенная отрицательная форма – haven’t, hasn’t:
I haven’t done the work.
Hasn’t he done the work?
Употребление Present Perfect Tense: примеры предложений
Present Perfect Tense передает действие, полностью завершенное в прошлом, но имеющее связь с настоящим через результат этого действия. В данном случае важно само действие, а не обстоятельства, при которых оно совершилось:

We’ve bought a new car, so it’s time to sell the old one. – Мы купили новую машину, так что пора продать старую. (Машина уже куплена, что вынуждает задуматься о продаже старой; машина уже у нас, мы являемся ее хозяевами, т.е. have bought – часть настоящего времени).
Еще проще понять эту функцию на таких примерах:
Has the secretary come? = Is the secretary in the office now? — Секретарша пришла? = Секретарша сейчас в офисе?
Have you washed the dishes? = Are the dishes clean? — Ты помыл посуду? = Посуда чистая?
Have you met him? = Do you know him? — Вы встречали его? = Вы знаете его?
Из примеров видно, что действие, выраженное в Present Perfect, произошло в прошлом, но имеет результат в настоящем времени.
Для времени Present Perfect не важны обстоятельства, при которых совершилось действие, поэтому оно часто используется, чтобы ввести новую тему разговора, подытожить ситуацию или указать на действие, время которого не известно:
- Have you managed to reach Tom? – Тебе удалось дозвониться до Тома? (далее пойдет ответ и описание, как это произошло, уже в Past Simple)
— Yes, I have, eventually. I called him yesterday without much hope, but he answered almost immediately. — Да, наконец дозвонился. Я звонил ему вчера без особой надежды, но он ответил почти сразу же.
Thank you so much for what you’ve done! — Спасибо огромное за то, что Вы сделали.
— Oh, welcome. I’ve tried. — Пожалуйста. Я старалась.
You haven’t changed. – Ты не изменился.
I’ve never thought about it. – Я никогда не думал об этом.
What have you done? – Что ты наделал?
Если же в предложении указано или предполагается время совершения действия, мы не используем Present Perfect, а выбираем Past Simple. Но есть один нюанс: если период времени, о котором идет речь, еще не завершился, необходимо употребление Present Perfect Tense:
Your speech has been awfully boring tonight. – Твоя речь сегодня вечером была ужасно скучной. (сейчас еще вечер того дня)
Если же указанный период времени уже закончился, без колебаний используем Past Simple:
I called them in the morning. – Я звонил им утром. (сейчас уже обед)
We went to Poland on a business trip this spring. – Этой весной мы ездили в командировку в Польшу. (сейчас уже лето)
Логично, что в вопросах о времени действия (т.е. со словом when) тоже нельзя использовать Present Perfect, так как речь идет о конкретном действии в прошлом, завершившемся, и принадлежащем исключительно прошедшему времени:
When did you come? – Когда ты пришел?
When was the last time you ate apples? – Когда ты в последний раз ел яблоки?
Нередко время Present Perfect Tense употребляется, чтобы показать неоднократность действия:
I’ve watched this movie twice already! – Я смотрел это кино уже дважды.
I’ve visited Italy four times. – Я был в Италии четыре раза.
Опять же, при помощи Present Perfect мы упоминаем, что действие было неоднократным, но не описываем конкретные ситуации. Если же мы захотим это сделать, в нашем распоряжении будет Past Simple.
Как и в любом другом времени, существуют слова-маркеры Present Perfect. В данном случае это наречия, которые не обозначают определенного времени и частоты совершения действия: for (в течение), since (начиная с), ever (когда-либо), never (никогда), just (только что), already (уже), yet (еще, уже), before (до этого), often (часто), seldom (редко), recently (недавно), lately (в последнее время) и т.д. 
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Задания к практическому занятию

Open the brackets  using Present Perfect.
He _____ (finish) training.
She _____ (score) twenty points in the match.
We _____ (watch) all the Champions League matches this season.
That's amazing! She _____ (run) fifteen kilometers this morning!
She _____ (buy) some really nice rollerblades!
Oh, no! I _____ (lose) my money!
My mum _____ (write) shopping list. It's on the kitchen table.
Dad, you _____ (eat) my biscuit!
I’m tired. I _____ (watch) three X-Files videos.
Hurry up! They _____ (start) the film!
Mary _____ (study) hard this year, so she'll pass her exams.
Oh no! She _____ (drop) the plate!
The garden is very green. It _____ (rain) a lot this month.
These are my favourite trousers. I _____ (have) them for five years.
Tom's my best friend. I _____ (know) him for three years.
They _____ (live) in Miami for two years.
Jo has earache. He _____ (have) it since 7 o'clock.
Brad _____ (live) in Chicago since 1998.

2. Поставьте глаголы в скобках в Present Perfect negative.

I _____ (not clean) my football boots.
They _____ (not start) their meal.
I _____ (not do) my homework.
He _____ (not win) all his matches this year.
My brother and I _____ (not see) any films this week.
It's my birthday party today. I _____ (not invite) many people.
He _____ (not wash) his hands. They're very dirty.
Mum's really angry. We _____ (not tidy) our room!
I can't play with my friends this evening. I _____ (not finish) my homework.
I _____ (not visit) New York for three years.
Where's Alison? We _____ (not see) her since yesterday.
Dad _____ (not take) a holiday since last August.
John _____ (not play) the violin since he was at school.

Дополните предложения словами for или since. Complete the sentences. Use for or since.

I've lived in Washington _____ 1997.
Ben has studied English _____ three years.
They haven't visited their grandparents _____ months.
Julie's ill. She's been in bed _____ Tuesday.
My dad has had his car_____ sixteen.
It's been ten years_____ we moved to Oxford.

Пользуясь опорными словами, a также словами for и since составьте предложения в Present Perfect Simple.

Kate/be/in bed/a long time.
She / not eat / anything / this morning.
She / not see / her friends / a week.
She / stay / at home / Tuesday.
She / have / a red nose / three days.
She / not play / basketball / last weekend.
She / not do / any school work / Monday.

В следующих предложениях измените время глагола на Present Perfect. Переведите предложения на русский язык.
The pupils are writing a dictation.
My friend is helping me to solve a difficult problem.
I am learning a poem.
She is telling them an interesting story.
Kate is sweeping the floor.
The waiter is putting a bottle of lemonade in front of him.
I am eating my breakfast.
We are drinking water.
He is bringing them some meat and vegetables.
You are putting the dishes on the table.
They are having tea.
She is taking the dirty plates from the table.
The children are putting on their coats.
Susan is making a new dress for her birthday party.
She is opening a box of chocolates.
I am buying milk for milk shakes.
James is ordering a bottle of apple juice.
We are looking for more CDs with good music.
Are you recording your favourite film on his video recorder?
I am translating a difficult article from German into Russian.

6. Сделайте из данных предложений вопросительные.
We have been to the theatre.
I have painted the walls in my bedroom.
Richard has turned on the radio.
They have explained this rule to me.
Amy and Ron have gone to play tennis.
Molly has made a cup of tea.
His parents have gone to the market.
Nelly has typed three letters.
The parrot has flown away.
The students have prepared for the exams.

7. Раскройте скобки, употребляя глаголы в Present Perfect или Past Simple.
It ……………. (to be) very cold yesterday.
When you ………………. (to meet) him?
I …………………. (not to see) him since 1997.
 How many mushrooms you ………………. (to gather)?
Where you ……………… (to put) the newspaper? I want to read it, but cannot find it anywhere.
 The new school …………………. (to begin) working last year.
 At last I ………………… (to do) all my homework: now I shall go out.
 The building of the house ……………….. (to begin) early in April.
The rain ………………. (to stop) but a cold wind is still blowing.
We already …………………. (to solve) the problem.
He ………………… (to come) a moment ago.
 I never ……………….. (to speak) to him.
 He just …………………. (to finish) his work.
You ………………….. (to make) any spelling mistakes in your dictation?
What books you …………………… (to read) when you …………….. (to live) in the country?
They ………………. (not yet to come) from the south.
 He ………………. (to be) ill last week, but now he ……………… (to recover).
If everybody ………………….. (to read) this new novel, let’s discuss it.
You ……………… (to book) tickets? — Yes, I … . I ……………… (to book) them several days ago.
I can hardly recognize you. I ………………. (not to see) you since you ………………… (to leave) for Moscow. And you ……………….. (to change) so much.
You ………………. (to read) all the books on this shelf?
I ………………. (not to see) my cousin since last year.
Why you ……………. (to put) these things in the wrong place?
Why you …………….. (to leave) the door open? You will catch cold sitting in the draught.

ПЗ № 4.3 Auxiliary Verbs
Теоретическая часть
В виде презентации
Вспомогательные глаголы (auxiliary verbs) обычно используются вместе с основным глаголом, привнося в предложение дополнительный смысл. Они также могут использоваться для спряжения глаголов в сложных временах, формирования вопросительных предложений, ответов на общий вопрос, а также в отрицании и пассивном залоге.

A: “Do you like singing?” B: “Yes, I do!” (to like)
B: “Can I borrow your laptop?” B: “No, you can’t!” (to borrow)

Be, do, have
Самые распространенные вспомогательные глаголы, "be", "do" и "have", называются первичными вспомогательными глаголами.
Как и обычные глаголы, они имеют как форму инфинитива, так и неправильно спрягаемые формы . Они могут иногда использоваться отдельно в качестве основных глаголов, например, “He does just as I say” (to do), “I had everything I needed” (to have), “We have never been to England” (to be).
В качестве вспомогательного слова, "быть" в основном используется для образования длительных времен (continious), например, “I am learning English” (to learn) и пассивного залога, например, “She was raised by her mother” (to raise).
Глагол “Have” также используется как вспомогательный для образования сложных времен (compound) таких, как настоящее и прошедшее совершенное время (present and past perfect), как в активном, так и в пассивном залоге. Например, “Have you tried to call him?” (to try), “He had been given a second chance” (to give).
 "Have" - это единственный вспомогательный глагол, который может использоваться с модальными глаголами для выражения возможных событий в прошлом, например, “He may have been right but we will never know for good.” (to be)
"Do" используется в качестве вспомогательного глагола для формирования вопросов и отрицательных предложений с основными глаголами. В разговорной отрицательной форме глагола используется апостроф для сокращения “not”, которое меняется на “-n’t”, например, “Did you see that? – No, I did not / didn’t!” (to see). “Do” может также использоваться для усиления действия, выраженного обычным глаголом, например “Stop calling me lazy, I did clean the bathroom!” (to clean)
[image: Изображение]
Презентация : Lesson 5 Auxiliary verbs - 2 курс

Задания к практическому занятию
01-___ you doing anything later?
		Are	Do	Have
02-My brother ___ like coffee.
		isn't		doesn't		hasn't
03-___ you seen my keys?
	Are	Do	Have
04-She ___ always talking about her dog.
	is	does	has
05-___ your dad work in a bank?
	Is	Does	Has
06-We ___ watch TV every day.
	aren't	don't	haven't
07-They ___ just left the office.
	are	do	have
08-I ___ never been to Italy.
	am	do	have
09-___ they coming to the meeting?
	Are	Do	Have
10-How ___ you go to work?
	are	do	have
https://agendaweb.org/exercises/verbs/auxiliary-verbs/be-do-have-3.html


ПЗ № 4.4 Светская беседа. Изучение речевых оборотов и выражений.
Теоретическая часть
Small talk — искусство непринужденного общения

Источник: https://simplenglish.ru/small-talk

Вот несколько примеров business small talk, которые вы можете взять себе на заметку.

1. Чтобы растопить лёд при первом общении и установить чувствовать взаимопонимания, спросите о какой-нибудь неконфликтной новости.

This article from the The Gardiens talks about the potential for life on Mars. Do you belive in that? — В этой статье говориться о том, есть ли жизнь на Марсе. А вы верите в это?

2. Отличный способ наладить отношения с потенциальными клиентами — поговорить с ними о популярных фильмах, телешоу или музыке.

Did you have a chance to check out the Grammy? — У вас была возможность заценить Грэмми?

3. Отличный способ растопить лёд — расспросить потенциального клиента о местных ресторанах и барах.

I’ve thought about visiting New-York, do you have a restaurant recommendations? — Я думал о посещении Нью-Йорка, вы можете порекомендовать мне какой-нибудь ресторан?

4. Будьте проще: спросите, как прошел их день — how was your day.

5. Изучите компанию/клиента. Если вы связываетесь с менеджером филиала, поздравьте его с недавним достижением цели по продажам (Congratulations on recently reaching your company’s sales target). Это отличный способ задать дружеский тон разговору.

Задания к практическому занятию
Learn the material in the article above
Read, translate and repeat in pairs

Small Talk при первой встрече
Jack: I believe we were not introduced to each other. I’m Jack. Jack White.
Ann: Pleasant to meet you. I’m Ann.
Jack: Happy to meet you, Ann. How do you feel about the conference at the moment?
Ann: It’s been fantastic. I’ve met a lot of remarkable people. Plus it’s a lovely break from the workplace, to be honest.
Jack: I understand what you are talking about. Have you already been to one of these conferences?
Ann: Certainly, I was at the one in New-York a couple of months ago. What about you?
Jack: That’s my first time. Tell me about the previous one.	


Джек: Кажется, нас не представили друг другу. Я Джек. Джек Уайт.
Энн: Приятно познакомиться. Я Энн.
Джек: Рад познакомиться, Энн. Как вам конференция на данный момент?
Энн: Это было фантастически. Я познакомилась со многими замечательными людьми. Плюс, если честно, это прекрасный отдых от работы.
Джек: Я понимаю, о чем вы говорите. Вы уже были на одной из этих конференций?
Энн: Конечно, пару месяцев назад я была на мероприятии в Нью-Йорке. А вы?
Джек: Это мой первый раз. Расскажите о предыдущем.

3. Make your own dialog for business small talk

Источник: https://simplenglish.ru/small-talk


ПЗ № 4.5 Телефонные переговоры. Беседа по телефону. Деловой Звонок.
Основные правила делового общения по телефону
[image: Изображение]
Телефонные переговоры сложнее живых тем, что собеседника не видно, невозможно отследить его невербальную реакцию, которая зачастую гораздо более откровенна, чем слова.
Прежде чем приступить непосредственно к деловому разговору на английском языке, нужно выработать у себя определенные общие навыки телефонного общения.
Подготовка к разговору на английском по телефону
Перед тем как совершить звонок, нужно справиться со своим внутренним напряжением. Прежде всего, попытайтесь сосредоточиться на предстоящем разговоре и расслабиться. Ведь собеседник Вас не видит и, слыша напряжение в Вашем голосе, у него может сложиться ошибочное мнение о Вас. Мужчина может показаться более упрямым и твердолобым, женщина же - неуравновешенной и непредсказуемой, а с такими людьми в бизнесе очень трудно иметь дело.
Важно!
На тон вашего голоса могут непосредственно влиять активные действия, которые вы совершаете. Нежелательно отвлекаться на посторонние действия, как например качаться на стуле или завязывать шнурки.
Попытайтесь преодолеть страх перед микрофоном. Для этого можно представить своего собеседника. Очень хорошо, если Вы знаете, как он выглядит. Ведь с живым человеком гораздо легче вести беседу, чем с бездушной трубкой телефона.
Возьмите инициативу звонка в свои руки . Это даст Вам много преимуществ. Во-первых, Вы сможете вести беседу в том русле, которое выгодно Вашей компании. А во-вторых, Вам будет намного легче психологически настроиться, так как будет возможность подготовиться к предстоящему звонку, продумать его, выстроить в логическую цепочку.
Тщательно продумайте время совершения звонка. Лучше не звонить по важным вопросам утром и под конец рабочего дня, также не рекомендуется пытаться решать важные вопросы перед выходными или в предпраздничные дни. Перед тем как позвонить, составьте план разговора. Запишите главные вопросы, которые нужно обсудить.
Как вести себя во время разговора по телефону
Всегда говорите кратко, не отступая от главной темы разговора – экономьте своё время, и время Вашего собеседника. Деловые партнеры обязательно это оценят. Правила разговора по телефону с клиентами предполагают, что результативные переговоры укладываются в 3-4 минуты.
При подготовке к телефонному разговору на английском языке, выпишите для себя фразы, которые хотите использовать , а также держите под рукой онлайн переводчик – это придаст Вам большей уверенности в себе. Заведите небольшой блокнот или тетрадь для бизнес разговоров на английском языке. Деловой человек не будет использовать для этого клочки бумаги или листки календаря.
Важно!
При общении по телефону теряется 55% информации, так как отсутствует язык тела и жестов. 38% информации запоминается с помощью интонации и только 7% информации передают слова.
Порепетируйте телефонный разговор несколько раз, доведите использование фраз на английском языке до автоматизма и успех Вам гарантирован. Особенностью телефона, является то, что он усиливает речевые недостатки. За своей дикцией и произношением нужно внимательно следить. Совершенствовать технику переговоров поможет запись на диктофон и прослушивание своих телефонных разговоров.
Как начать телефонный разговор на английском?
Именно этап приветствия может стать залогом успешного исхода всего разговора. Очень важно задать настроение беседы и придать ей эмоциональный окрас. Важно сразу показать собеседнику, что он имеет дело с деловым человеком.
Приветственные фразы на английском по телефону
	Фраза на английском
	Перевод

	Good morning this is your name.
I’m calling from name of company.
	Доброе утро, это ваше имя.
Я звоню из названия компании.

	Hi Louise, this is Virginia.
Sorry to disturb you, but …
	Здравствуйте Луиза, это Вирджиния.
Извините за беспокойство, но …

	Could I speak to name please?
	Могу я поговорить с имя, пожалуйста?

	This is name, could I speak to name please?
	Это имя, я мог бы поговорить с имя, пожалуйста?




Как попросить соединить с нужным человеком
	Фраза на английском
	Перевод

	I’d like to speak to someone about …
	Я хотел бы поговорить с кем-то о …

	I’d like to speak to someone in production.
	Я хотел бы поговорить с кем-то по производству.

	I wonder if I could speak to Mr. Smith
	Я бы хотел поговорить с мистером Смитом.

	Well, if Mr. Smith is not in, could I speak to his secretary?
	Ну, если мистера Смита нет на месте, я мог бы поговорить с его секретарем?

	Could you put me through to Andrea Thomas / the personnel department.
	Не могли бы вы меня соединить с Андреа Томасом / отделом кадров.

	I would like to speak to Mr. Smith from administration.
	Я хотел бы поговорить с мистером Смитом из администрации.

	Как уточнить информацию о собеседнике на английском

	

	Фраза на английском
	Перевод

	Who am I speaking to?
	С кем я говорю?

	Sorry, who am I speaking to?
	Извините, с кем я разговариваю?

	Is that you Jennifer?
	Это Вы Дженнифер?

	Is that Louise? / Is that Louise speaking? Yes, speaking. / Yes, it’s me.
	Это Луиза? / Это Луиза у телефона? Да, я. / Да, это я.

	Sorry, I didn’t recognize your voice.
	Извините, я не узнал Ваш голос.

	I’ve just been speaking to someone from your department about x, but I didn’t catch their name / I forgot to ask their name.
	Я только что разговаривал с кем-то из вашего отдела о х, но я не расслышал его имя / Я забыл спросить его имя.

	I was speaking to a man / woman yesterday afternoon.
	Я разговаривал с мужчиной / женщиной вчера днем.

	I was speaking to someone called James in the x department, but I don’t have his last name or phone number, do you have any idea who it might be?
	Я разговаривал с кем-то, кого зовут Джеймс в отделе х, но я не знаю его фамилию или номера телефона, Вы не знаете, кто это может быть?

	What did you say your name was?
	Что вы сказали, как вас зовут?

	Your name was?
	Вас зовут?

	Фразы для решения проблем во время телефонного разговора

	

	Очень часто во время 
	

	телефонного разговора на английском языке
	

	 могут возникнуть проблемы с восприятием информации. Зачастую это связано с недостаточно развитым навыком аудирования. Хотя возможны и другие трудности, например, технические проблемы. Не стесняйтесь переспросить собеседника, уточнить нужную информацию.


	Как попросить собеседника повторить и уточнить сказанное

	

	Фраза на английском
	Перевод

	I’m sorry, I didn’t quite catch that.
	Извините, я не совсем расслышал.

	Sorry, what did you say?
	Извините, что Вы сказали?

	Would you mind repeating that please?
	Не могли бы вы повторить, пожалуйста?

	Can you repeat that last part, please?
	Могли бы Вы повторить последнюю часть, пожалуйста?

	I’m not that clear about …
	Я не уверен точно насчет…

	I’m sorry, I didn’t catch that.
	Мне очень жаль, я не расслышал.

	Can you spell that for me?
	Можете ли Вы сказать это по буквам?

	I’m sorry, what did you say?
	Извините, что вы сказали?

	I’m still not sure what you mean by ‘x’?
	Я до сих пор не уверен, что вы имеете в виду под "х"?

	I’m sorry I still don’t understand.
	Извините, но я до сих пор не понимаю.

	Do you think you could speak up a little..., please?
	Как вы думаете, вы могли бы говорить немного…, пожалуйста?

	Could you say that again please?
	Не могли бы вы сказать это снова, пожалуйста?

	Could you speak a little more slowly please?
	Не могли бы вы говорить немного медленнее, пожалуйста?



По окончании разговора важно проанализировать его. Попытайтесь вспомнить свои ошибки и проговорить правильные фразы вслух. Это позволит избежать их в следующий раз.

ПЗ № 4.6 Деловая переписка. Составление деловых писем.
Структура и формат деловых писем на английском
В формате бизнес переписки следует соблюдать последовательность ключевых блоков сообщения. Каждый из них имеет свою роль и специфические характеристики. Правильное оформление делового письма на английском языке включает в себя следующие основные элементы:
Данные отправителя и получателя
Заголовок
Основная часть
Прощание
Подпись
Разберем более подробно важные блоки для формирования сообщения. В верхней части письма должен быть указан адрес отправителя, дата написания и адресат.
	Данные отправителя:
[Your Name]
[Your Title/Position]
[Company Name]
[Company Address]
[City, State, ZIP Code]
[Date]
	Данные отправителя:
[ваше имя]
[Ваша должность]
[Название компании]
[Адрес компании]
[Город, штат, почтовый индекс]
[дата]

	Данные получателя:
[Recipient’s Name]
[Recipient’s Title/Position]
[Company Name]
[Company Address]
[City, State, ZIP Code]
	Данные получателя:
[Имя получателя]
[Должность получателя]
[Название компании]
[Адрес компании]
[Город, штат, почтовый индекс]



Как начать письмо на английском. Шапка письма.
Заголовок. Это первая вещь, которую видит адресат. Его следует сделать кратким, но информативным, чтобы дать представление о содержании текста и привлечь внимание.
Приветствие. Для приветствия на английском в послании чаще используется «Dear» с последующим титулом и фамилией. В русском варианте обращение может быть более формальным, например, «Уважаемый господин Смирнов». В деловом емейл обращайтесь к адресату по его имени или фамилии формально.
Пример, как поздороваться в деловом письме на английском:
Formal letter examples:
Dear [First Name], — Это самый распространенный и официальный вариант.
Dear Mr./Ms./Dr. [Last Name], — Используется, если вы не знаете имени человека.
To Whom It May Concern, — Используется, если вы не знаете конкретного получателя.
Less Formal:
Good morning/afternoon/evening [Имя], — Можно использовать, если вы знаете имя человека и хотите добавить немного дружелюбия.
Основная часть письма. В этой части вы должны указать цель вашего послания и предоставить необходимую информацию или задать вопросы. Старайтесь быть ясными, краткими и содержательными. Используйте профессиональный и формальный тон.
Заключение. В заключении письма вы можете выразить благодарность адресату, предложить свою помощь, узнать о возможном продолжении диалога и прочее.
Пример: Thank you for your attention to this matter. Should you require any further information, please do not hesitate to contact me. [Спасибо вам за ваше внимание к этому вопросу. Если вам потребуется какая-либо дополнительная информация, пожалуйста, не стесняйтесь обращаться ко мне.]
Прощание. Используйте формулу прощания, соответствующую уровню формальности.
Пример: Yours sincerely или Kind regards
Подпись. Под основным текстом должны быть указаны ваше полное имя и должность. Например:
	[Your Full Name]
[Your Title/Position]
[Company Name]
	[Ваше полное имя]
[Ваша должность]
[Название компании]



Как подписать письмо на английском.
Особенности деловой переписки на английском: культурные различия и формальность
Отличия деловой переписки на английском от деловой переписки на русском языке заключаются в культурных различиях и особенностях языка. Обращайтесь к получателю по фамилии и уровню формальности, который будет приемлем для вашего общения.
В деловой переписке на английском обычно большое внимание уделяется формальности и вежливости. Следует быть осторожными в выборе слов и выражений, чтобы не оскорбить адресата. 
Выразительность:  английский язык может быть более прямым и кратким по сравнению с русским, поэтому международные деловые сообщения должны быть написаны ясно и точно, чтобы избежать недопонимания. Использование простого и понятного языка предпочтительнее, особенно если английский не является родным языком одной из сторон. 
Расположение даты и адреса: В английских деловых письмах дата обычно располагается правее и выше, чем в русских, где данные отправителя могут быть выровнены по левому краю. Стандартным форматом для указания даты является «месяц-день-год» (например, July 15, 2022), в то время как в русском языке используется формат «день-месяц-год» (например, 15 июля 2022 года).
Адрес получателя в английских емейл указывается перед приветствием, в то время как в русских адрес может быть не указан вообще или размещён в конце сообщения. 
Придерживаясь четкой структуры и правильного оформления делового письма, вы сможете наладить эффективную коммуникацию. Следуя правилам и использованию типичных формулировок, вы будете уверенным, что ваше послание будет ясным, информативным и правильно понятым вашим собеседником.

Задание к практическому занятию

Изучите материал
Составьте деловое письмо используя формат и структуру из статьи выше.



ПЗ № 4.7 Resume or CV. How to write application form. 
Теоретическая часть

Reading and Writing  skills. Professional Vocabulary
Resume or Curriculum Vitae (CV)

https://englex.ru/how-to-write-a-cv/
	Наверняка вы встречали два термина: resume и CV (от лат. curriculum vitae — жизненный путь). В нашей стране они используются как синонимы для определения понятия «резюме на английском языке». В Европе используют термин CV, в США — resume. В последнее время зыбкая граница между этими понятиями совсем размылась, и термины CV и resume можно расценивать как идентичные.
Структура резюме или CV на английском языке
Каждый документ имеет свою структуру, которой нужно придерживаться. Мы подробно расскажем, как составить резюме или CV на английском языке. Обычно разделы идут в таком порядке:
1. Personal information (личная информация)
В правом верхнем углу в начале резюме нужно разместить свою фотографию хорошего качества. Слева от фото укажите основную информацию о себе. Этот раздел состоит из следующих пунктов:
	В этом же разделе можно по желанию указать свое гражданство (nationality), а после электронной почты написать другие способы связи: Telegram, WhatsApp, социальные сети и т. п.
	Имя и фамилия на английском языке. Если у вас есть загранпаспорт, выпишите эти данные из него буква в букву.

	Address
	· Адрес обычно пишется в таком порядке: номер дома и название улицы, номер квартиры, город, почтовый индекс, страна.
· Пример: 201 Lenina Street, apt. 25, Moscow, 215315, Russia.

	Phone number
	Номер телефона. Укажите свой номер в международном формате, ведь работодатель может звонить вам из другой страны.

	Marital status
	Семейное положение: замужем/женат (married), не замужем / не женат (single), в разводе (divorced).

	Date of birth
	Дата рождения. Рекомендуем написать месяц буквами, так как за рубежом есть разные форматы написания дат. Чтобы не возникло путаницы, напишите, например: 25th July 1985. Помните, названия месяцев в английском пишутся с большой буквы.

	Email
	Адрес электронной почты: your.name@gmail.com



	2. Objective (цель)
В этом пункте необходимо указать цель резюме — соискание должности, на которую вы претендуете. При этом можно не просто написать, какая должность вас интересует, но и кратко обосновать, почему именно вы должны занять ее, какие качества помогут вам успешно реализовать себя на этом месте.
Примеры написания цели в резюме на английском языке:

	Name
	Ivan Ivanov

	Address
	201 Lenina Street, apt. 25, Moscow, 215315, Russia

	Phone number
	· home: +7-ХХХ-ХХХ-ХХХХ
· mobile: +7-ХХХ-ХХХ-ХХХХ

	Marital status
	Single

	Date of birth
	25th July 1985

	Nationality
	Russian

	Email
	your.name@gmail.com



	3. Education (образование)
В этом разделе нужно написать, какое образование вы получили после школы и где именно. То есть нужно указать полное название учебного заведения, факультет, специальность и свой образовательно-квалификационный уровень.
Если вы окончили несколько учебных заведений, указывайте их в обратном хронологическом порядке — от последнего к первому.
	Менеджер по продажам.

	An office accountant position in the «Company name».
	Должность главного бухгалтера в фирме «Название компании».

	A general office position with a focus on wholesaling.
	Должность сотрудника офиса со специализацией в оптовой торговле.

	To contribute professional skills to achieving your company's goals as an accountant.
	Внести вклад в развитие компании, используя профессиональные навыки бухгалтера.

	To obtain employment in the field of client support that will allow me to use my ability to communicate with people and take advantage of my knowledge of English.
	Получить должность в сфере клиентской поддержки, что позволит использовать мое умение общаться с людьми и знание английского языка.

	I am seeking employment with a company where I can use my ability to communicate with people and take advantage of my knowledge of English.
	Меня интересует трудоустройство в компании, где я смогу использовать мое умение общаться с людьми с возможностью применять знание английского языка.

	I am seeking a competitive and challenging environment where I can use my ability to communicate with people and take advantage of my knowledge of English.
	Я ищу перспективную и конкурентоспособную должность, где я смогу использовать мое умение общаться с людьми с возможностью применять знание английского языка.

	I am seeking a position in the banking sector focusing on microcredit.
	Я ищу должность в банковской сфере со специализацией в микрокредитовании.

	I want to obtain a position as an accountant in your company.
	Я хотел бы получить должность бухгалтера в вашей фирме.

	I am looking for a position as a sales manager for a distributive company.
	Я ищу должность менеджера по продажам в дистрибьюторской фирме.



	Есть еще несколько вариантов, как можно указать свое образование в CV на английском языке. Все они правильные, вы можете использовать любой из них:
	Московский Государственный Университет имени Ломоносова, факультет экономики, степень магистра по направлению «маркетинг» (2001—2005)

	September 1999 — May 2001Krasnodar Marketing College
Marketing analyst — basic
	Сентябрь 1999 — Май 2001Краснодарский Колледж Маркетинга
Младший специалист по маркетингу



	Обратите внимание: образовательно-квалификационные степени в нашей стране и за рубежом отличаются. Чтобы разобраться, какую степень писать в своем резюме, ознакомьтесь со статьей нашего преподавателя Анастасии «Английские сокращения: ученые степени в Северной Америке».
4. Qualifications (дополнительная квалификация)
В этом разделе вы можете указать все профессиональные курсы, на которых вы учились или учитесь. Если вы помимо этого посещали обучающие семинары или конференции, обязательно укажите и этот факт:
	Московский государственный университет приборостроения и информатики, факультет информатики и компьютерной техники, степень бакалавра по направлению «информатика» (2001—2005)

	2001—2005; department of Computer Science and computer facilities, Moscow State University of Instrument Engineering and Computer Science, Moscow, RussiaBachelor’s degree in Computer science
	2001—2005; Факультет информатики и компьютерной техники, Московский государственный университет приборостроения и информатики, Москва, РоссияСтепень бакалавра по направлению «информатика»

	Moscow State University of Instrument Engineering and Computer Science, MoscowMaster’s Degree in Computer science,
2001—2006
	Московский государственный университет приборостроения и информатики, МоскваСтепень магистра по направлению «информатика»
2001—2006

	2001—2006 Moscow State University of Instrument Engineering and Computer Science, Master’s Degree in Computer science
	2001—2006 Московский государственный университет приборостроения и информатики, степень магистра по направлению «информатика»

	· Moscow State University of Instrument Engineering and Computer Science, 2001—2006
· Degree in Computer Science and computer facilitiesMaster’s degree in Computer science
	Московский государственный университет приборостроения и информатики, 2001—2006, диплом в сфере информатики и компьютерной техникиСтепень магистра по направлению «информатика»

	Moscow State University of Instrument Engineering and Computer Science, department of Computer Science and computer facilities, PhD in Computer science (2006—2009)
	Московский государственный университет приборостроения и информатики, факультет экономики, доктор наук по направлению «компьютерные науки» (2006—2009)



	5. Work experience (опыт работы)
В этом пункте вы должны предоставить потенциальному работодателю информацию о своем профессиональном опыте. Вам нужно перечислить все места работы в обратном хронологическом порядке, то есть от последнего к первому, указывая промежуток времени, когда вы работали в этих фирмах. Кроме того, укажите свои должностные обязанности. Должностные обязанности мы советуем описывать при помощи герундия, например: writing program codes for mobile applications (написание программных кодов для мобильных приложений), preparing business plans (подготовка бизнес-планов) и т. п.
Если у вас нет официального опыта работы, можно указать в этом разделе производственную практику, стажировку, подработку, фриланс, участие в каких-либо проектах и т. п.
В этом же разделе резюме на английском можно указать и свои профессиональные достижения (achievements). Делать это следует только в том случае, если вы можете конкретизировать свои успехи. Например, если вам удалось поднять объемы продаж на 2-5% или привлечь 100 новых клиентов, обязательно укажите это в данном пункте. Для описания достижений мы рекомендуем использовать время Past Simple, например: attracted 100 new consumers (привлек 100 новых клиентов). Давайте приведем пример этого пункта CV:
	Сентябрь — декабрь 2014; Курсы программирования на языке Java в обучающем центре «Решение», Москва, Россия

	Marketing Specialist courses in Moscow Marketing College, started in 2014 up to present
	Курсы специалистов по маркетингу, Московский Колледж Маркетинга, с 2014 и по настоящее время

	Certificate in Accounting
	Сертификат бухгалтера (если получили свидетельство не в вузе)





6. Personal qualities (личные качества)
С этим разделом резюме, казалось бы, справиться проще всего, но на деле вам нужно будет найти баланс между хвалебной одой самому себе и излишней скромностью. Наш совет: постарайтесь поставить себя на место работодателя и подумать, какими качествами должен обладать кандидат на эту должность. Например, инициативность и амбициозность — обязательные качества для менеджера по развитию, а вот для бухгалтера важнее внимательность и усидчивость.
В конце статьи мы представили фразы для описания личных качеств и навыков на английском языке с переводом на русский, которые можно отразить в своем CV. Например, можете отметить такие качества:
Personal qualities
	Dependable
	Determined
	Initiative
	Versatile
	
	
7. Special skills (специальные навыки)
Этот раздел может включать в себя несколько пунктов. Несмотря на то, что он стоит почти в конце резюме, работодатели изучают его не менее внимательно, чем пункт об опыте работы. Именно в этом разделе у вас есть возможность раскрыться и показать себя с лучшей стороны благодаря дополнительным навыкам.
О чем писать в этом пункте:
	Language skills (владение языками). Перечислите все языки, которыми владеете или которые изучаете. При этом для описания степени владения языками можно использовать стандартную градацию: Beginner, Elementary, Pre-Intermediate, Intermediate, Upper-Intermediate, Advanced, Proficiency. А можно использовать следующие слова:
	Native — родной.
	Fluent — свободное владение.
	Good reading and translating ability — читаю, перевожу со словарем.
	Basic knowledge — базовые знания.
	Computer literacy (компьютерная грамотность). В этом пункте перечислите названия программ, с которыми вы умеете работать.
	Driving license (водительские права). Если у вас есть водительские права, упомяните об этом в резюме.
	Hobbies (хобби). С этим пунктом следует быть осторожным. Главная ошибка — рассказать потенциальному работодателю обо всех своих увлечениях на 10 страницах. Кратко упомяните о 2-3 своих хобби, напишите о своих достижениях на этом поприще, если они есть.
	Приведем небольшой пример:
Special skills
	Native Russian
	Fluent English
	Working knowledge of German (Basic knowledge)
	Driving License (Category B)
	Computer literacy (Microsoft Office, Outlook Express, 1C: Enterprise)
	Hobbies: foreign languages, chess
	8. Awards (награды)
Этот пункт включается в CV опционально, только если у вас есть какие-то значимые награды. Здесь вы указываете все грамоты, награды, гранты, стипендии, которые получали во время учебы в вузе или во время работы. При этом указывайте свои достижения в хронологическом порядке.
Если ваши награды напрямую касаются профессиональной деятельности, можно написать этот раздел выше, после опыта работы.
9. Research experience (научная деятельность)
Этот пункт тоже опциональный. В разделе вы указываете, в какой области вели научную деятельность и какие достижения у вас есть на этом поприще. Если вы никогда не проводили исследовательские работы, не участвовали в научной деятельности, этот пункт тоже можно пропустить.
10. Publications (публикации)
Еще один опциональный пункт. Здесь вы пишете название своих публикаций, год их выхода и название издания, в котором они публиковались. Если у вас нет таких работ, пропускайте этот пункт.
11. Memberships (членство в организациях)
Этот пункт включается в резюме на английском языке тоже только в том случае, если вы состоите в какой-нибудь организации. В нем вы указываете, в каких профессиональных и общественных организациях вы состоите. При этом достаточно указать только название этой организации, например: Russian Managers Association (Ассоциация Менеджеров России).
12. References (рекомендации)
В этом разделе следует указать контакты людей, которые могут рекомендовать вас как хорошего специалиста. Написать можно таким образом:
Petr Petrov, Company Name, xxx-x-xxx-xxx-xxxx, name@gmail.com (имя и фамилия контактного лица, название компании, телефон для связи, адрес электронной почты контактного лица).
Если вы пока не хотели бы предоставлять контакты своих бывших работодателей или не хотите перегружать резюме, напишите фразу available upon request (предоставляется по запросу). Старайтесь брать рекомендации с любого места работы. Рекомендательное письмо всегда можно при необходимости прикрепить к резюме.
В конце статьи вы найдете прикрепленный образец CV на английском языке, который можно бесплатно скачать.
13 советов для составления эффективного резюме на английском языке
1. Правильное оформление CV
	Используйте стандартный шрифтПри составлении резюме используйте один из стандартных хорошо читающихся шрифтов. Витиеватые буквы могут утомлять того, кто будет читать ваш документ, и ваши шансы на трудоустройство снизятся. Остановите свой выбор на Times New Roman, Arial или Calibri, они обычно используются в деловых бумагах. Размер шрифта заголовков пунктов резюме должен быть чуть большего размера, чем размер шрифта содержимого этих пунктов. При этом проверьте, чтобы шрифт во всех частях документа совпадал.
	Не переусердствуйте с форматированиемЗаголовок каждого из пунктов CV выделите жирным шрифтом. Внутри разделов не выделяйте текст жирным или курсивом, это только ухудшит его читаемость. Нижнее подчеркивание тоже нежелательно. Между разделами оставьте пустые строки, это улучшит читабельность. Поля справа, снизу и сверху должны быть не менее 1,5 см, слева — 2 см.
	Используйте формат PDFСоставьте свое резюме на английском в программе Microsoft Office Word и правильно оформите его. После этого экспортируйте CV в формат PDF. Для этого нажмите «Файл» — «Сохранить как» и выберите формат PDF. Так вы будете уверены, что в вашем резюме не нарушится форматирование и оно попадет к работодателю в том виде, в 	2. Качественное фото каком вы его отправляли.

Обязательно разместите в правом верхнем углу документа свою фотографию. Снимок нужно выбирать качественный, вы должны быть одеты в деловом стиле, без головных уборов и солнцезащитных очков. Некоторые работодатели даже не рассматривают CV без фотографии, поэтому уделите время и сделайте качественный снимок для своего резюме.
3. Ссылки на профили в соцсетях
Сегодня практически каждый работодатель проверяет профили потенциального работника в социальных сетях. Поэтому есть смысл указать их в резюме, чтобы вас не спутали с кем-нибудь другим. При этом рекомендуем просмотреть свою страничку и при необходимости отредактировать ее, чтобы она выглядела презентабельно. Также за рубежом очень популярна сеть профессиональных контактов Linkedin. Заведите в ней профиль и приведите ссылку на него в своем резюме.
4. Оптимальный объем
Curriculum vitae на английском — это не сочинение на свободную тему, поэтому будьте лаконичны. Старайтесь писать каждый абзац кратко, как правило, резюме должно занимать не более 2 страниц.
5. Идеальная орфография и пунктуация
Каким бы прекрасным специалистом вы ни были, но дело может не дойти до собеседования, если HR-менеджер обнаружит в вашем резюме ошибки. Поэтому перечитайте документ несколько раз после написания, а также найдите человека, владеющего английским на высоком уровне, чтобы он проверил вашу грамотность. Также вы можете использовать сервисы проверки орфографии. Однако учтите, что они могут проверить только ваше правописание и в лучшем случае пунктуацию, а не сочетаемость слов.
6. Соответствие требованиям
Некоторые работодатели в требованиях к вакансии просят приложить к резюме какой-либо документ: тестовое задание, фото в полный рост, копию диплома и т. д. Выполните это требование в точности — повысите свои шансы получить желанную должность.
7. Целевое резюме
Если вы собираетесь подавать свое резюме в несколько разных компаний, составьте для каждой из них отдельный документ или не забывайте менять цель в каждом отсылаемом резюме. Во-первых, так вы сможете правильно написать раздел Objective (цель), ведь фирмам наверняка требуются разные специалисты. Если вы отправите CV с указанием неправильной цели, в компании могут подумать, что вы невнимательный человек, и вовсе не рассмотрят ваше резюме. Во-вторых, вы сможете написать разделы Personal qualities (личные качества) и Special skills (специальные навыки) так, чтобы соответствовать образу идеального сотрудника конкретного работодателя. Для этого изучите информацию о компании и посмотрите в объявлении о поиске работника, какого человека ищет фирма. 

Задание к практическому занятию
Составьте резюме, исходя из этой информации.

Resume: a written exaggeration of only the good things a person has done in the past, as well as a wish list of the qualities a person would like to have.
Резюме — письменное преувеличение всего хорошего, что сделал человек в прошлом, а также список качеств, которые он хотел бы иметь.


8. Ничего личного
CV на английском пишется в формальном стиле, а этот стиль подразумевает под собой «обезличивание». То есть постарайтесь не употреблять слова «я», «мой», «мне» и т. п. Пишите сухо и по делу. Почитайте нашу статью о формальном стиле в английском языке, она поможет вам подобрать правильные слова.
9. Ничего лишнего
В резюме следует излагать только ту информацию, которая касается данной вакансии. То есть если вы претендуете на должность бухгалтера, то не обязательно писать о вашем увлечении кройкой и шитьем. Если же вы хотите работать дизайнером, то этот пункт обязательно нужно указать в соответствующем разделе.
Кроме того, «лишнее» подразумевает под собой и прочие документы, которые не стоит высылать вместе с резюме. Конечно, всем хочется блеснуть перед работодателем сертификатом о знании английского или дипломом с международной конференции. Однако, если в объявлении не указано, нужны ли компании эти документы, не стоит прикладывать их к резюме. При этом не забудьте указать в самом CV, какие сертификаты и грамоты у вас есть.
10. Правильная электронная почта
Большинство работодателей предпочитают отправлять ответ на резюме на электронную почту. Просто указать email адрес — полдела, а еще есть нюансы, которые надо учесть. Во-первых, адрес почты должен соответствовать деловому стилю. Что мы имеем в виду? Посмотрите, чтобы адрес не смотрелся несерьезно, например karinka_malinka, иначе вы произведете впечатление легкомысленного человека. Лучше всего указывать электронный ящик, содержащий в своем названии ваши имя и фамилию. Во-вторых, рекомендуем перестраховаться и завести почту на Gmail. Письма, отправленные с помощью отечественных почтовых клиентов, иногда не доходят до зарубежных работодателей.
11. Ложь не красит человека
Этот совет кому-то покажется банальным, но все-таки еще раз напомним: в резюме нельзя указывать ложную информацию. Чаще всего соискатели пытаются исказить данные о своем опыте работы и этим только усугубляют положение. В век информационных технологий сложно скрыть правду. Даже если компания зарубежная, сотрудники HR-отдела легко найдут способ узнать всю подноготную соискателя. А проверить, трудился ли человек в определенной фирме, проще простого. Если потенциального сотрудника поймают на лжи, ему будут закрыты дороги почти во все иностранные фирмы, ведь черные списки работников — явление популярное даже в нашей стране. Подумайте, стоит ли рисковать репутацией.
12. Сопроводительное письмо
В нашу школу постоянно приходят письма с резюме от носителей языка. И в каждом email обязательно есть сопроводительное письмо (cover letter). У нас в стране такой документ пишется не всегда, но, если вы планируете работать в иностранной компании, обязательно пишите сопроводительное письмо. В нем следует указать, чем вам интересна вакансия и почему вы считаете себя подходящим на эту должность сотрудником. Советуем почитать статью нашего преподавателя Светланы «Cover Letter. Пишем сопроводительное письмо на английском языке», вы узнаете, как создать привлекательный для работодателя документ.
13. Аккуратность
Если вы отправляете документ в печатном виде, позаботьтесь о том, чтобы он выглядел аккуратно. На листах не должно быть пятен и заломов. Вложите распечатанный документ в файл, это поможет сохранить документ в хорошем виде.
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What's The Difference Between A Resume And A Job Application
If you're in the market for jobs, then you must have heard about how you need to send your 'resume' to a potential employer, or to apply for a job before a set date.
The words resume and job application are thrown around a lot, and for some, their difference isn't obvious. Although both are tools to win over employers, they have different purposes. A job application requires you to be very self-focused; it asks lots of personal questions that pertain only to you.
A resume is much more focused on what kind of work experience you've got and how well these experiences match up with the position being applied for. It also can include some personal information such as your education history or achievements.
However, if you don't put in enough effort to tailor your resume to each individual position, then it will not mean anything. Yours might even hurt your chances by coming off too generic.

	Job search strategist Madeline Mann says to keep your letter short. If you know anyone in the company, mention that first. Connections help you stand out. Next, explain why you're interested in the company. Finish with a few sentences about why you're a good fit for the job, including relevant skills and achievements.
https://www.wikihow.com/Write-a-Letter-of-Application-for-a-Job

Part 1 Formatting
1. Use Times New Roman, Arial, or Calibri font. Stick with a standard font that’s easy to read and professional. Opt for a 10- to 12-point font size and avoid colored ink.

2. Single-space your application letter. The goal is to put all your relevant information on one page, and a single-spaced format will help you achieve that. Plus, it looks professional and is easy for potential employers to read.


3. Include your contact information in the top left-hand corner. Having the proper letterhead can help your application letter look professional. Align the document to the left and include the information as follows:[3]
First and last name
Address
Phone number
Email address
Personal website and/or portfolio link (if you have one)

4. Provide the company’s information. Including the contact information of the company or employer you’re applying to will put you above the rest and show that you’ve done your homework. Leave a line of space separating your information and theirs, following the same format and order as before.[4]
If you don’t know the hiring manager's name, search the company’s website or refer to the name of the individual who originally posted the job opening.[5]
If you’re in doubt about who to address your letter to, use “[Department] Hiring Manager.”
5. Open your letter with a formal greeting. Address your application letter to the person listed in the company’s contact information.[6] Use “Dear,” as a professional and polite greeting. For instance, “Dear Mr. Burgin.”[7]
If you don’t have the employer or hiring manager’s name, use a general but professional opening, “To Whom It May Concern” or “Dear [Department] Hiring Manager.”
Part 2 Introduction
Explain what drew you to the job. Your letter of application should capture the interest of a potential employer, so be engaging. Open with a strong, declarative statement about your excitement for the position or interest in the company. Briefly highlight traits that make you a star candidate to pique their interest.[8]
Be short and specific in this opening paragraph—save those details for later.
Think of your first paragraph as a sales pitch. What can you say that’ll grab their attention immediately? Is there something you have that other candidates don’t that make you more qualified for the position?
Show the employer that you’re familiar with the company and job application by noting keywords and characteristics valued by the company.
For example: “I write to apply for the Office Manager position at Acme Investments, Inc. I am an excellent fit for this position, as demonstrated by my extensive background in management and proven success as a corporate administrator.”
2. State where you found the position. Continue your first paragraph with how you found the job. If someone you know already works for the company, great! Don’t be afraid to drop their name, as they could be a valuable reference. If you found the application through LinkedIn, Indeed, or another job website, list that instead.[9]
Companies appreciate when job candidates include this information because it lets them know where people are searching for jobs.
Only include a company contact or friend’s name if you have their permission. This way, they’ll be ready to answer any questions about you and your character later.
You may write something like: “John Smith recommended that I get in touch with you about the general manager position at EnviroRent,” or “I came across the available position on LinkedIn and believe I am a strong candidate.”[image: Изображение]

3. Explain why hiring you would benefit the company. Sure, hiring you would ultimately benefit you and your life, but it would also help the employer. Highlight what you would bring to the table. List 1 or 2 accomplishments or experiences that make you the best fit for the job.[10]
For instance, if the company needs someone who can lead a team and handle multiple projects at once, note what team projects you’ve led in previous positions and how you improved overall productivity.
If you have numerical data or stats to back up your accomplishments, include them! This is your time to brag about your achievements and show how you’ve excelled in the workplace.


Part 3 Body Paragraphs
1. Summarize your strengths, qualifications, and experiences. In your second and third paragraphs, mirror the job qualifications with 2 to 3 of your abilities and experiences. Focus on attributes that make you the perfect fit for the role.[11]
Scan the job application for keywords like leadership, communication, management, and detail-oriented. Then, highlight in your letter how you have these characteristics or skills.[12]
Avoid embellishing any of your qualifications. Remember, an employer can always double-check the facts.[13]
If you’re not sure what to write, refer to your resume or CV. What have you done that matches the job description best, and how can you elaborate on it?
For example: “In my previous role, I successfully supported an office of 100 personnel and honed my management and interpersonal skills through customer service and clerical responsibilities.”

2. Include details that aren’t on your resume. Don’t be afraid to paint a picture of yourself in your application letter. A hiring manager can read your resume or CV for the cliff notes of your experience; what they want now are the details. Show them the person behind the accomplishments by highlighting your passions and drive.[14]
For instance, you could express how the company has impacted you personally and why that’s driven you to apply for the position.
Although you want to provide details, keep it short. Stick to a 1 to 2-sentence description rather than a full-length story. Your letter should stay under 3 paragraphs.[15]
Here’s an example: “My passion for teaching began the summer of my sophomore year of high school when I was a camp counselor. I was given the opportunity to teach a class focusing on local plant life, and the campers’ enthusiasm cultivated my love for teaching and conservation.

3. Finish with a call to action. In your final body paragraph, emphasize your desire to work for the employer and restate your interest in the job or company. Then, let them know you’d be available for a personal interview at their earliest convenience. This is your call to action.[16]
For instance, you could write, “I am excited about the possibility of working for you and your company. I would be more than happy to discuss my qualifications and Acme’s future direction in person or via video conference.”
Keep your call to action brief and open, or provide specific dates you’d be available to meet with the employer.

Part 4 Closing Your Letter
1. Thank the employer for their time and consideration. The best way to close a job application letter is to sign off politely and professionally. Acknowledge their time and thank them for considering you for the job. You can also further emphasize a will to speak with them.[17]
For instance, sign off with, “Thank you for your time and consideration. I look forward to hearing from you,” or “Thank you for considering me for this position. If you have any further questions or require additional documentation, please don’t hesitate to contact me.”
2. Sign off with a respectable salutation. Be polite and professional to keep your sign-off appropriate. Remember, you’re writing to a potential employer, not your best friend. Stick to “Sincerely,” “Best,” or “Thank you.”[18]


3. Sign and type your name. Place your signature directly under your sign-off. If you’re typing your letter, leave an extra space between the sign-off and your name, so you have space to sign your name. Providing a scripted signature gives your letter a flare of professionalism.[19]
If you’re sending your letter via email, import your signature into the document as an image or .png file.

Sample Letter of Application
July 23, 2025

Acme Investments, Inc.
Attn: Thomas Burgin
4634 W. Industrial Dr., Ste. 24
Houston, TX 45987
Harold Waybird
586 Main St.
Brighton, TX 45965
Phone: (555) 555-1212
Email: hwaybird@email.com
Dear. Mr. Burgin,

I write to apply for the Office Manager position at Acme Investments, Inc. I am an excellent fit for this position, as demonstrated by my extensive background in office management and proven success as a corporate administrator.

In my previous role, I successfully supported an office of 100 personnel. In this position I honed my interpersonal skills through customer service, clerical responsibilities (in-phone, telephone, and electronic correspondence), and by assessing and responding to the various tasks a vibrant work environment brings. I look forward to learning the needs of your organization and providing quality service for clients and employees alike.

I believe that I possess the temperament and experience to excel in this position. Not only am I well organized but I have a passion for creating positive and productive work environments. Through observation and asking detailed questions I believe that I will have a significant impact on the daily operations of Acme Investments.

I look forward to hearing from you about the progress of my application. If you have any further questions or require any additional documentation, please contact me using the above information. Thank you for your time and consideration.

Respectfully,
Harold Waybird
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26+ Interview Mistakes (And How to Avoid Them)
Mistake #1 - Going Unprepared
As a candidate, it is highly “unattractive” (непривлекательно) to not be ready to answer certain questions.
Even worse:
Some candidates show up not knowing anything about the company or the position.
This is highly unprofessional. Trust us, you can't go in there and wing it. Companies want people who are informed about what the company does and know exactly how they can add value.
How to avoid: 
Do your homework.
Go into the company’s website and check out what their values and mission are (каковы и ценности и миссия). Research the industry and find out who the company’s competitors are.
Then, analyze the position you are applying for. What will your main responsibilities be? What do they expect of you? 
The interviewer will definitely ask you to give examples of your achievements. Try to come up with stories and examples that show your abilities before you head into the interview. This guarantees you don’t get stuck or thrown off  (не застрянете и не будете сбиты с толку) when they start asking specific questions.
The job interview is like a test: you can slack off, show up, and hope for the best (вы можете расслабиться, прийти/появиться на работе и надеятся на лучшее). Or you can prepare and make sure no question will throw you off. (сбить с тольку)
Mistake #2 - Arriving Late
What do they call a person who is late at job interviews?
Unemployed (безработный).
Being on-time for interviews is crucial (решающее значение). Showing up late is very irresponsible and cuts precious (дрогоценное) time from your interview. In the eyes of the interviewer, if you show up late for the interview, you’ll also show up late for the job.
How to avoid: 
Plan the commuting time and how exactly you will get at the office one day before the interview.
On the day of the interview, clear your schedule and focus your attention only on the interview. Don’t make any other plans before the interview.
Make sure you account for traffic time, commuting time, and possible security checks. If you are late because of some external unforeseeable (непредсказуемый) event, don’t overdo it on the excuses (не переусердствуйте с оправданиями). 
Apologize for the time wasted, explain why you were late, and move on with the interview.
On the other hand, if an emergency pops up (аварийная ситуация возникает/всплывает) and you think you'll be too late for the interview, don't be afraid to drop (сбросить/бросать) the recruiter an email and ask for the interview to be postponed.
Mistake #3 - Arriving Early
Almost everyone knows you should never be late for a job interview.
But here’s the kicker (вот в чем загвоздка):
You shouldn’t show up too early, either [ˈaɪðə] (любой.либо.или)
This might make you seem either desperate( отчаянный), or arrogant (высокомрный) (the interviewer has a time set aside for you, you can’t just pop in whenever you want).
How to avoid: 
You want to be at the building ten minutes before the start of the interview. This timeframe is appropriate in case there are security checks. Anything more than ten minutes earlier is overkill.
If you happen to arrive earlier, sit in your car for the remaining time. If you commute there, go for a walk around the block to ease your nerves.
Mistake #4 - Appearing Unpolished
Another big interview mistake is looking messy and dressing inappropriately. 
Candidates who haven’t showered, aren’t groomed or show up in sweatpants usually get the boot. You need to take yourself seriously so that the employer takes you seriously.
How to avoid: 
Before you get ready, ask yourself:
If I was going to work for this position instead of an interview, how would I want to look? Then, dress appropriately.
Other than that, here are some other tips on looking as polished at can be:
Don’t go out the night before a big interview.
Get up early enough to leave yourself plenty of time to get ready before heading out
Make sure you shower and look clean and put-together.
For the ladies: Don’t overdo it with the makeup. You’re going in for an interview, not a date!
For the gents: Make sure you shave and groom.
Finally, make sure to dress appropriately:
Going in for an interview at Goldman Sachs? You’d better wear a full 3-piece suit! 
Applying for a job at a local diner, though? Go for something more casual. 
Mistake #5 - Displaying Low Energy
Low enthusiasm during the interview is a career killer. If you are not passionate or excited about the job, it’s going to come off in your tone, posture, and body language.
It might look something like this: Disinterested tone, lack of attention, no eye contact, or crumbled posture. The interviewer will spot this immediately and will mentally cross you out.
How to avoid: 
You don’t need to jump up and down or repeat the word “passionate” fifteen times.
Instead, here are some more down-to-earth tips:
Get enough sleep the night before. Even if it’s your best friend’s bachelor(ette) party, stay inside at all costs!
Into caffeine? Get just the right amount before the interview. Don't overdo it so that you have the jitters, but don't show up with caffeine withdrawal.
Use your hands and gestures when explaining yourself. It will make your points come across with passion and energy.
Make eye contact, smile, and be friendly.
Mistake #6 - Displaying Too Much Energy
Playing ‘too cool’ for the job never works. But being TOO energetic won’t help, either.
If you show too much excitement, you come off as childish and it may distract from your answers.
It can also lead to the interviewer thinking you are unprofessional or aren’t taking the company too seriously.
How to avoid
Here’s how you can keep your energy levels in check:
Don’t overdo it with the coffee or red bull.
Make sure you are breathing throughout the interview and connecting with the interviewer. Match the interviewer’s energy and keep friendly, positive energy.
Maintain your composure. Don’t just spit answers out. Think before you speak.
Into meditation? Get out of your head and calm your nervous energy before the interview.
Mistake #7 - Not Getting the Tone Right
Another sin a lot of candidates commit is overplaying or downplaying their language. What do we mean by that? Let me explain...
Depending on what type of position/company you’re applying for, you’d need to tailor your tone and language.
If you are applying at a multinational high-profile law firm, don’t open with “‘Sup, dude?”. This would make you seem totally unprofessional.
Or, on the other hand, if you’re going for an interview at the local supermarket, you don’t have to go in dressed in a suit and speak in “Yes, sir,” “No, Ma'am!’s. The interviewer might think you’re too much of a robot.
How to avoid
When in Rome, do as the Romans. 
Getting this right requires you to be socially aware.
As the interview is starting, pay attention to the HR manager’s tone and body language.
Are they formal, calm, reserved? Do the same.
Are they being friendly and laid back? Reciprocate!
Mistake #8 - Not Paying Attention
Has this happened to you?
Someone is talking about something important. 
Suddenly you are thinking about what you’re going to have for lunch.
While this is (kind of) okay to do when a friend is talking, dozing off during an interview is a big mistake.
You might miss the question the interviewer is asking.
Or, at worst, the interviewer can notice that you’re dozing off and disqualify you.
How to avoid:
Make sure you are listening effectively throughout the entire interview.
Your main focus should be on the interviewer and the question at hand only.
Try clearing your head before you enter the room.
If you find yourself dozing off, take a deep breath and try to remain present.
Interview Mistake #9 - Not Rehearsing in Advance
Most interviewers will ask literally the same questions.
So, there's really no excuses NOT to rehearse and come up with some potential answers.
How to avoid:
With job interviews, preparation is half the battle. If you've memorized all the questions they might ask, you're BOUND to pass the interview with flying colors!
Make sure you go through the most common interview questions and prepare your answers.
Some of these questions include:
	Tell me about yourself.
	Why do you want to work here?
	Why should we hire you?
	What are your strengths and weaknesses?
	What is your greatest strength?
	What is your greatest accomplishment?
	Where do you see yourself In 5 years?
	What are your career goals?
	How did you hear about this position?
	Why did you decide to apply for this position?
	What do you know about this company/organization?
	What are your salary requirements?
	Do you have any questions for us?
	Give me an example of how you [+ situation that matches the skills the interviewer is looking for].
Do a mock interview with a friend. See what you are having difficulties answering and adjust your answers accordingly. 
Don’t try to memorize all the answers, though. It might turn around to bite you during the interview if you don’t remember it by heart or if there is a slight variation in the question.
Mistake #10 - Making It All About You
Although what you are looking for in a position is important, the interview isn’t about you.
Rather, the interviewer wants to know how you will add value to the company.
You shouldn’t just go in the interview and start talking about what you want, what kind of salary you’re aiming for, and so on.
Instead, you should focus more on how you’re going to help the company achieve its goals (and THEN talk about what you want).
How to avoid:
Don't brag. Be down to earth and objective about your achievements.
	Understand what they're looking for, and tailor your answers accordingly. Talk about your achievements and responsibilities that will make you seem like a great fit for the role.
	Don't go overboard when answering reflective questions like “What are your greatest strengths?” Make your job interview answers brief (2 - 3 minutes max).
Mistake #11 - Sharing Personal Details
Out of nervousness, you might get carried away and start babbling on and on about irrelevant personal details.
It’s okay to bond with the interviewer about your shared passion for golding. Babble on and on about something the interviewer doesn’t care, however, and he/she will dose off or seem bored. 
How to avoid:
Keep your answers relevant and to the point. 
Notice how the interviewer is reacting to what you are saying. They might not care about how many cats you have or how your aunt Martha in Connecticut in doing. But you might end up bonding over books.
Different interviewers have different interests so it’s important to read their reactions well and share details that are relevant to them.
Mistake #12 - Being Too Personal With the Interviewer
Although you might bond about things you have in common, you don’t want to be too personal with the interviewer.
Some candidates start asking really uncomfortable questions. Others might start flirting or behaving inappropriately.
This isn’t a speed date nor bonding over lunch. Don’t ask them about their family, personal life, or career aspirations. 
How to avoid:
Remember that all interviews are done in a professional setting.
Sure, it’s OK to talk with the interviewer and bond over something, but you shouldn’t go overboard with it. It’s OK to talk about something you have in common as long as it’s contextual and the topic just pops up.
What you SHOULDN’T do, though, is specifically try to go in that direction and make the interaction personal.
Mistake #13 - Using Your Phone
This is fairly straightforward, yet, some candidates fail to get it right.
Entering the interview with a phone in your hands or using it during the interview is a huge no-no. It will make you appear distracted and unprofessional.
How to avoid:
This one’s simple enough:
Put your phone in your bag, on silent mode. Your Twitter or group chat can wait. Don’t take it out at any point during the interview. Ever.
Mistake #14 - Badmouthing Past Employers
You might have had a horrible boss. Your previous team might have been very unprofessional. They might also be the reason why you quit your job or got fired.
However, these are the details you should never share with your interviewer.
If you badmouth your past employers:
The interviewer might think you were the problem instead.
You appear unprofessional, mean-spirited, and hostile.
You will badmouth your future employers too.
So, you will never get the job.
How to avoid:
You might be asked about your previous managers or company. Remember you are not required to give too many details. 
Keep it classy, although there might still be some negativity inside of you. Even if your boss was literally Satan dressed in cargo pants, give a positive and professional answer.
Mistake #15 - Talking in Cliches 
Cliches are attractive, especially to first-time job seekers.
At some point, we have all gone to a job interview and said:
	“I am a natural leader.”
	“I have great attention to detail.:
	“I am a critical thinker.”
	“I work very well in teams”
Although these might be true, they are extremely generic. These buzz words are overused to the point of not meaning anything. The employer will immediately disregard them.
How to avoid:
The difference between a cliche and a good answer is your experience.
What do we mean by that? Let’s compare these two answers:
“I am a good leader.” - Doesn’t mean much.
“I am a good leader. I managed and supervised a team of 15 marketing associates for three years.” - Now there’s evidence!
You want to back up the cliche with a situation where you showed leadership skills.
To effectively back up your experiences with an example, you can use the STAR (Situation Task Action Result) method.
In a nutshell, it works like this:
S - You first lay the context of the story. Set the place and time. 
T - Then, you lay out what your main leadership responsibilities were.
A - Next, you describe how you demonstrated those leadership skills.
R - Finally, you conclude with what the impact of your leadership was and what you learned.
Mistake #16 - Talking Too Much
Nobody likes someone who talks too much. Most often than not, interviewees who talk to much do this when they are unprepared, dishonest, or don’t know the answer to a question.
Here’s the real damage:
When an interviewer asks a question, they are looking for a straightforward answer. When you talk in circles or too much, your main points can get lost in a sea of information.
Furthermore, people who talk too much, in general, are not good listeners (and hence, not team players).
How to avoid:
Your goal is to give your interviewer the best answer as clearly as possible.
Think quality over quantity.
If the interviewer asks you what your biggest strength is, they are only looking for the answer to that question, not a rundown of all your skills.
You can avoid getting caught off guard by preparing for the interview. If you are a natural talker, you write some answers for common questions down beforehand. This helps structure your thoughts and minimizes your chances of rambling at the interview.
Mistake #17 - Messing Up Body Language
Body language sometimes speaks louder than words.
You can say that you are confident, hard-working, and passionate, but what is your body saying?
If you’re slouching and speaking in whispers, it’s saying “I’m lying through my teeth!”
How to avoid:
Here are five general tips on body language during an interview:
Posture! Posture! Posture! - You want to sit up straight, with shoulders straight but relaxed. Make sure you are not spreading your legs too much, but you are also not crouching.
The eyes, Chico… - Eye contact is essential. It shows a candidate is trustworthy. Always look straight at the interviewer when you are answering a question and maintain eye contact throughout. If you feel intimidated by eye contact, look straight at the area between the interviewer’s eyes. You’ll feel more comfortable and he/she won’t be able to tell.
Use hands to convey a message. - Keep your palms open or touch your fingertips as you speak. Make sure your hands are in sync with what you are saying. Be careful not to be too expressive though!
You’re never truly dressed without a smile. - You want to radiate positivity and keep a warm smile throughout the interview. It makes you look approachable and friendly.
Make sure your handshake is solid when you greet the interviewer. - A firm handshake shows confidence and decisiveness. Go for it!
Mistake #18 - Bringing Up Salary and Benefits First
It would be a big mistake if you did decide to bring up your salary and benefits right at the beginning of the interview.
It’s very unflattering.
The interview is a chance for the company’s hiring team to get to know you. 
The beginning of the interview is where you get to meet the hiring team, get to know what they’re like and what they’re looking for, and so on. 
You shouldn’t just jump straight to the salary and benefits part.
This makes it seem like you’re primarily motivated by the money and you don’t particularly care about the job.
How to avoid:
Wait it out. Don’t be too quick to mention the money. There is a time and place for negotiations, and that is not the start of the interview.
Usually, hiring managers will bring up salary and benefits on their own. In case that doesn’t happen, wait until they ask you if you have any questions for them.
Then, it’s your time to bombard them with things you are curious about, including your salary. Make sure to bring it up only after you’ve exhausted all your other questions. 
Mistake #19 - Not Being Prepared to Answer Salary Questions
The interviewer will most probably ask you about your price.
The last thing you should be saying?
“It really doesn’t matter to me, I am in it for the position”, Or “To be honest, I haven’t really thought about it.”
Not giving an answer to the salary question will make you look unprepared, naive, or ungenuine. You want to instead show confidence and self-appreciation.
How to avoid:
You want to come up with an honest answer about your salary expectations.
The best way to express your desired income is through using a range. So, look at the average salary for the same position in the job market.
Evaluate your skills objectively: are you above or below average?
Then, consider how the company is performing. Are they an industry leader, earning a lot of money and paying top dollar for their employees? Or are they a low-budget startup? 

Pro Tip:
	you can check the average salaries for specific companies at GlassDoor.
Once you got that figured out, come up with an interval.
Let’s say the average salary for the same job is $65,000. 
But since you have a lot of work experience and generally perform better than most of your peers, you’d go for $70,000 to $80,000. Then, depending on how well the company is doing, you can bump or reduce the range in whichever direction.  
Mistake #20 - Selling Yourself Too Much
You are supposed to impress at a job interview.
But here’s the thing:
Putting your best foot forward is different from overselling yourself. Many candidates grab any opportunity they can to compliment themselves during an interview.
This is cocky and unflattering.
How to avoid:
Tone down subjective and cliche terms. Let your work and achievements speak for themselves. Answer most questions as straight to the point and objectively as you can. Find the right opportunity to insert an accomplishment only if the nature of the question allows for it.
Typical questions that allow you to “sell yourself”, are reflective questions.
For example:
Tell me something about yourself.
What is your biggest strength?
What is the achievement you are most proud of?
Mistake #21 - Failing to Sell Yourself
Some candidates, in an attempt to not sound cocky or seem humble, go in the opposite direction and fail to sell themselves. Although being too pushy is sleazy, failing to take ownership and praise for your achievements is also a big mistake.
The job interview is an intellectual selling pitch based on your previous achievements. To win, you need to master the art of confidence and adequate self-praise.
How to avoid:
You must learn to own up to your qualities and skills. If you are asked about an achievement, don’t go around it. Avoid humble-brags like “Oh, it was nothing” or “Actually, it was more of a group effort”.
Own up to your accomplishments by using facts:
“I was grateful to be given the opportunity to be in charge of client X. Along with the team I was in charge of, I upped their overall sales by 37% in a year.”
You end up not overselling yourself and showcase your abilities.
Mistake #22 - Neglecting the “Biggest Weakness” Question
Many candidates think this is a trick question and don’t give a real answer. Instead, they say something like…
“My biggest weakness is that I work too hard.” Or “My biggest weakness is that I care too much.”
But here’s the thing - you’re not fooling anyone. You OBVIOUSLY have some weaknesses, you’re just either not aware of them, or you’re hiding them. Both of these cases are a red flag for the interviewer.
How to avoid:
Don’t be insecure. Nobody is perfect. The interviewer isn’t either. The key to answering this question is in demonstrating self-reflection and the realization that you are a work in progress.
Don’t say anything that will stop you from doing the job right.
For example, if you are applying as a financial analyst, your weakness can’t be: “Well, I’m just not that good at Excel”. 
That would send you straight out of the door.
Instead, saying something real (but less relevant). Mention that you’re actually working towards improving this weakness, and back it up with how...like:

Example:
	“My biggest weakness is my need to be in control of my work. Sometimes, I do not trust other people because I have been let down by work teammates before. However, this is something I am working towards by trying to let go of minor tasks and responsibilities that are not entirely in my hands. Once I establish trust and confidence in my team, I can let go much easier.”
You can find more examples on how to answer the biggest weakness question in this awesome guide.
Mistake #23 - Failing to Recover From a Mistake
What’s worse than making one of the mistakes mentioned in this article?
Not turning it around on time.
We are all human and we can all get carried away and make a mistake. 
Many candidates, even when they realize they have made one, choose not to recover from it. 
And hey, although we are experts at ignoring problems and pretending they never happened, that attitude can only fly when it comes to that building pile of laundry.
How to avoid:
So let’s say you realize you have made one of the mistakes we have listed in this article.
The best thing to do?
Acknowledge it and stop doing it. If you have been looking at your phone for 20 minutes, put it away.
If you made a mistake while answering a question, pause and start again. For example, let’s say you realized you were selling yourself too much. It’s important that you pause talking and take a deep breath. Then start over as needed, avoiding the mistake. This only works if you catch yourself in the mistake as it is happening though.
If the question is far behind, don’t ask for a do-over. It would be weird and off-topic. 
Finally, If you feel like you haven’t done such a good job, make sure you are aware of what you did wrong and do better on the next interview.
Mistake #24 Not Having Any Questions
As the interview is coming to an end, the interviewer always asks: “Do you have any questions for me?”
The worst thing that you can possibly do is say “Umm..not really”.
Usually, students who don’t have any questions are the ones that don’t know what’s going on (according to all teachers ever, that is).
The same thing applies to job interviews.
Surely, you must be curious about something...or else do you even care about it at all?
How to avoid:
This is your time to show your interest and enthusiasm. This is also a great opportunity to find out more about how the job works.
Be careful, though:
Don’t ask any questions about something the interviewer already answered. This makes it look like you just haven’t paid attention.
Don’t ask any basic questions. If you can google it, don’t ask about it. It just makes you come off as shallow and unprepared. 
Prepare a list of questions before the interview so that you don’t have to come up with one on the spot. 
Here is a list of the top 10 common questions to ask an interviewer:
Have I answered all your questions, or is there something you’d like me to clarify?
Do you have any hesitations about my qualifications?
What do you like most about working here?
What new skills can I hope to learn here?
What is the next step in the process?
Who would I be working closest with, or reporting to, on a daily basis?
Beyond some of the hard skills we’ve discussed, which soft skills would be most helpful in this position?
Can you tell me if I would get the chance to be involved with this (project/initiative/etc.)?
What are your expectations for this role during the first 30 days, 90 days, year?
Could you describe the culture of the company for me?
Mistake #25 - Not Asking About Next Steps
Sometimes, the interviewer will forget to inform you about the steps after the interview.
It’s important that you know what the follow-up process is and when and how you should be expecting to hear back.
Asking about the next steps confirms to the employer that you are confident you passed the interview and are serious about working for them.
How to avoid:
This one is not rocket science:
Simply ask.
You can ask after the interview is done and you have asked your questions to the interviewer. Phrase it simply and sound interested.
For example:
“...oh, and one last question. What are the next steps? Is there going to be another interview, or are you going to stay in touch, or…?”
Mistake #26 - Forgetting to Follow Up
You might think your job is done when the interview is done. Well, not exactly.
If you really want to maximize your chances of getting the job (and ensure that the interviewer remembers you), you need to send a follow-up email.
How to avoid:
Wait for about three hours after the interview and write a thank-you email.
In the email, say something like…

Email Example:
Subject line: Thank you, Sandra
Dear Sandra,
Thank you for taking the time to meet with me today to talk about the sales manager position at Big Sales. I really enjoyed talking to you and learning more about the position and the company. 
Please let me know if there is anything else you’ll be needing from me at any time.
Looking forward to hearing from you.
Best regards,
Jonathan
Mistake #27 - Following Up Too Aggressively 
Sometimes, hiring managers take their time to decide. On average, it takes about 2 to 4 weeks to hear back.
You might get impatient and decide it’s a good idea to follow up again. And again. And a third time. And then you get really impatient and start calling them to demand an answer.
Although following up is generally positive, you might risk going into the stalker-ex territory, sending any positive impression you have made during the interview down the drain.
How to avoid:
Be patient and respect the interviewer’s time.
If you didn’t make the cut, the interviewer will let you know.
Conclusion
The interview process is extremely difficult and nerve-wracking.
There are so many things that can go wrong...but now you know all about them!
Remember all the different tips and solutions we provided in this article and don’t forget to prepare!


ПЗ № 4.10 Internet marketer - functions and responsibilities.
Теоретическая часть
Reading and speaking skills. Professional Vocabulary

What does an Internet marketer do?
If we formulate briefly what an Internet marketer does, then this is a marketing specialist whose main activity environment is online. Just like a close marketer, he studies the market, competition and consumer behavior, i.e. conduct analytics, make forecasts, manage projects and monitor key performance indicators, but do this mainly online.

Чем занимается интернет-маркетолог?
Если формулировать кратко, что делает интернет-маркетолог, то — это специалист по маркетингу, основная среда деятельности которого находится в сети. Также как и традиционный маркетолог он изучает рынок, конкурентов и особенности поведения потребителей, т.е. проводит аналитику, строит стратегию, планирует, управляет проектами и контролирует ключевые показатели эффективности, но делает это применительно к онлайн. 


The primary responsibilities of an internet marketer include applying marketing knowledge and using online technologies to solve business development problems. They are also responsible for promoting brands, introducing new products and services to the market, attracting customers, and implementing a customer retention program.

Основные обязанности в профессии интернет-маркетолога заключаются в применении маркетинговых знаний и использовании онлайн-технологий для решения задач развития бизнеса. Он также отвечает за продвижение брендов, вывод новых товаров и услуг на рынок, привлечение клиентов и реализацию программы их удержания. 

Key professional competencies
In their work, an Internet marketer uses the activity of users of the World Wide Web to find an opportunity for contact, direct attention to the products they are promoting, and motivate them to take targeted actions.
Ключевые профессиональные компетенции
В работе интернет-маркетолог использует активность пользователей всемирной сети, чтобы найти возможность для контакта, направить внимание на продвигаемые им продукты и мотивировать на целевые действия. 
This requires mastering the following areas:
1. SEO (Search Engine Optimization-оптимизация поисковых систем)
Интернет создавался как источник разнообразной информации. Это определило популярность поисковых ресурсов, которые помогают искать пользователям важную для них информацию. На этом основано направление поисковой оптимизации сайта, где главное составить список и поддерживать необходимую плотность ключевых слов. Этот процесс небыстрый, но при грамотном подходе алгоритмы поиска поднимут рейтинг web-ресурса в выдаче результатов и приведут на него трафик заинтересованных пользователей.
2. SEM (Search Engine Marketing -поисковый маркетинг)
Маркетинг на основе поисковых запросов позволяет использовать платный подход для привлечения заинтересованной аудитории. В отличие от SEO, который работает только при запросе, SEM может связать однажды обозначенный интерес человека в Google или Яндекс с будущими показами контекстной рекламы продукции на поисковом ресурсе и его партнёрских сайтах. 
3. E-mail marketing
Это направление маркетинговых усилий требует применения инструментов получения контактной информации от своих клиентов, её хранения и использования для регулярных электронных рассылок. Получив опыт, появится желание улучшить качество и показатели конверсии, и тогда e-mail marketing станет первым шагом, чтобы создавать рекламное сообщение и продвигать продукцию на основе данных. 
4. SMM (Social media marketing)
Социальные сети являются точкой притяжения для огромного количества пользователей, среди которых есть целевая аудитория для любого бизнеса. К тому же данные медиа-платформы предлагают широкий выбор инструментов для взаимодействия с людьми, начиная с бесплатного распространения контента и заканчивая платным продвижением и организацией торговли. 
5. Контент-маркетинг
Контент помогает популяризировать бренд через истории на медийных площадках, где присутствует целевая аудитория. Публиковать контент можно в чужих блогах, internet-СМИ или на собственном канале в контентном агрегаторе.
6. Видеомаркетинг 
Как форма распространения контента видеомаркетинг набирает огромную популярность и поэтому часто получает статус отдельного направления в наборе инструментов онлайн-продвижения. Наглядный и удобный для восприятия формат делает видео очень эффективным способом создать интерес и развить его к предлагаемым товарам и услугам.
7. Таргетированная реклама. Target - цель
Одним из достоинств интернета, которое сделало его таким популярным среди компаний, является разметка аудитории по интересам, географии, возрасту, а в некоторых случаях и по доходам. Т.е. те параметры, которыми всегда желали обладать традиционные маркетологи, проводя исследования аудитории различных СМИ, теперь являются предметом самостоятельной настройки рекламных кампаний. Более того, есть возможность эксперимента с разными сегментами, чтобы исследовать более перспективные из них, которые обеспечивают показатели конверсии лучше среднего значения. 
8. Influencer marketing. Influence - влияние
Соцсети создали условия, когда популярным источником информации может стать практически любой пользователь. Уровень влияния современных блогеров достигает значений от нескольких тысяч до десятков миллионов. Это стало основой возникновения направления рекомендательного маркетинга с использованием агентов влияния. Популярный блогер, пользуясь доверием своей аудитории, на платной основе знакомит своих подписчиков с брендом, дает практические советы и т.д. Таким образом, можно решать многие маркетинговые задачи, связанные с перемещением аудитории по уровням воронки, начиная с увеличения узнаваемости и заканчивая специальными предложениями для тех, кто совершит покупку. 
9. Сквозная аналитика
Это новый эволюционный уровень интернет-маркетинга, когда компании, активно используя набор онлайн-продвижения, переходят к вопросам увеличения эффективности предпринимаемых действий или оптимизации маркетингового бюджета. В основе сквозной аналитики лежит отслеживание позиции пользователей на карте маршрута к принятию решения о покупке, а также на жизненном цикле клиента. Собственно можно сказать, что это часть data-driven marketing, который приводит компании к применению омниканальности, предиктивного и о2о маркетинга. 
Как видно из приведенной выше матрицы компетенций, деятельность интернет-маркетолога охватывает довольно широкий спектр как гуманитарных, так и технических, даже математических областей. Это предъявляет к данному специалисту требования достаточно большого набора компетенций для осуществления его профессиональной деятельности. 
Интернет-маркетологу нужно знать и уметь использовать: 
 
• Инструменты маркетингового исследования и анализа рыночной конъюнктуры и конкурентного окружения;
• Особенности поведения потребителей в целом и в онлайн в частности;
• Методы анализа рынка и разработки маркетинговых стратегий; 
• Принципы планирования нужных активностей по продвижению для достижения поставленных бизнес целей;
• Методы и инструменты управления проектами и контроля за ключевыми показателями эффективности;
• Инструменты онлайн-продвижения, начиная от поисковой оптимизации, создания контента, настройки таргета до применения средств аналитики;
• Значение и вклад каждого онлайн инструмента продвижения для генерации потока лидов; 
• Множество различных приложений и сервисов, необходимых в работе.
Можно сказать, что это базовый набор настоящего профессионала, которые принято обозначать как hard skills. Но в современных условиях этого недостаточно для успешной работы. Многое в наше время определяют «мягкие» навыки (soft skills), к которым относятся: 
 
• Умение работать в режиме многозадачности;
• Командное взаимодействие и коммуникационные навыки;
• Планирование рабочего времени;
• Гибкость в мышлении и наличие исследовательского подхода к работе;
• Управленческие и переговорные навыки;
• Быстрая обучаемость.

Задание к практическому занятию

Заполните таблицу: коротко расскажие/ опишите на английском языке, что нужно знать интернет-маркетологу и какие аправления деятельности нужно освоить, использую информацию из текста.
Используя иртернет источники заполните таблицу, опишите задачи и обязанности интернет-маркетолога на английском языке:
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Раздел 5. Реклама в сфере связей с общественностью. Виды рекламы. Public relations advertising. Types of Advertising.

ПЗ №5.1 Basic Types of PR Advertising
Теоретическая часть

The largest percentage of public relations advertising is done in magazines, with network television and newspapers and Sunday supplements in the second and third place, respectively. The trend is increasingly to target niche audiences. 
Magazines, which are already very specialized, will probably continue to get the lion’s share of “image” advertising, and network television will lose ground to cable network. 
There are several types of public relations advertising. At times, the distinctions between financial relations programs, public service messages, advocacy, and announcements. 

Vocabulary 
percentage – процентное отношение 
do the advertising – заниматься рекламой; помещать рекламные объявления 
supplements – приложения; специальные выпуски 
respectively – соответственно 
trend – тенденция 
increasingly – в основном 
target – иметь целью; нацелиться 
niche audiences – нужные (для фирмы), «свои» аудитории 
the lion’s share – львиная доля 
lose ground to smb. – отставать от кого-л. 
distinctions – различия 
become blurred – стираться; стать размытым, неясным; принять неясные очертания 
deal with – рассматривать; иметь дело с 
public service – коммунальные услуги, коммунальное обслуживание; государственная служба 


Read the article «Understanding PR Types: A Breakdown of Public Relations Categories» and discuss with your friends

2. Find the English equivalents in the text. Use them in sentences of your own: 

престижная реклама; воскресные предложения; нужные аудитории; сеть телевидения; кабельное телевидение; иметь дело с; рассматривать.

3. Find the words in the text which describe or mean the following: 
1. an amount or member that is part of total amount, when the total is thought of as having 100 parts – 
2. a group of radio and television stations, which broadcast many of the same programs in different parts of the country – 
3. an additional part at the end of the book, or a separate part of a newspaper, magazine, etc. – 
4. to make smth. have an effect on a limited group or area – 
5. a general tendency in the way a situation is changing or developing – 
6. the part of smth. that belongs to you, or that should be paid for or done by you – 

4 Translate the following words into Russian and use them in sentences of you own: 

public service messages; to target niche audiences; Sunday supplements; to lose ground to; to become blurred; at times; public relations advertising. 

5 Match the words which are close in their meaning: 
a) largest, basic, to continue, blurred, distinction, to lose. 
b) to carry on, difference, biggest, to miss, cloudy, fundamental. 

6 Match the words having the opposite meaning: 
a) largest, basic, to continue, blurred, distinction, to lose. 
b) clear, to win, inessential, similarity, smallest, to cease. 

7 Insert prepositions (to; of; in; with; between). 

1. The largest percentage _____ public relations advertising is done _______ magazines. 
2. Magazines will probably continue to get the lion’s share _______ “image” advertising, and network television will lose ground _______ cable net-work. 
3. At time, the distinctions _______ categories can become blurred. 
4. We will deal _______ five basic types. 

8 Answer the following question: 

1) In what order is public relations advertising done? 
2) What is this trend increasingly to target? 
3) Will network television or magazines continue to get the lion’s share of “image” advertising? 
4) What are the basic types of public relations advertising?


ПЗ №5.2 Image-building
Задания к практическому занятию
1) Read and translate the text
Image-building
Not only can advertising strengthen an organization’s reputation and image, but it can also contribute to consumer and client acceptance of the organization’s products and services. Consumers don’t just buy a product; they also buy the company if it is perceived as being well managed, socially responsible, environmentally conscious, and willing to stand behind its products. 
A good example of an image-building campaign is one by NYNEX, the telephone company serving New York State and New England. The company decided to put a human face on high technology with a series of ads that focused on its employees working for and with customers to solve their telephone problems. 
The attempt to humanize and personalize the company came after re-search indicated that people were turned off by advertisements that emphasized the cold, impersonal imagery of fiber-optic networks, microchips, and other high-technology hardware. Indeed, companies too often emphasize the wonders of technology without really paying attention to showing how it improves the quality of life for the consumer. 
The NYNEX campaign had an internal component as well. By featuring typical employees and distributing glossy brochures about the campaign to the entire stuff, it improved morale among employees. 

Vocabulary 
strengthen – укреплять; усиливать 
contribute to smth. – вносить вклад во что-л., способствовать чему-л. 
acceptance – принятие, одобрение 
consumer – потребитель 
perceive – воспринимать, понимать, осознавать 
well managed – хорошо управляемый 
responsible – ответственный 
be conscious – сознавать, понимать, ощущать 
environment – окружающая среда; условия, обстановка 
be willing – желать, очень хотеть что-л. делать 
stand behind – зд. поддерживать, не отказываться от 
to put a human face on – придать человеческий вид чему-л. 
high technology – передовая технология; высокая технология 
focus on smth. – сосредоточивать внимание на чем-л. 
an employee – служащий 
solve – решать, разрешать (проблемы) 
an attempt – попытка 
humanize – очеловечивать; смягчать
personalize – олицетворять 
research – исследовать 
turn off – отвлекать внимание 
emphasize – подчеркивать; придавать особое значение 
impersonal – беспристрастный, объективный, безличный 
imagery – образность, образ 
fiber-optic – светопроводный 
microchips – микрочипы; микрокристаллы 
hardware – технические средства, оборудование 
improve – улучшать 
wonders – чудеса 
internal – внутренний; сокровенный 
feature – изображать; показывать 
distribute – распространять 
entire – весь, полный, целый 
morale – моральное состояние; боевой дух 

2) Find the English equivalents in the text. Use them in sentences of your own: 

репутация и престиж организации; товары и услуги организации; принятие (товара) потребителями и клиентами; понимать обстановку; передовая технология; решать проблемы; холодный безликий образ; и другое оборудование высоких технологий; улучшить качество. 

3) Find the words in the text which describe or mean the following: 

1. the opinion that people have about a particular person or thing because of what has happened in the past – 
2. to make smth. stronger; to improve – 
3. to get smth. by paying money for it – 
4. an organization that makes or sells goods or services – 
5. a series of actions intended to achieve a particular result, especially in pol-itics or business – 
6. smb. who buys goods or services from a store, company, etc. – 
7. the degree to which your life is good or bad, this is shown by whether or not you are happy, healthy, able to do things you want to do, etc. – 

3) Translate the following words into Russian. Use them in sen-tences of your own: 

acceptance standards; to find market acceptance; to gain public ac-ceptance; consumer acceptance; trade acceptance.
to have a good/bad reputation; to gain a reputation as smth;. to live up to one’s reputation; to improve (the) morale; to undermine (the) morale. 

4) Match the words which are close in their meaning: 
a) to strengthen, impersonal conscious, customer, to solve, attempt. 
b) aware, consumer, to deal with, impartial, effort, to make firm. 

5) Match the words having the opposite meaning: 
a) to strengthen, impersonal conscious, customer, to solve, attempt. 
b) ignorant, to question, certainty, to weaken, seller, friendly. 

6) Match the words: 
a) to buy, to solve, a series of, to put, to be environmentally, to be socially, to improve, to pay. 
b) the quality of life, a human face, attention to, a product, responsible, a problem, conscious, ads. 

7) Complete the sentences with the following words: 

acceptance; face; imagery; company; attention. 
1. Consumers don’t just buy a product, they also buy the _________. 
2. The company decided to put a human _________ on high technology with a series of ads. 
3. Advertising can also contribute to consumer and client _________ of the organization’s products and services. 
4. ... people were turned off by advertisements that emphasized the cold, impersonal _______ of fiber-optic network, microchips, and other high-technology hardware. 
5. Companies too often emphasize the wonders of technology without really paying ________ to showing how it improves the quality of life for the consumer. 
8) Make up 5 special questions to the text and ask your fellow students to give answers to them. 

9) Explain the grammatical structure. Use it in 2 sentences of your own. 

Not only can advertising strengthen an organization’s reputation and image, but it can also contribute to consumer and client acceptance of the organization’s products and services. 
10) Explain the following: 

Consumers don’t just buy a product; they also buy the company. 

11) Give the main idea of the text in one sentence. 


ПЗ №5.3 Investors and Financial Relations
Задания к практическому занятию
1) Read and translate the text

Investors and Financial Relations

A different type of public relations advertising is targeted to the financial community – individual and institutional investors, stock analysts, investment bankers, and stockbrokers. The objective is to portray a company’s financial strengths and prospects in the most flattering way. 
Such advertising is used extensively during proxy fights for control of companies, when a company is undergoing some major reorganization, or when the company believes it is being unfairly attacked by consumer groups or regulatory agencies. A variety of these ads can be seen in financial publications.
In one instance, Honeywell placed a full-page as in the Wall Street journal to announce that it had won a major lawsuit against the Minolta Camera Company for infringing on its patents. The winning of the suit and the protection of its patents assured the financial community that Honeywell would continue to make profits on its technology. 
Notes
Honeywell – «Ханиуэлл». Компания по производству авиационного и электронного оборудования, а также приборов управления, промышленного оборудования. 

Vocabulary 
community – общество, община 
institutional – общественный (от institute – организация) 
stock – акционерный капитал; акции, фонды 
analyst – аналитик 
stockbroker – биржевой брокер 
objective – цель 
portray – нарисовать, показать 
strength – сила; мощь; стабильность 
prospects – перспективы, план 
flattering – лестный, льстивый 
extensively – широко, пространно 
proxy fights – борьба за передачу полномочий на фирмах 
undergo – испытывать, переносить, подвергаться 
unfairly – нечестно, несправедливо 
regulatory – наводящий порядок, упорядочивающий 
variety – разнообразие; множество 
instance – пример 
a full-page ad – рекламное объявление на всю страницу 
win a lawsuit – выигрывать дело (юр.) 
infringe – нарушать (закон, право, обещание) 
protection – защита 
assure smb. – заверить кого-л. 
make profits – извлечь выгоду, получать доходы, прибыль

2) Find the English equivalents in the text. Use them in sentences of your own: 

направлен на; целью является показать; в наиболее лестном виде; фирма подвергается; группа потребителей; поместить рекламу на всю страницу; выиграть (судебное) дело против; продолжать получать прибыль. 

3) Find the words in the text which describe or mean the following: 
1. smb. who makes a careful examination of events or materials in order to make judgements about them – 
2. smb. whose job is to buy and sell stocks, etc. for other people – 
3. smb. who gives money to a company, business, or bank in order to get a profit back – 
4. to suffer a change, a bad experience, etc. which is done to you or happens to you – 
5. to officially tell people about a decision or smth. that will happen; to give information to people – 
6. to tell smb. that smth. will definitely happen or is definitely true, so that they are less worried – 

4) Translate the following words into Russian. Use them in sentences of your own: 

individual and institutional investors; stock analysts; investment bankers; stockbrokers; financial strengths and prospects; proxy fights for control of companies; regulatory agencies. 

5) Match the words which are close in their meaning: 
a) different, individual unfairly, to make profits, to assure, to attack. 
b) to confirm, unlike, to abuse, exclusive, to gain, dishonesty. 

6) Match the words having the opposite meaning: 
a) different, individual unfairly, to make profits, to assure, to attack. 
b) justly, to lie, to defend, common, similar, to lose. 

7) Complete the following sentences from the text and translate them into Russian. 
1. Such advertising is used extensively during proxy fights for control of companies, when a company… 
2. The winning of the suit and the protection of its patients assured the finan-cial community that… 
3. A different type of public relations advertising is targeted to the financial community – individual and institutional investors…

8) Insert prepositions (during; on; of; to; against; by; in; for). 
1. A different type _____ public relations advertising is targeted ________ the financial community. 
2. Such advertising is used extensively _______ proxy fights _______ control of companies, when the company believes it is being unfairly attacked _______ consumer groups. 
3. A variety _______ these ads can be seen ________ financial publications. 
4. Honeywell will continue to make profits ________ its technology. 
5. Honeywell announced that it had won a major lawsuit _______ the Minolta Camera Company for infringing ________ its patients. 

9) Answer the questions: 
1. Who does the financial community involve? 
2. What’s the objective of public relations advertising? 
3. When is such advertising used? 
4. Where can such advertising be seen? 
5. What example of public relations advertising can you give? 

ПЗ №5.4  Forms of Financial Advertising
Задания к практическому занятию
1) Read and translate the text
Forms of Financial Advertising
Sears had to reassure the financial community after its stock prices dropped following charges by several state regulatory agencies that the company defrauded customers at its auto repair centers. In a full-page Wall Street Journal ad, Sears laid out the steps it was taking to restore consumer confidence in the company: eliminating incentive compensation and goal – setting systems for employees, upgrading the company’s quality control program, cooperating with state attorneys to investigate the charges, and helping organize a joint industry-government-consumer effort to establish uniform car repair industry standards. 
The Sears ad, like many of these announcements, was writing in the form of a letter signed by the corporation’s chief executive officer. 
Other forms of financial advertising are more routine. You can use an ad to announce the appointment of a key executive, the acquisition of another company, or a new stock offering. Some announcements are required by the SEC or other government regulatory bodies. Releasing news to the media may be adequate, but many corporations also use advertising to make sure that there can be no question about disclosure.
Notes
Sears = Sears Rent-A-Car – компания по прокату автомобилей торговой фирмы Sears, Roebuck and Co. Имеет филиалы во многих городах США. 

Vocabulary 
reassure – вновь подтвердить 
drop – резко снижаться, падать 
following – вслед за, после 
defraud – обманывать 
auto repair center – центр по ремонту автомобилей 
lay out – планировать 
take steps – принимать меры 
restore – восстанавливать 
confidence – доверие 
eliminate – уничтожить, отменить 
incentive – побуждение; прогрессивная система чего-л. 
compensation – жалование, заработная плата (в США) 
goal – цель 
upgrade – повышать, завышать 
an attorney – прокурор (амер.) 
investigate – расследовать, вести следствие 
joint – совместный 
effort – усилие 
establish – учредить, установить 
uniform – единый, единообразный 
executive – исполнительный (adj.); руководитель (n.), администратор 
routine – установившийся, шаблонный, рутинный 
acquisition – принятие
offering – предложение 
require – требовать 
release – выпускать, выходить (в новостях) 
adequate – соответствующий 
make sure – убедиться, удостовериться 
disclosure – раскрытие, разоблачение 
question – сомнение 

2) Find the English equivalents in the text. Use them in sentences of your own: 

центр техобслуживания автомобилей; вернуть доверие покупателя; прогрессивная система зарплаты; программа компании по контролю качества; общие усилия промышленности, правительства и потребителя; установить единые нормы в индустрии ремонта автомобилей; исполнительный директор корпорации, глава фирмы; правительственные регулятивные органы; управляющий. 

3) Find the words in the text which describe or mean the following: 
1. a group of people who have the same interests, religion, race, etc. – 
2. to trick a person or organization in order to get money from them – 
3. to make smth. return to its former level or condition – 
4. smb. who is paid to work for smb. else – 
5. being the same in all its parts or among all its members – 
6. regular and usual; ordinary and boring – 
7. the money smb. is paid to do their job – 

4) Translate the following words into Russian. Use them in sentences of your own: 

stock prices; stockbroker; stock company; stock exchange; stock holder; stock index. 

5) Match the words which are close in their meaning: 
a) question, incentive, to investigate, joint, to equie, adequate. 
b) lure, doubt, acceptable, to need, collective, to inspect. 

6) Match the words having the opposite meaning: 
a) question, incentive, to investigate, joint, to equie, adequate. 
b) to ignore, to dispense with, confidence, deterrent, unsuitable, individual. 

7) Complete the sentences with the following words and translate them into Russian: routine; executive; required; question; defrauded; confidence.

1. The company’s stock prices dropped following charges by several state reg-ulatory agencies that the company _________ customers at its auto repair centers. 
2. Sears laid out the steps it was taking to restore consumer __________ in the company. 
3. The Sears ad was written in the form of a letter signed by the corporation’s chief_________ officer. 
4. Other forms of financial advertising are more __________. 
5. Some announcements are __________ by the SEC or other government regulatory bodies. 
6. Many corporations also use advertising to make sure that there can be no _________ about disclosure. 

8) Insert the following prepositions (in; to; out; of; at; by). 
1. The company defrauded customers ______ its auto repair centers. 
2. Some announcements are required________ the SEC or other government regulatory bodies. 
3. Releasing news _______ the media may be adequate. 
4. _______ a full-page The Wall Street Journal ad, Sears laid ______ the steps it was taking to restore consumer confidence ________ the company. 
5. The Sears ad was written _______ the form ________ a letter signed ________ the corporation’s chief executive officer. 
6. You can use an ad to announce the appointment ________ a key executive.


ПЗ №5.5 Advertising in Russian Media
Задания к практическому занятию
Read and translate the text.

Advertising in the Russian Media

The U.S. Information Agency and the Russian group Okno-Reklama held a meeting at an international conference, whose aim was instruction and exchange of experience. The problems were merely outlined — and it is clear that most publications face a similar set of such problems.
In Russian periodicals, as Prof. Obermeyer of the United States pointed out, line ads, or personal announcements, are almost non-existent. By contrast, newspapers in the United States earn up to 50 percent of their proceeds from line advertising" expulsion" of private advertisers from our newspapers started quite a while ago, in the days of financial pyramids, when it was far more profitable for a paper
to print ads from Khopyor Invest, MMM, and similar bubbles. There was no room in the papers for ads from private individuals who could not afford to pay for them. Khopyor and others of the same ilk vanished in the end, but the private advertiser never returned to the general political newspaper, having got used to special advertising weeklies like “Iz Ruk v Ruki “(From Hand to Hand). Not because
announcement can be placed there free of charge, but because the private individual knows that many more people are likely to see his announcement in an advertising tabloid than in a serious paper.
Serious papers, however, do not have the knack of working with big-time advertisers, who help many of them to survive, either. The advertiser tends to get cross when there are no phone calls from readers of the paper in which he has placed his ad. The trouble is that the newspaper has a good designer, but lacks a good copywriter, as he is known in the West, that is, a professional who brings home the
ad's message, making it psychologically palatable.
How do matters stand with Russian newspapers? If the advertiser is Russian, the paper will painstakingly reproduce the ad's original text to the last comma. If he is a foreigner, the paper will make a primitive word-for-word translation of his ad, like this one: "Our shampoo is for healthy hair." Does this imply that it is unsuitable for unhealthy hair? Wouldn't it be better to write "This shampoo will make your hair healthy"?
Actually, most of newspapers' and periodicals' advertising-related problems stem from copywriters' lack of professional skills. The common belief is that no special training is needed here — you can pick up the necessary skills as you go along. Here is a real-life example: One ad leaflet dropped in private mail boxes reads: "Poverty-stricken students will take up any kind of work — railroad car unloading, rubbish disposal, entrance hall cleaning, ad campaign organizing."
While a newspaper can afford to send its advertising agents somewhere for training, who is expected to teach the editors to take seriously their ad service? A blank wall still exists between the editorial staff and the advertising agents. Editors scold copywriters, blaming them for the failure to attract advertisers. The copywriters retort: "They don't come because you don't make a good job of the paper. What you print is not interesting."
If such discussions were face-to-face, there might have been some positive results. But what we have is behind-the-back attacks. Simply Russian newspaper editors are not in the habit of discussing the paper's creative concept with its ad service. It is only right and proper that such impressive conferences should teach people who already work as copywriters how to put ads together. But they would also do
well to teach others, so that the paper might be widely read and the ads pay off.

2. Learn these word combinations.

To hold a meeting; exchange of experience; to outline the problem; to face a problem; Russian periodicals; by contrast; line advertising; quite a while ago, to get used to; free of charge; serious papers; word-for-word translation; the common belief; the editorial staff; to make a good job; creative concept; to do well.

3. Discuss the problems of the text using the following phrases:
I doubt that…; quite to the contrary…; it’s interesting to note that…; what strikes me here is that…; I might as well add that…; I’d like to draw your attention to...; it must be emphasized that…; it goes without saying that…; it is common knowledge that…; needless to say…; it explains why…; the matter of fact is that… ; now I begin to see why (how)…; I think you underestimate (overestimate)…;

4. Find two typical advertising texts in English and in Russian. What peculiarities of advertising are presented here? Choose the words creating the positive image of the advertised product. Make groups of verbs, nouns, adjectives. Compare them with «the Russian advertising vocabulary».

5. Translate these sentences from English into Russian.

1. I'd give them a high rating.
2. The product appeals to the 25-35 age group.
3. There were banners stretched between the houses advertising the festival.
4. The launch was very successful.
5. There was a display of the latest research at the trade fair in Frankfurt.
6. As part of the promotion we are offering prepaid coupons.
7. There's not much demand for these products.
8. Classified ads are advertisements which are grouped together under certain headings, e.g. property, personal.
9. Label is a small piece of card or material attached to product to show name, price, etc.
10. Advertisements are most expensive at prime time.
ПЗ №5.6 Advertising. Professional Vocabulary
Задания к практическому занятию
1. Повторяем и учим новые слова:

advertising agency: a company that helps with planning advertisements.
AIDA: Attention, Interest, Desire, Action
advertising agency: a firm that creates ads for other companies
advertising budget:  the amount of money that a company spend on advertising
eye-catcher: attracting attention of a person
promote: advertising and publicity to increase sales
benefit: advantage, profit, gain
billboard: a large outdoor board for displaying advertisements
broadsheet: a large piece of paper with information on it
campaign: plan of action
generic advertising: Advertising for a entire sector
circulation: amount of copies of newspapers/magazines sold over a period of time
classified ads: Small advertisement that are divided into categories for newspapers or magazines
commercial: Advertisement on radio or television.
brand awareness: knowing a particular brand
brand loyalty: continuing to buy from the same brand
coupon: Part of a printed advertisement to be used to order goods or samples.
direct mail: Advertisement sent by post to customers.
editing: Reviewing or rewriting advertisement for publication
mass media: leading means of communication
keywords: a word or concept to indicate the content
launch: begin an action to introduce something
mailshot: posting advertising material to possible customers
target: objective, goal
features: particular characteristics of a product
commercial break:  the short period when ads are shown on TV
commercial channel: TV channels of advertisement
hoarding: billboard
hype: excessive or intensive publicity or promotion
jingle: Catchy verse, slogan or tune
poster: big sheet of paper used for advertising
prime time: the time that most audience is expected
roadside signs: big panels used for outdoor advertising
slot: particular time in a broadcasting schedule
soundbite: Short extract from a recorded interview
tabloid: half-size newspaper with many headlines and photos
U.S.P.: Unique Selling Proposition
press release:  something written to share and publish
sales page:  a page particularly used to promote a product or service
social media: websites or apps that allow users to create and share content
spam email:  unwanted, promotional email
word of mouth:  recommendations made by individuals
publicity: notice or attention given by the media
brand awareness: being familiar with the distinctive qualities or image of a brand 
target audience: the group that the campaign is for
misprint : print incorrectly
call to action: encouraging someone to take a particular action
celebrity endorsement: having a well-known person to promote a product
to go viral:  to become extremely popular on Internet
junk mail:  unwanted promotional emails and letters
to launch a product: introducing a new product
mailing list:  a list of contacts used to send information and advertisements
niche product:  a product that is targeted at a specific group of people
to place an advert:  to put an advertisement somewhere


2. Посмотрите корточки на экране, подготовьте ответы, проверьте правильность друг у друга
 https://www.learnenglish.com/vocabulary/advertising/advertising-vocabulary/

 unwanted, promotional email—(spam email)

posting advertising material to possible customers—(mail-shot)

Part of a printed advertisement to be used to order goods or samples.—(coupon)

a firm that creates ads for other companies—(advertising agency)

continuing to buy from the same brand—(brand loyalty)

 the amount of money that a company spend on advertising—(advertising budget)

encouraging someone to take a particular action	—(call to action)

attracting attention of a person—(eye-catcher

ПЗ №5.7 Print and Marketing Advertising
Vocabulary
Specific Words for Print and Marketing Advertising

1. Learn the words about print and marketing advertising.

advertorial, n реклама в газете или журнале, содержащая информацию о продукте в стиле редакционной журналистской статьи
Advertorial is a special advertisement. Advertorial is an advertisement that provides information as in editorial articles.
banner, n баннер - заголовок или реклама, появляющаяся на веб-странице в форме столбца или рамки
A banner is an advertisement on a web page. A banner can also be a heading on a web page.
flyer, n 1 листовка 2 флайер
Flyer is a small advertisement on one side of paper. Flyers advertise products and events.

2. Find the meaning of special words in the field of mass media, print advertising in the dictionary. Choose printed or e-dictionary: brochure, journal, magazine, newspaper.

3. Learn the words before reading the text.

assume (assumed, assumed, assuming), assumes, v предполагать
cave paintings наскальные рисунки
choice, selection n выбор
evolve (evolved, evolved, evolving), evolves, v 1 развиваться 2 эволюционировать
papyrus sheets листья папируса

4. Guess the meaning of words related to computer English: chat, forum, video, website.

5. Answer the questions after reading the text "Print and Marketing Advertising".

1. What does print advertising include?
2. What is marketing advertising?

Print and Marketing Advertising

Advertising has become a form of communication with numerous ways for a business to convey a message to a consumer. We can assume that the cave paintings or papyrus sheets were the first forms of advertising.
Advertisers currently have a wide selection. There are the Internet sites, chats, forums, commercials, banners, videos. Print advertising includes everything that is printed on paper: newspapers, magazines and journals, brochures, flyers.
Marketing advertising has become important over the past twenty years. It was developed based on creative ideas and innovations. This is an interactive form of advertising that attracts consumers to participate in promotional events, taking into account time and place.

Branded Chat Rooms
6. Read and dramatise the dialogue.

Characters:
Richard Green, who graduated as an advertising specialist two years earlier John White, advertising specialist Michael, a student who is currently studying advertising Branded Chat Rooms

– Allow me to introduce my colleague, John White.
– Nice to meet you, Michael.
– Nice to meet you too. Could you, please, tell me about the use branded chat rooms in advertising?
– Oh, they are very useful, because you can discuss various business problems in all areas, including advertising at different levels.
– Including the level of top executives?
– Them too. I would advise you to watch these discussions, then select some of them and become one of the participants in the chat.
–Thank you.

7. Make up a dialogue on the topic under discussion.

8. Write about what type of print advertisements you prefer and why.


ПЗ №5.8 Конструкция Used to


Конструкция USED TO. Правила

Конструкция Used to описывает регулярные действия или состояния В ПРОШЛОМ и переводится «когда то, бывало, раньше».
Конструкция Used to используется только в прошедшем времени (Past Simple Tense), после нее используется инфинитив глагола с частицей to.
Данная конструкция употребляется, когда говорящий хочет показать, что действие-инфинитив в настоящем времени данное действие уже не происходит.

ПРИМЕР: I used to go swimming a lot. — Я раньше много плавал (а сейчас нет).

Конструкция used to используется с любым глаголом, в отличие от слова would, которое также используют в похожих случаях.
Отрицательные и вопросительные предложения с конструкцией used to строятся также как в прошедшем времени Past Simple Tense.
ПРИМЕРЫ
I used to get up at seven but now I get up later. – Раньше я вставала в 7 часов, но теперь я встаю позже.
He didn’t use to wake up so early. – Раньше он не просыпался так рано.
What time did you use to wake up when you worked in a hospital? – В какое время ты просыпалась, когда работала в госпитале?

Exercises
1. Перепишите предложения, используя конструкцию Used to.
ОБРАЗЕЦ He played toy cars when he was a boy. = He used to play toy cars when he was a boy.
He studied French. = …………………………………….. French.
He was proud of his team.= …………………………………….. proud of his team.
Peter had more pocket money. = …………………………………….. more pocket money.
They called him names. = ………………………………………. him names.
When Grandpa was a student, he did sports. = ………………………………………..  when he was a student.
She went to the disco every Sunday. = ……………………………………………  to the disco every Sunday.
They were lucky. = ……………………………………………. lucky.
He argued with his classmates. = ………………………………………….. with his classmates.
Mary went shopping on Friday. = …………………………………………..  shopping on Friday.
She had a short holiday in spring.= …………………………………………… a short holiday in spring.

2. Составьте предложения, используя конструкцию used to по таблице.
ОБРАЗЕЦ Mr Smith used to live in a small house but now he lives in a mansion. –
Когда-то мистер Смит жил в маленьком доме, а сейчас он живет в особняке.
	Before
	Now

	1. Mr Smith lived in a small house.
	He lives in a mansion.

	2. Mr Smith worked as a clerk.
	He doesn’t work at all.

	3. He didn’t go on holiday.
	He travels every year.

	4. He had an old car.
	He has a brand-new sports car.

	5. He spent all evenings at home.
	He goes out every evening.




3. Составьте несколько предложений о том, что вы делали, когда были ребенком.
ОБРАЗЕЦ In summer I used to go fishing with my dad.
4. Задайте 5 вопросов, используя конструкцию used to.

ОБРАЗЕЦ (where/ live?) – Where did you use to live when you were a child?

(where/ play?)
(who/ play with?)
(play toy cars?
(play darts?)
(what/ collect?)
5. Переведите на английский.

Бывало, он разрешал нам приглашать друзей (to invite our friends).
Бывало, у нее были проблемы в школе.
Бывало, они обсуждали свои проблемы.
Бывало, мы ездили поездом.
Бывало, они проигрывали.
Бывало, я сердился на него.
Бывало, они пели английские песни.
Бывало, я встречал его в школе каждый день.
Бывало, наши уроки начинались в 7.30.
Бывало, они смотрели видеофильмы на уроках (in class).



ПЗ №5.9 Public and Service Media Advertising


Vocabulary
Specific Words for Types of Public Service and Media Advertising

1. Explore definitions related to types of public service and media advertising.

broadcast advertising широковещательная реклама
The commercials are a necessary part of broadcast advertising. Broadcast advertising is aimed at wide audience.

covert advertising скрытая реклама
Covert advertising is just mentioning of goods or products in the film.

media advertising реклама в средствах массовой информации (СМИ)
Advertising in the media has a wide target audience. The basis of media advertising is print advertising, radio, television and the Internet.

mobile advertising мобильная реклама
Mobile applications allow the use of mobile advertising. Mobile advertising can be applied to millions of mobile users.

online advertising онлайн (интернет) реклама
Availability is a benefit of online advertising. Another benefit of online advertising is immediate placement of advertisements.

outdoor advertising наружная реклама
The advantage of outdoor adverting is its visibility. Another advantage of outdoor advertising is its large size.

product placement advertising реклама размещения продукта
Product placement advertising can be realised in the form of hidden display of goods and products in films.

public service advertising общественная реклама
Public service advertising is aimed at issues of public service interest. Public service advertising touches such spheres as religion, politics, health, safety.

2. Read the text and find definitions of broadcast, outdoor, product placement, covert advertising, public service, mobile and online advertising.

Public Service and Media Advertising

One of the most widely used types of advertising is broadcast advertising, i. e., both television and radio. Outdoor advertising is referred to as out-of-home advertising. It is usually placed outside. Public service advertising is aimed more at information and education of customers than at selling products or services. Product placement advertising can be hidden inside films or shows. Covert advertising is just mentioning of products or services. It is advertising of goods and services. The use of mobile advertising means connecting portable electronic devices to the Internet with the involvement of social networks. Online advertising is an important part of the Internet. It can be placed on any
site.
3. Say what types of advertising you prefer and why. Motivate your choice.

Online Advertising
4. Complete the dialogue with words and phrases below and dramatise it: advertising, online advertising, website.

Characters: Ms. Smith, Advertising Lecturer Michael, a student who is currently studying advertising

Online Advertising

— Good morning, Ms. Smith. Could I ask you a question, please?
— Yes, please. What is it about?
— It’s about ….
— Oh, it is one of the most important types of …. Do you use it now?
— Not yet.
— What a pity. Using online advertising, you will always be up to date with the latest business offers.
— Where can I find it?
— It can be found on almost any …. Try some of them. If you need my help, please tell me.
— Thank you very much, Ms. Smith.
— Don’t mention it.

5. Find information in books or on the Internet and write a paragraph or two about any type of advertising.


Раздел 6. Strategies of Advertising


ПЗ №6.1 Types of Questions. General and Special Questions.

Types of Questions. General Question

Вопросы в английском языке делятся на несколько видов. Способ образования вопроса и порядок слов в вопросе различается для разных видов вопросов.
Общие вопросы в английском языке
Общий вопрос – это вопрос, требующий ответа "да" или "нет". В вопросах такого вида на первое место ставится вспомогательный глагол, после которого следует обычный порядок слов.
Например:
Are you from Brazil? - Вы из Бразилии?
Возможные ответы: Yes, I am. / No, I am not.

Did you meet Andy? - Вы видели Энди?
Возможные ответы: Yes, I did. / No, I did not.

Was she at home yesterday? - Она вчера была дома?
Возможные ответы: Yes, she was. / No, she was not.
Задания к практическому занятию

1. Задайте общие вопросы к предложениям.

Н-р: Mary grows beautiful flowers in the garden. – Does Mary grow flowers in the garden?
The weather is cold today. – Is the weather cold today?

John was tired after work. (Джон устал после работы.)
We live in a small town. (Мы живем в маленьком городке.)
Summer has started at last. (Лето началось, наконец-то.)
They have already left. (Они уже ушли.)
My parents got married in Paris. (Мои родители поженились в Париже.)
She can lose her temper easily. (Она может легко выйти из себя.)
The party will start in time. (Вечеринка начнется вовремя.)
The dogs are sleeping. (Собаки спят.)
The umbrella was broken. (Зонт был сломан.)
He always gives money to homeless children. (Он всегда дает деньги беспризорным детям.)

2. Составьте для каждого утвердительного предложения по одному общему вопросу.

Пример: I like reading. Ответ: Do you like reading?

1. George is a nice boy.
2. We have a lot of interests.
3. She is going to have a pet.
4. You can do this task.
5. We were good friends.
6. Sarah and Michael went to the park yesterday.

Задайте общий вопрос и дайте краткий ответ
Ted's advice wasn't clever.
They had to go to school on Saturday.
He won't be able to speak Italian in two months.
They are not going to meet him.
She mustn't take these pills.
She won't have to write the exercise again.
He couldn't swim last summer.
She has to wear a uniform.
She will be able to make sandwiches tomorrow.
Give short answers to these general questions.
Did you go to the country last summer?
Did you go for a picnic last Sunday?
Can you see the sun now?
Can you see the stars now?
Does your pet sleep at night?
Do you like watching the clouds?
Измените предложения так. Чтобы они стали вопросительными. Make general questions.
The rabbit is hopping now.
Children are swimming now.
I am reading a book now.
Dave is riding his bike now.
We are planting some seeds now.
She is giving me a rubber now.

Special Question.
Специальные вопросы в английском языке
Специальный вопрос используется, чтобы узнать какие-либо детали, подробности чего-либо. Специальные вопросы начинаются с вопросительного слова или группы слов, которые указывают, к какому члену предложения относится вопрос.
Например:
Where are you from? - Откуда вы?

How much money do you have? - Сколько у вас денег?

How old are you? - Сколько вам лет?
Обратите внимание, что в случае, когда вопросительное слово, вводящее специальный вопрос, является подлежащим в предложении, то порядок слов в таком вопросе соответствует порядку слов в повествовательном предложении.
Например:
Who will buy milk? - Кто купит молока?

What is on going on here? - Что здесь происходит?
Задания к практическому занятию

1. Задайте специальные вопросы к предложениям, начиная с вопросительных слов в скобках.

Н-р: I am interested in psychology. (What…?) (Я интересуюсь психологией.) – What are you interested in? (Чем ты интересуешься?)
A strange man came here last night. (When…?) (Странный человек приходил сюда прошлой ночью.) – When did the strange man come here? (Когда приходил сюда странный человек?)

The twins were born in June. (When…?) (Близнецы родились в июне.)
We had a great time in Disneyland. (Where…?) (Мы классно провели время в Диснейлэнде.)
Mr. Black can play chess very well. (How…?) (Мистер Блэк умеет играть в шахматы очень хорошо.)
The salad is not fresh. (Why…?) (Салат несвежий.)
My wife prefers juice to tea. (Who…?) (Моя жена предпочитает сок вместо чая.)
Tom orders Japanese food every Friday. (What…?) (Том заказывает японскую еду каждую пятницу.)
I meet a lot of people at work. (Where…?) (Я встречаюсь со многими людьми на работе.)
They will have lunch at home. (Where…?) (Они будут обедать дома.)
The film has just started. (What film…?) (Фильм только что начался.)
I have been to the doctor. (Where…?) (Я был у врача.)

2. Составьте специальные вопросы из предложенных слов.
are / this / at / Why / like / looking / you / me?
do / to / university / What / enter / you / want?
Nick / his / How / does / after / disease / feel?
How / were / people / there / the / many / street / in?
are / holidays / Where / for / you / going / your?

3. Ask special questions to the sentences beginning with the words given in brackets.
Example: I saw him yesterday. (where?)
Where did you see him?
Some children do stupid things. (why?)
I am looking for my watch (what?)
His penfriend lives in London. (where?)
We met after school yesterday. (when?)
She'll come to the party. (with whom?)
English is spoken in many countries. (what countries?)
He was not prepared for the test. (why?)
They were playing a game when I came. (what game?)
I have made some mistakes in this exercise (how many?)
He has given me his old camera. (what?)
4. Write questions to the sentences.
Example I'll change my hobby. (why)
Why will you change your hobby?
They didn't expect me when I came. (who, why)
You can find out the timetable of trains at the railway station (where, what)
They have practised the song for two days. (how long)
I will never scold my own children. (why)
Ted was lucky to join the basketball team. (who)
5. Write questions to the sentences.
Example He asked a silly question. (what)
What question did he ask?
He visited his aunt in summer. (when
My father likes to travel by train. (how)
She has never been at a big railway station. (why)
We buy railway tickets at the booking-office. (where)
Some children go to school by bus. (by what)
6. Write questions to which the following sentences are answers.
A lesson lasts forty minutes.
We had only five lessons.
I am reading a rule now.
We haven't got examinations this year.
The holiday will start next month.
I was looking out of the window at that moment.
There are no problem children in my class.
All tests are prepared by the teachers.
My mother came to school.
I was given another text.
7. Write questions to the underlined words.
The sportsman has achieved good results.
Something has bitten me.
I can hardly do it in time.
There was a funny expression on her face.
We shall divide the cake between us.
The weather was nasty.
The rest of them stayed at home.
He can suggest a better plan.


ПЗ №6.2 Subject and Alternative Questions.
Теоретическая часть
Subject Questions
Вопрос к подлежащему – это вопрос, начинающийся на who (кто) или what (что). Его цель – получить ответ о том, кто или что является подлежащим в предложении. Например:
Who took my phone? – Кто забрал мой телефон?
What is it? – Что это?
Вопрос к подлежащему в английском языке считается самым простым, потому что не требует перестановки слов, как общий или специальный вопрос.
Примечание: вообще, вопрос к подлежащему – это разновидность специального вопроса, но его часто выделяют отдельно из-за прямого порядка слов.
Строится он предельно просто: вместо подлежащего ставим вопросительное слово – на этом все. Разумеется, еще нужно добавить вопросительный знак и интонацию. 
Who discovered America? – Кто открыл Америку?
То есть схема вопроса к подлежащему выглядит так:
	Who/What
	Сказуемое
	Другие члены предложения

	Who
	discovered
	America?





Нюансы: Who have или Who has? Who do или Who does?
Вопрос в следующем: в какой форме стоит глагол после who или what, в обычной форме (live, love, do, have) или в форме третьего лица единственного числа (lives, lives, does, has)?
Ответ: возможны оба варианта в зависимости от того, подразумевается ли под who/what некто или нечто в единственном числе или множественном.
Вариант 1:
My cat loves sleeping. – Who loves sleeping?
Здесь использована форма ед. числа мн. числа loves, потому что в вопросе подразумевается одна кошка (предположим, что я уже знал или догадывался об ответе).
Другие примеры:
Henry has a bad habit. – У Генри есть плохая привычка.
Who has a bad habit? – У кого есть плохая привычка.
Marta does a lot of work. – Марта много работает.
Who does a lot of work? – Кто много работает?
Вариант 2:
Tom and Jerry have a mutual friend. – У Тома и Джерри есть общий друг.
Who have a mutual friend? – У кого есть общий друг?
Здесь глагол have используется в обычной форме, а не has, потому что в вопросе подразумевается множественное число (вопрос об общем друге подразумевает, что в ответе назовут хотя бы два лица, иначе друг не был бы общим).
Другие примеры. В них в вопросе подчеркнуто, что под who понимается не один человек, а больше:
They want to see you. – Они хотят вас увидеть.
Who want to see you? – Кто хочет вас увидеть?
We do a good thing. – Мы делаем хорошее дело.
Who do a good thing? – Кто делает хорошее дело?
Если же контекст такой, что вы, задавая вопрос, не подразумеваете единственное или множественное число, то по умолчанию вопрос задают так, как если бы подразумевалось единственное число, то есть с глаголом в форме ед. числа, третьего лица. Например, я обращаюсь к компании друзей, предлагая спеть песню, при этом у меня нет установки “ожидают ответ от одного человека” или“ожидаю ответ от нескольких людей”, я просто спрашиваю:
Who wants to sing? – Кто хочет спеть?
Alternative Questions
Альтернативные вопросы в английском языке
Альтернативный вопрос – это вопрос, в котором предлагается выбор вариантов ответа. Порядок слов в таких вопросах соответствует порядку слов общего вопроса.
Например:
Is your car red or blue? - Твоя машина красная или зеленая?

Will you have tea or coffee? - Вы будете чай или кофе?
Задания к практическому занятию
1. Задайте альтернативные вопросы к предложениям, используя предлагаемые в скобках варианты.

Н-р: Nick wants to become a lawyer. (Ник хочет стать юристом.) (a waiter - официант) – Does Nick want to become a lawyer or a waiter? (Ник хочет стать юристом или официантом?)
There are five eggs in the fridge. (В холодильнике 5 яиц.) (ten – десять) – Are there five or ten eggs in the fridge? (В холодильнике 5 или 10 яиц?)

He will study French in Canada. (Он будет изучать французский в Канаде.) (German – немецкий)
They are football fans. (Они – футбольные фанаты.) (hockey – хоккей)
Her granny can tell fortunes from cards. (Ее бабушка умеет предсказывать по картам.) (candles – свечи)
I have made an apple-pie. (Я приготовила яблочный пирог.) (a banana cake – банановый торт)
Ann bought a nice dress yesterday. (Аня купила красивое платье вчера.) (a skirt – юбка)
This car was manufactured in Japan. (Эта машина была произведена в Японии.) (Germany – Германия)
They must pay for the taxi. (Они должны заплатить за такси.) (the lunch - обед)
The post-office opens at 9. (Почта открывается в 9.) (at 8 – в восемь)
Fiona and John paint their house every five years. (Фиона и Джон красят свой дом каждые 5 лет.) (their bedroom – их спальня)
She visited all the museums in Istanbul. (Она посетила все музеи в Стамбуле.) (the shops – магазины)

2. Поставьте альтернативный вопрос к выделенным словам:
He is going to read at the weekend. (to ride a bike)
I would like a cup of tea. (some juice)
His hobby is to ride a horse. (to play football)
Jim loves Kelly. (Jane)
The water is boiling. (not boil)
Kate spoke in a very low (loud)
Anne has been teaching us for 5 years. (6 years)
The girl is from London. (Paris)
She must look after the baby because her parents are going out tonight. (grandmother)
We have talked about Rita’s boyfriend for a long time. (Sue)
He could play the piano when he was a boy. (guitar)
Ferry and Joe are coming to the party. (not come)
On Saturday the Parkers had an excellent dinner at home. (Browns)
Jeremy usually goes to school by car. (bus)
We go to the cinema once a week. (twice)
3. Переведите:
Он вчера ходил в школу или в кино?
Ты видишь мою маму или бабушку?
Она спит или нет?
Они могут говорить по-немецки или по-французски?
Соня приедет в понедельник или пятницу?
Он живет в доме или квартире?
Аэропорт большой или маленький?
Сколько человек в твоей семье – три или четыре?
В этом классе находятся студенты или учителя?
Ты на ужин ешь мясо или рыбу каждый день?
В спальне радио или телевизор?
Твоя жена предпочитает сама водить машину или чтобы ее возили?
Они видели эту церковь или нет?
Тим может дать эту книгу на 2 или 3 недели?
Твой отец пользуется компьютером на работе или дома?




ПЗ №6.3 Disjunctive Questions

Теоретическая часть
Разделительные вопросы в английском языке
Разделительные вопросы известны также как вопросы с "хвостиком", или хвостатые вопросы. Данные вопросы - в основной части утвердительные (или отрицательные) предложения, к которым присоединяется "хвостик", состоящий из вспомогательного глагола, отрицания (если его не было в основной части) и подлежащего, выраженного, как правило, местоимением. Интонация зависит от того, какой ответ ожидается, и насколько говорящий уверен в истинности своего высказывания. Вопросы с "хвостиком" употребляются в том случае, когда говорящий ожидает от собеседника подтверждения высказанной мысли. В русском языке вопросам с "хвостиками" соответствуют вопросительные обороты "не правда ли?", "не так ли?" или усилительная частица "ведь" в составе вопросительного предложения.
Например:
They have just arrived, haven't they? - Они только что прибыли, не так ли?

He wasn't serious, was he? – Он ведь не серьезно?

Our team will win this match, won't it? - Наша команда выиграет этот матч, не правда ли?

Justin met her 3 years ago, didn't he? - Джастин познакомился с ней 3 года назад, не так ли?

You like her, don't you? – Она ведь тебе нравится?

Задания к практическому занятию

1. Выберите из правой колонки верное окончание разделительного вопроса. Переведите вопросы.

Н-р: 1 – е (Она необщительна, не так ли?)

She isn’t sociable,					a. mustn’t they?
Mark was satisfied,					b. do they?
Your kids never argue with you,			c. didn’t she?
Let’s dance,						d. do you?
Tom can dive well,					e. is she?
Our partners must keep their word,			f. won’t it?
Helen has washed up,					g. doesn’t she?
You don’t trust me,					h. wasn’t he?
Your mum works as an accountant,			i. hasn’t she?
It will be cloudy tomorrow,				j. did they?
Betty found a new job,				k. can’t he?
They didn’t sell their car,				l. shall we?

2. Допишите хвостик разделительного вопроса.
They won't go to the party, ___________?
This house is new, ___________?
I'm your doctor, ___________?
There is much snow there, ___________?
There is no juice in the fridge, ___________?
She never comes in time, ___________?
They have got a new house, ___________?
They had many tomatoes last summer, ___________?
They had to buy a new desk, ___________?
They had no time to discuss the problem, ___________?

3. Add tags to make disjunctive questions.
Example You went to see the doctor, didn't you?
You were playing showballs after the lessons, ___________?
You play snowballs every winter, ___________?
They were doing their homework yesterday after supper, ___________?
You did your homework after school, ___________?
They entered the classroom after the teacher, ___________?
She was writing a letter when you phoned, ___________?
Bob was playing the piano when we came, ___________?
4. Допишите хвостик разделительного вопроса.
The boy wasn't taken home, ___________?
Our homework was not checked by the teacher, ___________?
The new rules were explained to you, ___________?
The words were not written on the blackboard, ___________?
The English Channel was crossed by many swimmers, ___________?
The street was named after M. Bagdanovich, ___________?
You were born in 1982, ___________?
This coffee wasn't grown in India, ___________?
All the children were given presents, ___________?
All the mistakes were noticed by the teacher, ___________?
5. Допишите хвостик разделительного вопроса
There was something you wanted, ___________?
There was nobody in the room, ___________?
He has never been to Asia, ___________?
You have had the computer for two years, ___________?
They had a good time there, ___________?
I am a great singer, ___________?
They went to Alaska ten years ago, ___________?
They want to go to Siberia, ___________?
This is the Mississippi River, ___________?
These are your photos, ___________?



ПЗ №6.4 Definition and Concepts of Advertising Strategies
Definition and Concept of Advertising Strategies

Vocabulary
Specific Words for the topic "Definition and Concept of Advertising Strategies"

1. Read and learn the words related to the definition and concept of advertising strategies. Think of your examples with words. Use printed and electronic dictionaries.

customer, n 1 покупатель 2 клиент 3 заказчик
Who needs knowledge of advertising strategies? The customer does. Customers' needs are always an important factor in business.

influence, n 1 влияние 2 воздействие
Advertising strategies make an influence on customers. This influence is significant.

influence (influenced, influenced, influencing) influences, v 1 оказывать влияние 2 влиять
Advertising strategies always influence the choice of customers in advertising. The customers are also under the influence of methods in advertising.

potential customer потенциальный покупатель
Who can be a potential customer? Anyone can, if he has enough money and desire. I myself can also be a potential customer.

purchase, n покупка
I made a profitable purchase. This purchase will help me in further work.

purchase (purchased, purchased, purchasing), purchases, v 1 покупать 2 приобретать
You can profitably purchase this product. You can also purchase add-ons for this product.

target, n цель
The word ‘target’ is very important in advertising. Why is it so important? This is because the word “target” refers to a specific audience.

target audience целевая аудитория
The specific audience is called the target audience. What are the factors defining the target audience? They are social strata, occupation, level of education, age, gender.

2. Match the English and Russian equivalents of the words.

age, gender, geographical location, level of education, occupation, social strata

возраст, географическое положение, пол, род занятий, социальный слой, уровень образования

3. Read the text and find a definition of advertising strategies.

4. Read the first paragraph of the text and indicate the reasons for choosing advertising strategies.

5. Read the second paragraph of the text and describe the purposes of developing advertising strategies.
Definition and Concept of Advertising Strategies

Under advertising strategy the scientists and practitioners usually mean a campaign which is targeted at potential customers to make them purchase a product or a service. The choice of strategy is influenced by geographical location, age, gender, social strata and occupation. Therefore, in each case it includes specific features. Besides, the choice of strategy can be regulated by prices, types of advertising, unique offers for purchase of products and services.
What are the purposes of developing advertising strategies? First of all, they want to attract the attention of the audience to particular products or services. Then they choose the most efficient way to transmit messages about products and services. Advertising strategies also try to persuade the customer to purchase a specific product or service. For this they use their own channels.

6. Write about the definition and concept of advertising strategies in your own words.

Intention to Learn Advertising Strategies

7. Read and dramatise the dialogue.

Characters: Michael and his fellow mate Christopher. Both are students currently studying advertising.

join somebody присоединиться к кому-либо

Intention to Learn Advertising Strategies

– Hello, Michael.
– Hello, Christopher. I’m glad to meet you here.
– I’m glad to meet you too. I heard you worked with an interesting concept in advertising. What concept you are working on now?
– I am currently working on the concept of advertising strategies. – What influenced your choice?
– The idea is that an advertising strategy is a project that helps in selling goods to consumers.
– What is the audience?
– Usually this is the target audience.
– What does the concept of target audience mean?
– It means geographical location, age, gender, social strata and occupation.
– Does each company adhere to the general rules of strategies?
– Yes, it does, but the company also follows its own strategic plans.
– This problem interests me. Can I join you in your research?
– I'd love working with you, but I have to ask my supervisor.
– Will you do it?
– Sure. As soon as I know the answer, I shall let you know.
– Thank you.

8. Imagine that you want to learn advertising strategies. How would you discuss this issue with your fellow student?

9. Write your view on the concept of advertising strategies and present it in the classroom

ПЗ №6.5 How to Develop Advertising Strategies
Vocabulary
Specific Words for the Topic "How to Develop Advertising Strategies"

1. Learn the words. Give examples with these words.

carry (carried, carried, carrying), carries, v 1 нести 2 проводить
carry out, v 1 осуществлять 2 проводить 3 выполнять
In the process of developing advertising strategies, marketing research is carried out. Marketing research is one of the stages in the development of advertising strategies.

determine (determined, determined, determining), determines, v 1 определять 2 устанавливать 3 решать
The first stage determines the place of the proposed product on the market. It can also determine the service offered.

marketing research 1 маркетинговые исследования 2 обобщение данных о конъюнктуре рынка
Marketing research can be carried out by the company. Marketing research can also be carried out by specialized agencies.

meet the requirements 1 удовлетворять потребности 2 соответствовать требованиям
Advertising strategies meet the requirements of product promotion. They meet the requirements of customers.

intend (intended, intended, intending), intends, v 1 намереваться 2 предназначать 3 подразумевать 4 иметь в виду
Advertising is intended to promote goods and services. Advertising strategies are intended for the target audience.

involvement, n 1 участие 2 вовлечение
Formation of a market plan involves the involvement of advertising specialists. This involvement is carried out at all stages of the development of advertising strategies.

involve (involved, involved, involving), involves, v 1 включать 2 вовлекать 3 включать в себя
Fame involves the use of the personality that the target market takes. It also involves the use of events or objects.

2. Read the words and their meanings before reading the text. Translate sentences with these words from the text.

embroidery, n вышивка
knitting, n вязание
sewing, n шитье
subject to, cj при условии

3. Read the text and find the sentences with the words from task 1.

4. Carefully study the stages of developing advertising strategies when reading text.

5. Tell in detail about each of the stages in the development of advertising strategies.
Phased Development of Advertising Strategies

All the products need promotion to be sold by the consumers. Advertising strategies meet these requirements. They can last several months throughout the year. To develop an advertising strategy, we must work in stages.
The first stage refers to determining the place of the offered product or service on the market. The company must effectively present a product or service for broad marketing. The main objective of the company is also important.
The second stage means the necessity of understanding the target audience, subject to factors of geographical location, demography, occupation, education. Then, taking into account all these factors, a
decision is made on choosing an advertising strategy. For example, advertising of sewing, knitting, and embroidery items is intended mainly for girls and women.
The third stage is market research. After determining the target market, the next step will be market research for a specific product, which is available in the market, customer feedback on the product, the problems that may arise around this product. It is also important to know about the
latest market trends.
The fourth stage involves the formation of a market development plan. After conducting market research and determining advertising strategies, these strategies can become the basis for the formation of a market plan. Market plan helps to create a niche product. It also helps to position the product.

Talk about the Stages of Phased Development of Advertising Strategies

6. Read the phrases before reading the dialogue. Then read and complete the dialogue. Use the following expressions: contact me, marketing research, market trends, target audience, special characteristics of the products, specific products, stages of phased development of advertising strategies.

conduct marketing research проводить маркетинговые исследования
manufacturing practice производственная практика
practical training практика

Characters: Mr. Smith, Head of Marketing, Advertising Company
Michael, a student who passes manufacturing practice in an advertising company
Talk about the Stages of Phased Development of Advertising Strategies

– Good morning, Mr. Smith.
– Good morning, Michael.
– Mr. Smith, may I ask you a question?
– Do, please.
– Mr. Smith, I’ve been working on the topic of advertising strategies, and I have a few questions about the .... Do I need to take into account the main objective of the company during the first stage?
–Yes, you do. And the … is also important.
– I see. And I myself conducted a ....
– What kind of research was it?
– I researched the market for …, which were available at that time in the market. I also researched the latest … and customer wishes regarding the ....
– Thank you very much, Mr. Smith. I’ll definitely contact you.

7. Write a summary of the stages in developing advertising strategies.
8. Find additional information about the first stages of advertising strategies and present it in the classroom. Express your own thoughts on the topic.



ПЗ №6.6 More on the Stages of Developing Advertising Strategies

Vocabulary
Specific words for the topic "More on the Stages of Developing Advertising Strategies"

1. Learn the words.

budget, n бюджет
The budget of an advertising company can be extensive or limited. Companies with a large budget have more options than companies with a limited budget.

consider (considered, considered, considering), considers, v 1 рассматривать 2 учитывать 3 принимать во внимание
Any advertising company should consider its budget. It is also necessary to consider the target audience.

implement (implemented, implemented, implementing), implements, v 1 осуществлять 2 выполнять 3 воплощать в жизнь
Advertising strategies must be created and then implemented. The company must determine the methods by which advertising will be implemented.

imply (implied, implied, implying), implies, v 1 подразумевать 2 означать 3 предполагать
The penultimate stage of developing advertising strategies implies the selection of marketing methods. The last step implies changing strategies in accordance with marketing trends.

make a decision принять решение
With the help of advertising, people make decisions about the purchase of goods or services. They make decisions about using marketing methods.

media mix медиа-микс
Media mix can be more effective than a single type of media. The choice of media mix depends on the target audience and marketing methods.

level of impact уровень влияния
The level of impact on the target audience depends on the budget. The level of impact is more intense with a large budget.

significant, a 1 значительный 2 существенный 3 значимый
The impact of advertising strategies is significant. New trends in marketing strategies are significant in the development of advertising strategies.

2. Learn the vocabulary of business English. Analyse the origin of words.

approach, n подход penultimate stage предпоследний этап
consistent, a 1 последовательный 2 совместимый 3 согласующийся
preliminary, a предварительный
flexible, a гибкий pull marketing стратегия притяжения
launch a product 1 запустить продукт 2 начать выпуск продукции
push marketing стратегия проталкивания
opt (opted, opted, opting), opts, v выбирать
retail outlet розничная торговая точка
3. Find the sentences with the words from tasks 1 and 2 in the text.

4. Read the text and identify the next stages of developing advertising strategies.

Further Stages of Developing Advertising Strategies

The next stage in the development of advertising strategies concerns the choice of means of communication for the implementation of marketing plan. It is important to determine the type of medium that will be used depending on the product or service being sold. Moreover, the choice of media or media mix depends on the target audience. This is also affected by market research. For example, if medical clothing is advertised, broadcast advertisements, websites, and print materials may be used.
The sixth stage of developing advertising strategies depends on an extensive or limited budget. Each time the company must consider its budget. If an advertising company has a large budget, then it can implement extensive advertising with high impact. If the budget is limited, then the advertising opportunities of the company are narrowed accordingly.
The penultimate stage suggests the choice of push or pulls marketing methods. These are sales approaches. The first approach involves the placement of goods in retail outlets and direct intense impact on the buyer. Push marketing can be used, for example, when launching a product. Pull marketing involves most of the advance advertising and spends a lot of money on it. The purpose is for customers to come to the seller after they opt to buy a product or service.
The last step involves changing marketing strategies in accordance with marketing trends. A phased approach to the development of advertising strategies allows you to make this process modern, flexible and consistent with the purposes of advertising companies and consumers.

5. Summarise the text.

Task 6. How would you use the stages of developing advertising strategies in practice? Share your ideas in class.

Other Stages of Developing Advertising Strategies

Characters: Mr. Smith, Michael and his fellow mates

7. Study the phrases before reading the dialogue. Pay attention to how these phrases are used in the dialogue.

annual student conference ежегодная студенческая конференция
conscious decision by consumers осознанное решение потребителей
manufacturing practice производственная практика
provide long-term sales обеспечить долгосрочные продажи
useful experience полезный опыт

8. Read the dialogue carefully. Find out all unknown words and phrases.

– Well, Michael, thank you for your presentation. I have a question. Did you use media mix in your advertising practice?
– Yes, I did, and I think it is more effective than one type of media. And it largely depends on the target audience and marketing research.
– Can you give more examples of using an extensive or limited budget?
– Yes, I can. You can consult on the Internet how advertising companies work with a large budget of billions of dollars. For example, Samsung Electronics, Charter Communications, Ford Motor Company and some others. We can study their useful experience of using a large budget in advertising.
– Do you prefer push-market method or the pool method? The pool method takes more time or money, but it is based on a conscious decision by consumers and provides long-term sales. And modification of marketing strategies according to trends of marketing is also important and interesting.
– Well, Michael, thank you very much for sharing the results of research and their approbation. We hope you will continue your research work and present its results at the annual student conference.

9. Imagine talking to your teacher about the development of advertising strategies. Write and present your dialogue in the classroom as a role-playing game.


ПЗ №6.7 Strategies of Persuasion in Advertising. Glittering Generalities

Vocabulary
Specific words for the topic "Strategies of Persuasion in Advertising"

1. Read and study the list of adjectives used as a means of persuasion in advertising. Pay attention to the degrees of comparison of adjectives.

good (better, best), a хороший
This is a good experience. This is a good practice.

clean (cleaner, cleanest), a 1 чистый 2 опрятный
Word combinations: cleaning services postcards, clean office, clean more

fresh (fresher, freshest), a 1 свежий 2 чистый 3 пресный
Word combinations: fresh food, fresh water.

green (greener, greenest), a 1 зеленый 2 сырой 3 свежий 4 молодой
Word combinations: green advertising, green marketing.

healthy (healthier, healthiest), a здоровый
Word combinations: make healthy, on being healthy.

high-efficiency, a высокоэффективный
Word combinations: print advertising of high-efficiency, covert advertisements of high-efficiency.

improved, a 1 улучшенный 2 усовершенствованный
Word combinations: improved and nicer, improved and newer.

2. Write and read the list of synonyms and antonyms for adjectives presented in task 1. Use the thesaurus and the Internet.

3. Find examples of the use of these adjectives in advertising texts. Share your examples in class.

4. Read the text and say what glittering generalities mean.

5. Tell about the vocabulary used in glittering generalities.

Glittering Generalities

glittering generality сверкающее обобщение

Persuasion means encouraging people to buy a product or service. Following persuasive strategies, advertising companies make significant efforts to convince people to buy a product or service. They spend large amounts of money and a lot of time. Persuasion strategies are presented using communication tools, which may vary in each case to achieve the best result.
One of such strategies or advertising techniques is called glittering generality or generality. This usually means a phrase that is associated with high values and has such an effect on people's emotions that it has the power of persuasion without any additional information or justification of the motives for choosing this strategy. Generalities carry positive connotation, but mean little. Words express generalities without specific details. It is necessary to use figures of speech and words of appeal in order to influence the emotions of people. But in order to influence the emotions of people, you need to use figures of speech and appeal words, such as, for example, better, healthier, high-efficiency, improved, pure and others. The examples of slogans for commercials with glittering words are:
1. Because I’m worth it. (L’oreal)
2. Don’t leave home without it. (American Express)
3. It is. Are you? (The Independent)
4. Make Believe. (Sony)
5. Reach out and touch someone (AT@T).

6. What other slogans for commercials with glittering generalities do you know? Find then online and submit in class.

7. Read and dramatise the dialogue.

Characters: Michael and his fellow mate Daniel. Both are students currently studying advertising.
Talk about the Strategies of Glittering Generalities in Advertising

– Hello, Michael. How is your study going?
– Hello, Daniel. Very well, thank you. What interests you in advertising this time?
– I am interested in the strategies used in advertising. And, in particular, I am attracted to the strategy of glittering generalities. The main problem is how to influence people using common concepts.
– Yes, you are right. The essence of the strategy is basically emotional attractiveness that affects people.
– Do glittering generalities come to life?
– Not really. They just make people believe it.
– How can this be achieved?
– There is a special technology that uses a certain number of common words such as, for example, clean, better, fresh, improved, healthy, high-efficiency.
Do you have a list of them?
– Yes, I do. And you can also explore outstanding examples of glittering generlities for companies, such as, for example, ‘Maybe she's born with it. Maybe it's Maybelline’.
 – This is all very interesting and creative.
– Till tomorrow.
– Thank you very much, Michael.

8. Write an essay on glittering generalities (80-100) words.


ПЗ №6.8 Conditional Sentences

Conditional Sentences. (First Conditional)

Условные предложения в английском языке – это предложения, состоящие из условия и следствия (результата), как правило, соединенных союзом if (если). Иначе говоря, условные предложения – это примерно то же самое, что предложения с глаголом в сослагательном наклонении в русском языке.
Условное предложение – одна из разновидностей сложноподчиненных, соответственно оно состоит из главной и придаточной части, в которых выражаются следствие и условие.
Условное предложение = следствие + условие
Например:
If you forgive me (условие), I will never forget it (следствие). – Если ты простишь меня, я никогда этого не забуду.
Обычно выделяют три вида условных предложений, отличающихся степенью вероятности действия. Иногда (особенно в иностранных учебниках) выделяют нулевой тип условных предложений (zero conditional).
Первый тип условных предложений
Условные предложения первого типа выражают реальные, осуществимые предположения, относящиеся к будущему времени:
В условии глагол употребляется в Present Simple, в следствии – в Future Simple.
If you forgive me, I will never forget it. – Если ты простишь меня, я никогда этого не забуду.
If the movie is boring, we’ll go home. – Если фильм будет скучным, мы пойдем домой.
If you are late again, you’ll get fired. – Если ты еще раз опоздаешь, тебя уволят.
Условие и следствие могут меняться местами, смысл от этого не меняется.
We’ll go home, if the movie is boring. – Мы пойдем домой, если фильм будет скучным.
Обратите внимание, что по-русски мы ОБА глагола употребляем в будущем времени, а по-английски только глагол в главной части (следствие). Часто по ошибке обе части ставят в будущем времени – это неправильно.
Неправильно: If you will give me a lift, I will pay you. – Если вы меня подвезете, я вам заплачу.
Правильно: If you give me a lift, I will pay you. – Если вы меня подвезете, я вам заплачу.

Задания к практическому занятию

1. Раскройте скобки в условных предложениях I типа и поставьте глаголы в правильную форму.
Н-р: If it … (rain), we … (stay) at home. (Если пойдет дождь, мы останемся дома.) – If it rains, we shall stay at home.

If he … (practice) every day, he … (become) a champion. (Если он будет тренироваться каждый день, он станет чемпионом.)
She … (help) us if we … (ask). (Она поможет нам, если мы попросим.)
If they … (have) enough money, they … (open) a restaurant next year. (Если у них будет достаточно денег, они откроют ресторан в следующем году.)
I … (not talk) to you anymore if you … (insult) me. (Я не буду с тобой больше разговаривать, если ты обидишь меня.)
If Bob … (not keep) his word, Anna … (be angry) with him. (Если Боб не сдержит слово, Анна разозлится на него.)

2. Выберите подходящую форму глагола в каждом предложении.
1. If we … (will leave/leave/leaves) at 7 o’clock, we … (will arrive/arrive/arrives) on time.
2. If Bob … (will get/get/gets) a good job, he … (will buy/buy/buys) a new car.
3. If you … (won’t drink/don’t drink/doesn’t drink) wine, you … (won’t feel/don’t feel/doesn’t feel) sleepy.
4. The child … (will start/start/starts) crying if the toy … (will break/break/breaks).
5. We … (will go/go/goes) to the beach if the weather … (will be/is/be) sunny tomorrow.
6. I … (will be/am/be) late for the concert if I … (won’t find/don’t find/doesn’t find) a taxi.
7. If he … (will become/become/becomes) Prime Minister, he … (will raise/raise/raises) taxes.
8. If you … (will be/are/is) more careful, you … (won’t make/makes/make) so many mistakes.
3. Раскройте скобки и поставьте глаголы в необходимую форму.
1. If you … (not help) me, I … (not pass) the exam tomorrow.
2. We … (buy) this car if you … (give) us a discount.
3. If my dad … (find) his tools, he … (be able) to repair my bike.
4. If David … (not give up) smoking, Liza … (not marry) him.
5. Mary … (meet) her friends from Italy if she … (come) to the party.
6. If you … (lend) me the money, I … (pay) you back next month.
7. They … (not let) you into the cinema if you … (lose) your tickets.
8. If my sister … (travel) to Japan, she … (buy) a kimono for me.
4. Перепишите предложения, начиная с данных слов и не изменяя смысл.
Н-р: In the snowy weather they don’t go to school. (В снежную погоду они не ходят в школу.) - If the weather … (If the weather is snowy, they won’t go to school. – Если погода будет снежной, они не пойдут в школу.)
1. Make me strong coffee, and I’ll go and buy some milk. – If you … .
2. Unless you leave us alone, we’ll call the police. – If you … .
3. Your baby can fall down, and we won’t be able to catch him at once. – If your baby … .
4. I can help you carry the bags if they are too heavy. – If the bags … .
5. Take the map, otherwise we will get lost in the city. – If you … .

Conditional Sentences. (Second Conditional)

Второй тип условных предложений
Условные предложения второго типа выражают маловероятные или невероятные предположения, относящиеся к настоящему или будущему (но не к прошедшему) времени.
В условии глагол употребляется в Past Simple, в следствии – would + инфинитив (без частицы to). Не забывайте, что у неправильных глаголов форма прошедшего времени образуется особым образом.
Приведем примеры маловероятных предположений.
If we won the lottery, we would buy new house. – Если бы мы выиграли в лотерею, мы бы купили новый дом.
Имеется ввиду, что лотерея еще не разыграна, предположение относится к будущему, но говорящий считает выигрыш маловероятным.
If we received the fuel tomorrow, we would return by Friday. – Если бы мы получили топливо завтра, мы бы вернулись к пятнице.
Маловероятно, что мы завтра получим топливо, но если бы получили, то уж точно бы поспели обратно к пятнице.
Примеры невероятных предположений:
If your friend had time, he would help us. – Если бы у твоего друга было время, он бы помог нам.
Предположение невероятно, потому что у друга времени нет.
If Anna knew your email, she would forward you my message. – Если бы Анна знала ваш email, она бы переслала вам мое сообщение.
Но она не знает, а поэтому не перешлет.
Конструкция If I were you…
Ко второму типу условных предложений относится употребительная конструкция If I were you… (я бы на твоем месте…) В этой конструкции используется глагол to be в сослагательном наклонении – were (форма сослагательного наклонения совпадает с формой множественного числа прошедшего времени were).
If I were you, I would not ask too many questions. – Я бы на твоем месте не стал задавать слишком много вопросов.
If I were you, I would take an umbrella. – Я бы на твоем месте взял зонтик.

Задания к практическому занятию

1. Раскройте скобки в условных предложениях II типа и поставьте глаголы в правильную форму.
Н-р: If Susan … (move) to Tokyo, she … (live) near her sister. (Если бы Сюзан переехала в Токио, она бы жила рядом со своей сестрой.) – If Susan moved to Tokyo, she would live near her sister.
If you … (have) a driving license, you … (get) this job. (Если бы у тебя были водительские права, ты бы получил эту работу.)
My dog … (be) 20 years old today if it … (be) alive. (Моей собаке исполнилось бы 20 лет сегодня, если бы она была жива.)
I … (go) to the police if I … (be) you. (Я бы обратился в полицию на твоем месте.)
If people … (not buy) guns, the world … (become) safer. (Если бы люди не покупали оружие, мир стал бы безопаснее.)
Tom ... (not eat) much “fast food” if his wife … (cook) at home. (Том не ел бы много «фастфуда», если бы его жена готовила дома.)

2. Поставьте глаголы из скобок в необходимую форму.
1. If he … (be) my friend, I … (invite) him to the party.
2. If I … (be) taller, I … (become) a basketball player.
3. If an asteroid … (hit) our planet, it … (cause) an ice age.
4. John … (travel) around the world if he … (win) a lottery prize.
5. We … (go) to Spain this winter if we … (have) enough money.
6. She … (not mind) if you … (borrow) her car.
7. If you … (move) to another city, I … (phone) you every day.
8. They … (laugh) at me if I … (sing) this song.
9. If we … (have) free time, we … (start) a new hobby.
10. If I … (know) her secret, I … (not tell) it to anyone.
3. Составьте условные предложения II типа, используя данные слова в необходимой форме. Переведите.
Н-р: the questions be so easy/ all of us pass the test. – If the questions were so easy, all of us would pass the test. (Если бы вопросы были такими легкими, мы все сдали бы тест.)
1. he be slim/ he be more attractive.
2. I pick the children up/ I am not busy.
3. you drink much wine/ you feel sleepy.
4. I am married/ I have lunch at home.
5. Peter live in a house/ he have a dog.
4. Замените условные предложения I типа (реальное условие) на условные предложения II типа (нереальное условие).
Н-р: If we make a fire, we will frighten away the wolves. (Если мы разожжем костер, мы спугнем волков.) – If we made a fire, we would frighten away the wolves. (Если бы мы разожгли костер, мы бы спугнули волков.)
1. If you leave the child alone, he will hurt himself.
2. We’ll make nice pictures if Paola brings a camera.
3. If it snows, the kids will make a snowman.
4. I’ll buy this laptop if I have enough money.
5. If our granny puts on her glasses, she will see the flowers.
6. If you are too busy, we’ll leave you alone.
7. I will plant the tomatoes tomorrow if it rains.
8. If Bob finds his relatives, he will live with them.

Conditional Sentences. (Third Conditional)

Третий тип условных предложений
Условные предложения третьего типа выражают предположения, относящиеся к прошедшему времени, а поэтому являющимися невыполнимыми – это те действия, которые могли бы произойти, но они не произошли.
В условии используется Past Perfect, а в следствии – would have + Past Participle.
If I had made more money, I would have bought a better house. – Если бы я заработал (но я не заработал) больше денег, я бы купил дом получше.
If you had been smarter, you would have chosen another college. – Если бы ты был поумнее, ты бы выбрал другой колледж.
If you had died, I would have killed you. – Если бы ты умер, я бы тебя убила.
Exercises

1. Найдите к каждому началу предложения его окончание. Переведите получившиеся предложения.
1. You could have done much better in the exam …
2. If the weather had been nice …
3. I wouldn’t have bought that book …
4. She would have gone to Japan last summer …
5. If I hadn’t taken an umbrella …
6. That building wouldn’t have fallen down …

a) … if she had spoken Japanese quite well.
b) … if it hadn’t been so old.
c) … if I’d known how dull it was.
d) … I would have got wet.
e) … we could have gone horse-riding.
f) … if you had taken private lessons.

2. Поставьте глаголы из скобок в необходимую форму.
1. If I … (save) more money, I … (go) to Australia.
2. If our parents … (not argue), we … (spend) the weekend together.
3. They … (not allow) him to enter the office if he … (not put on) a tie.
4. If the storm … (not break out), the ship … (not sink).
5. I … (take) you to the airport if I … (have) a car.
6. You … (not visit) the doctor if you … (not drink) cold milk.
7. She … (not lose) her bag if she … (be) more careful.
8. If the driver … (not take) the wrong turning, we … (not arrive) late.
3. Раскройте скобки в условных предложениях III типа и поставьте глаголы в правильную форму.
Н-р: John … (not have) a car accident if he … (choose) another road. (Джон не попал бы в автомобильную аварию, если бы выбрал другую дорогу.) – John wouldn’t have had a car accident if he had chosen another road.

I … (visit) Sarah yesterday if I … (know) that she was ill. (Я бы навестил Сару вчера, если бы знал, что она больна.)
If you … (go) with me to Paris last month, you … (see) the Eiffel Tower too. (Если бы ты поехал со мной в Париж в прошлом месяце, ты бы тоже увидел Эйфелеву башню.)
We … (not get wet) if you … (take) an umbrella. (Мы бы не промокли, если бы ты взяла зонт.)
If Mum … (not open) the windows, our room … (not be) full of mosquitoes. (Если бы мама не открыла окна, наша комната не была бы полна комаров.)
Nick … (not be) so tired this morning if he … (go to bed) early last night. (Ник не был бы таким уставшим этим утром, если бы рано лег спать прошлой ночью.)

4. Раскройте скобки и поставьте приведенные в них глаголы в правильную грамматическую форму в соответствии с типом данного условного предложения. Назовите соответствующий тип условного предложения.

1. If Ann (to be) busy, Jennifer (to wait) for her in the lobby. – Если Энн будет занята, то Дженнифер подождет ее в холле.
2. If Jack (to meet) her parents, I (to inform) you about it. – Если бы Джек встретил ее родителей (= завтра, сегодня), я бы проинформировал тебя об этом.
3. Jenny (to have) underweight unless she (to stop) smoking. – У Дженни будет недостаточный вес до тех пор, пока она не прекратит курить.
4. If Elisabeth`s children (to be) there, they (to enjoy) this unusual party. – Если бы дети Элизабет тогда (= раньше) были здесь, они смогли бы получить удовольствие от этой необычной вечеринки.
5. If Henry (to drink) milk there, he (to eat) your fish now. – Если бы Генри попил там молока, он бы сейчас не ел твою рыбу.
6. If Jane (to learn) these German phrases, she (to be able) to explain her wishes. – Если Джейн выучит эти немецкие выражения, то она будет в состоянии объяснить свои пожелания.
7. If Linda (to be) in the club a day before yesterday, we (to see) her there. – Если бы Линда была позавчера в клубе, то мы бы ее там увидели.
8. If our children (to be) afraid of thunderstorm, we (to ask) Mary`s sister to stay with them. – Если наши дети будут бояться грозы, мы попросим сестру Мэри побыть с ними.
9. Peter (not to catch) the bus unless he (to hurry). – Петер не успеет на автобус, если не поспешит.
12. If Jane had bought enough vegetables yesterday, she should have made more different salads. – Если бы Джейн купила вчера достаточно овощей, то она бы приготовила больше разных салатов (ранее).



ПЗ №6.9 Transfer. Testimonials. Appeal.

Vocabulary
Specific words for the topic "Strategies of Persuasion in Advertising"

1. Learn the words used as a means of persuasion in advertising. Pay attention to the degrees of comparison of adjectives.

instant, a 1мгновенный 2 немедленный
Word-combinations: instant solution, instant action.

intense, a 1 интенсивный 2 сильный
Word-combinations: intense response, word-intense marketing.

miracle, n чудо
Word-combinations: belief in miracles, miracle of science.

new (newer, newest), a 1 новый 2 свежий 3 обновленный
All is new. Medicine is new.

organic, a 1 органический 2 органичный 3 натуральный
Word-combinations: organic product, organic regulations.

original, a 1 оригинальный 2 первоначальный 3 исходный 4 подлинный
Word-combinations: original idea, original advertising text.

pure (purer, purest), a чистый
Word-combinations: pure water, pure chocolate

refreshing, a освежающий
Word-combinations: refreshing drinks, refreshing fruits and vegetables.

ultra, a 1 ультра 2 крайний
Word-combinations: ultra-fine, ultra-unique.

2. Find complete information on using the words of task 1 online. Give examples. Share your examples in class.

3. Read the text and find concepts for transfer strategies and testimonials.

transfer, n 1 перевод 2 перенос 3 передача 4 перемещение
testimonial, n 1 отзыв 2 свидетельство 3 характеристика 4 рекомендация

The word testimonial is often used in the plural as testimonials.



Transfer Strategies and Testimonials in Advertising

The essence of transfer is the action of transmitting the feelings and emotions of people from one product or service to another. To implement this strategy, the advertiser creates positive associations with products or services, highlighting some beneficial aspects and ignoring others. For example, mothers' tender feelings for their children and types of baby food, baby clothes, or hygiene items for children may be related.
A testimonial is a strategy for promoting or marketing a product or a service. This is a strategy for using consumer claims that approve goods or services in different kinds of media. It can be a product or service in any industry. For example, there may be testimonials about studying at universities or colleges, graduation, obtaining good knowledge of theory and practice. After reading the testimonials, customers can more confidently relate directly to the product, evaluate it and make purchases.

4. Tell about the transfer strategy and testimonials in detail. Find and use additional information on the topic.

5. Read and dramatise the dialogue.

Characters: Michael and his fellow mate Paul. Both are students currently studying advertising.

Choice between Transfer Strategies and Testimonials

– Hello, Michael.
– Hello, Paul.
– Michael, I’d like to know more about strategies of transfer and testimonials. I’ll have to choose between them to convince people to purchase a product or a service.
– You see, Paul, these strategies are completely different. The transfer strategy is based on the transfer of the feelings and emotions of people from one product to another. And the strategy for using tesimonials is
based on people’s testimonials of product approval. This may vary each time depending on the situation.
– For example, if I need to promote detergents, which strategy is the best?
– You can probably use both of these strategies. You can shift the attention of the target audience, mainly women in this case, from one detergent to another. And in fact, you can use the testimonials of women. A combination of strategies will be most effective in this case.
– Therefore, I can not only choose a specific strategy, but also combine some of them. And this mixture may be the most effective, right?
– That’s it. Now you understand the essence of the combined approach.
– Yes, I do. Thanks a lot, Michael.
– See you, bye.

6. Write an essay on transfer strategies and testimonials in advertising (80-100 words).

Appeal
Vocabulary
Specific words for the topic "Strategies of Appeal"

1. Learn the words.

appeal, n 1 обращение 2 призыв
Advertising uses many types of appeals. The types of appeal are: plain appeal, play on words, romance appeal, youth appeal, adventure appeal and others.

bandwagon appeal 1 призыв к массовому использованию продукта или услуги 2 массовое увлечение
Bandwagon appeal refers to the use of a product or service that has already been used by most people. Bandwagon appeal is widespread in advertising.

emotional appeal эмоциональное обращение
Emotional appeal is an extensive category. Emotional appeal includes personal, social, fear appeals.

humour appeal обращение, содержащее юмор
The appeal of humor makes up thirty percent of all appeals. Humour attractsa pthpee aalt tention of the consumers and helps to get instant feedback.

logical appeal логическое обращение
Logical appeal is based on reasoning. It is also evidence based.

music appeal музыкальное обращение
Music appeal affects the emotions of consumers. Music appeal helps to get a quick response from consumers through emotions.

rational appeal рациональное обращение
Rational appeal is aimed at meeting the needs of consumers in goods or services with certain characteristics. Rational appeal means adapting goods and services to customers’ needs.

2. Search the Internet for examples of sentences containing phrases from task 1.

3. Read the text and explain the concept of appeals.

Appeals

By appeals we mean a strategy of influencing people by taking into account the needs and interests of consumers. Advertising appeals are used as a means of persuasion. And, as usual, this is a persuasion about buying a product or service. One example is music appeal, creating associations between the music and the product or service that will need to be acquired. In this case, for specific advertising, you can use not only a piece of music but also a whole musical composition.
Another example is the use of humour appeal. Humour attracts people’s attention. Laughter stimulates viewing and remembering promotional offers.
Logical or rational appeal refers to the functional side of the product, its practical use. The advertiser proves the benefits of its functionality. Print advertising is more suitable for this advertising strategy. For example, consumers who buy a gas stove are interested in its technical characteristics
and successful operation for many years.

4. Find and submit in class additional information about the types of appeal used in advertising on the Internet.

5. Read and dramatise the dialogue. Make a role-playing game.

Characters: Michael and his fellow mate Steven. Both are students currently studying advertising.

Talk about Appeals
– Good morning, Michael.
– Good morning, Steven.
– Of course. What interests you most?
– The use of appeals in advertising.
– The main aim, as always, is to advertise a product for the purpose of acquiring it. If you, for example, choose a humour appeal, the consumer will remember the advertisement better than the product or service itself.
– And music appeal?
– Musical combination, being associated with the product, raises its popularity. The combination must be carefully considered.
– And how about the fear appeal?
– Actually, I don’t like it. I prefer logical or rational appeal.
– What is this appeal?
– This refers to the needs of people and reflects the functional practical side.
– It also seems the most attractive for me. I’ll try to use this.
– Good luck.
– Thank you very much for your consultation.
– It’s my pleasure. Goodbye.

6. Imagine that you are an advertising specialist and discuss the appeal strategy. Work in pairs or groups.

7. Write an essay on the types of appeals (80-100 words).



ПЗ №6.10 Повторение материала. Подготовка к экзамену

Подберите вопросительное слово.

1. It’s my mother’s birthday next week. (Who, Whose, Whom)
2. My best friend lives in Green Street. (Whom, Whose, Who)
3. Mrs. Smith is in her office. (When, Where, How)
4. I’ve got two bottles of milk at home. (How many, How much, What)
5. Mr. Black usually walks his dog early in the morning. (Where, When, How often)
6. -… don’t you use a dictionary when you translate from Russian into English?
— I know English well. (How, What, Why)
7. You’ve got a fine collection of coins. … coin do you like best? (What, Which, Whose)
8. I see a little girl in the yard. (Who, What, Which)
9. — … does Eddy do for living? — He’s a businessman. (How, Where, What)
10. … is the weather today? — It is sunny. (What, How, Which)

Задайте альтернативный вопрос.
They play tennis every Sunday.
She swam in the river in summer.
The boys will ride bicycles this evening.
The children are making noise.
He has spent his time very well

3. Задайте специальный вопрос к выделенному слову, используя вопросительные слова Where, When, What, How many, Why, и др.
l. They finished their work at 5 o’clock.
2. It rained yesterday.
3. It will snow next month.
4. He has always wanted to visit that museum.
5.There are mushrooms in the forest in summer.
6. There will be no leaves in the trees in autumn.
7. He has translated two texts.
8. He had translated three poems by that time.
9. He is always late because he doesn’t want to get up early.
10. He’s in Germany now.

4. Задайте вопрос к подлежащему. Используйте вопросительное местоимения Who? или What?

1. Somebody brought these foods to the kitchen.
2. Somebody was cleaning the floor.
3. Somebody cooked porridge for us in the morning.
4. Somebody found the money yesterday.
5. Something has helped him.

5. Преобразуйте следующие предложения в страдательный (пассивный) залог. Подлежащим в пассивной конструкции является косвенное дополнение.
1. They showed her the shortest way to the station.
2. Someone gave my little brother a ticket, too.
3. They have allowed each boy a second plate of ice-cream.
4. My mother is teaching me English.
5. They sent him a lot of information.
6. Someone has lent them ten thousand dollars recently.
7. They promised her some interesting work.
8. They pay the workers twice a month.
9. People will show the visitors an ancient castle.
10. Someone granted them a loan last year.
11. Someone taught him English and gave him a dictionary.
12. We asked the lecturer a few questions about Shakespeare.
13 Tom has just told me an interesting story.
14. My friend lent me this book last Sunday.
15. When we first met, they had already offered me a job at the bank.
16. The postman delivers us newspapers and journals every day about eight o’clock in the morning.
17. Someone will read you another chapter next time.
18. They told us to come here by five o’clock.
19. They have brought the children a basket of fruit.
20. We sent her brother a letter last week.
21. They told the new students where to sit.
22. Someone gave her a box of chocolates for her birthday.
23. Somebody promised me a bicycle.
24. They told me the truth about the situation.
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