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1. Общие положения
Фонды оценочных средств (ФОС) предназначены для контроля и оценки образовательных достижений обучающихся, освоивших программу учебной дисциплины «Иностранный язык в профессиональной деятельности». Разработаны с опорой на синхронизированные образовательные результаты и с учетом профессиональной направленности образовательной программы. Код ОК
Умения
Знания
ОК 01
ОК 02
ОК 03
ОК 04
ОК 05
ОК 06
ОК 07
ОК 09
Уметь:
строить простые высказывания о себе и о своей профессиональной деятельности; 
взаимодействовать в коллективе, принимать участие в диалогах на общие и профессиональные темы; 
применять различные формы и виды устной и письменной коммуникации на иностранном языке при межличностном, межкультурном и профессиональном взаимодействии; 
понимать общий смысл четко произнесенных высказываний на общие и базовые профессиональные темы; понимать тексты на базовые профессиональные темы;
составлять простые связные сообщения на общие или профессиональные темы; общаться (устно и письменно) на иностранном профессиональные повседневные темы; 
переводить тексты профессиональной направленности (со словарем); самостоятельно совершенствовать устную и письменную речь, пополнять словарный запас
Знать:
лексический и грамматический минимум, относящийся к описанию предметов, средств и процессов профессиональной деятельности; 
лексический и грамматический минимум, необходимый для чтения и перевода текстов профессиональной направленности (со словарем); 
общеупотребительные глаголы (общая и профессиональная лексика); 
правила чтения текстов профессиональной направленности; 
правила построения простых и сложных предложений на профессиональные темы; 
правила речевого этикета и социокультурные нормы общения на иностранном языке; 
формы и виды устной и письменной коммуникации на иностранном языке при межличностном, межкультурном и 
профессиональном взаимодействии

ФОС включают контрольные материалы для проведения промежуточной аттестации в форме экзамена.
2. Результаты освоения дисциплины, подлежащие проверке
[image: Изображение] [image: Изображение] [image: Изображение]




3. Измерительные материалы для оценивания результатов освоения учебной дисциплины 
Форма экзамена: устный – по билетам
Условия выполнения задания
1. Место выполнения задания: Кабинет иностранного языка (лингафонный); Лингафонная лаборатория.
2. Максимальное время выполнения задания: 40 минут 
3. Источники информации, разрешенные к использованию на экзамене, оборудование: конспекты, англо-русский словарь, бумага, ручка.

3.1 Перечень заданий в экзаменационном билете:

Чтение и перевод текста.
Беседа с преподавателем по заданной теме.
Выполнение грамматического задания.


Экзаменационный билет №1

1. Read and translate
Small talk — искусство непринужденного общения

Jack: I believe we were not introduced to each other. I’m Jack. Jack White.
Ann: Pleasant to meet you. I’m Ann.
Jack: Happy to meet you, Ann. How do you feel about the conference at the moment?
Ann: It’s been fantastic. I’ve met a lot of remarkable people. Plus it’s a lovely break from the workplace, to be honest.
Jack: I understand what you are talking about. Have you already been to one of these conferences?
Ann: Certainly, I was at the one in New-York a couple of months ago. What about you?
Jack: That’s my first time. Tell me about the previous one.

2.Беседа с преподавателем по заданной теме «Small talk»
	1. What techniques for small-talking do you know?
	2. Imagine that you are waiting for a meeting to begin in a company with stranger. How would you start your conversation?



3. Choose the correct verb form (Past Simple Tense and Irregular Verbs)

1. Did you______ Jack when you were in high school?
					know   knew   known
2. I have ______ English for many years.
					teach   taught   teached
3. I ______ about you last night.
					dream   dreamt   dreaming
4. Please ______ me for making you wait so long
					forgive   forgave   forgiven
When did the concert _____ ?
					begin   began   begun



Экзаменационный билет №2

Read and translate
	What's The Difference Between A Resume And A Job Application Letter
If you're in the market for jobs, then you must have heard about how you need to send your 'resume' to a potential employer, or to apply for a job before a set date.
The words resume and job application are thrown around a lot, and for some, their difference isn't obvious. Although both are tools to win over employers, they have different purposes. A job application requires you to be very self-focused; it asks lots of personal questions that pertain only to you.
	A resume is much more focused on what kind of work experience you've got and how well these experiences match up with the position being applied for. It also can include some personal information such as your education history or achievements.
However, if you don't put in enough effort to tailor your resume to each individual position, then it will not mean anything. Yours might even hurt your chances by coming off too generic.
	Your letter of application should capture the interest of a potential employer, so be engaging. Open with a strong, declarative statement about your excitement for the position or interest in the company. Briefly highlight traits that make you a star candidate to pique their interest.[8]
Be short and specific in this opening paragraph—save those details for later.
Think of your first paragraph as a sales pitch. What can you say that’ll grab their attention immediately? Is there something you have that other candidates don’t that make you more qualified for the position?
Show the employer that you’re familiar with the company and job application by noting keywords and characteristics valued by the company.
For example: “I write to apply for the Office Manager position at Acme Investments, Inc. I am an excellent fit for this position, as demonstrated by my extensive background in management and proven success as a corporate administrator.”


2.Беседа с преподавателем по заданной теме «Application Letter»
	Please write the Application Letter for internet-marketer position in Yandex

3. Choose the correct verb form (Past Simple Tense and Irregular Verbs)

1. He _____ two beers at the party.
drink   drank   drunk
2. Have you _______ the keys again?
forget   forgot    forgotten
3. Your children have _____ so much since I last saw them.
grow    grew    grown
4. I’ve never _____ this song in public before.
sing   sang    sung
5. Price ____ by 10% last year.
rise      rose      risen


Экзаменационный билет №3

Read and translate

Interview Mistakes
	As a candidate, it is highly “unattractive” (непривлекательно) to not be ready to answer certain questions.
Even worse:
Some candidates show up not knowing anything about the company or the position.
This is highly unprofessional. Trust us, you can't go in there and wing it. Companies want people who are informed about what the company does and know exactly how they can add value.
How to avoid: 
Do your homework.
Go into the company’s website and check out what their values and mission are (каковы и ценности и миссия). Research the industry and find out who the company’s competitors are.
Then, analyze the position you are applying for. What will your main responsibilities be? What do they expect of you? 
The interviewer will definitely ask you to give examples of your achievements. Try to come up with stories and examples that show your abilities before you head into the interview. This guarantees you don’t get stuck or thrown off  (не застрянете и не будете сбиты с толку) when they start asking specific questions.
The job interview is like a test: you can slack off, show up, and hope for the best (вы можете расслабиться, прийти/появиться на работе и надеятся на лучшее). Or you can prepare and make sure no question will throw you off. (сбить с тольку)
Mistake #2 - Arriving Late
What do they call a person who is late at job interviews?
Unemployed (безработный).
Being on-time for interviews is crucial (решающее значение). Showing up late is very irresponsible and cuts precious (дрогоценное) time from your interview. In the eyes of the interviewer, if you show up late for the interview, you’ll also show up late for the job.
How to avoid: 
Plan the commuting time and how exactly you will get at the office one day before the interview.
On the day of the interview, clear your schedule and focus your attention only on the interview. Don’t make any other plans before the interview.
Make sure you account for traffic time, commuting time, and possible security checks. If you are late because of some external unforeseeable (непредсказуемый) event, don’t overdo it on the excuses (не переусердствуйте с оправданиями). 
Apologize for the time wasted, explain why you were late, and move on with the interview.
On the other hand, if an emergency pops up (аварийная ситуация возникает/всплывает) and you think you'll be too late for the interview, don't be afraid to drop (сбросить/бросать) the recruiter an email and ask for the interview to be postponed.


2.Беседа с преподавателем по заданной теме «Interview mistakes»
What other interview mistakes do you know?

3. Open the brackets  using Present Perfect.
He _____ (finish) training.
She _____ (score) twenty points in the match.
We _____ (watch) all the Champions League matches this season.
That's amazing! She _____ (run) fifteen kilometers this morning!
She _____ (buy) some really nice rollerblades!


Экзаменационный билет №4

1. Read and translate
What does an Internet Marketer do?
	If we formulate briefly what an Internet marketer does, then this is a marketing specialist whose main activity environment is online. Just like a close marketer, he studies the market, competition and consumer behavior, i.e. conduct analytics, make forecasts, manage projects and monitor key performance indicators, but do this mainly online.
	The primary responsibilities of an internet marketer include applying marketing knowledge and using online technologies to solve business development problems. They are also responsible for promoting brands, introducing new products and services to the market, attracting customers, and implementing a customer retention program.


2.Беседа с преподавателем по заданной теме «Internet Marketer»
	Please name the key professional competencies for Internet-marketer position

3. Open the brackets  using Present Perfect.
Oh, no! I _____ (lose) my money!
My mum _____ (write) shopping list. It's on the kitchen table.
Dad, you _____ (eat) my biscuit!
I’m tired. I _____ (watch) three X-Files videos.
Hurry up! They _____ (start) the film!


Экзаменационный билет №5

Read and translate
Basic Types of PR Advertising
The largest percentage of public relations advertising is done in magazines, with network television and newspapers and Sunday supplements in the second and third place, respectively. The trend is increasingly to target niche audiences. 
Magazines, which are already very specialized, will probably continue to get the lion’s share of “image” advertising, and network television will lose ground to cable network. 
There are several types of public relations advertising. At times, the distinctions between financial relations programs, public service messages, advocacy, and announcements. 


2.Беседа с преподавателем по заданной теме « Basic Types of PR Advertising»

What types fo Public Relations do you know?

3. Open the brackets  using Present Perfect negative form.

I _____ (not clean) my football boots.
They _____ (not start) their meal.
I _____ (not do) my homework.
He _____ (not win) all his matches this year.
My brother and I _____ (not see) any films this week.


Экзаменационный билет №6

1. Read and translate
Image-building
Not only can advertising strengthen an organization’s reputation and image, but it can also contribute to consumer and client acceptance of the organization’s products and services. Consumers don’t just buy a product; they also buy the company if it is perceived as being well managed, socially responsible, environmentally conscious, and willing to stand behind its products. 
A good example of an image-building campaign is one by NYNEX, the telephone company serving New York State and New England. The company decided to put a human face on high technology with a series of ads that focused on its employees working for and with customers to solve their telephone problems. 
The attempt to humanize and personalize the company came after research indicated that people were turned off by advertisements that emphasized the cold, impersonal imagery of fiber-optic networks, microchips, and other high-technology hardware. Indeed, companies too often emphasize the wonders of technology without really paying attention to showing how it improves the quality of life for the consumer. 


2.Беседа с преподавателем по заданной теме «Image-building»
Tell the example of good image-building for any Russian company

3. Complete the sentences. Use for or since.

I've lived in Washington _____ 1997.
Ben has studied English _____ three years.
They haven't visited their grandparents _____ months.
Julie's ill. She's been in bed _____ Tuesday.
My dad has had his car_____ sixteen.
It's been ten years_____ we moved to Oxford.


Экзаменационный билет №7

1. Read and translate
Investors and Financial Relations
A different type of public relations advertising is targeted to the financial community – individual and institutional investors, stock analysts, investment bankers, and stockbrokers. The objective is to portray a company’s financial strengths and prospects in the most flattering way. 
Such advertising is used extensively during proxy fights for control of companies, when a company is undergoing some major reorganization, or when the company believes it is being unfairly attacked by consumer groups or regulatory agencies. A variety of these ads can be seen in financial publications.
In one instance, Honeywell placed a full-page as in the Wall Street journal to announce that it had won a major lawsuit against the Minolta Camera Company for infringing on its patents. The winning of the suit and the protection of its patents assured the financial community that Honeywell would continue to make profits on its technology. 
Notes
Honeywell – «Ханиуэлл». Компания по производству авиационного и электронного оборудования, а также приборов управления, промышленного оборудования. 


2.Беседа с преподавателем по заданной теме:
Find the words in the text which describe or mean the following: 
1. smb. who makes a careful examination of events or materials in order to make judgements about them – 
2. smb. whose job is to buy and sell stocks, etc. for other people – 
3. smb. who gives money to a company, business, or bank in order to get a profit back – 
4. to suffer a change, a bad experience, etc. which is done to you or happens to you – 
5. to officially tell people about a decision or smth. that will happen; to give information to people – 
6. to tell smb. that smth. will definitely happen or is definitely true, so that they are less worried –

3. Fill in the gaps using Auxiliary Verbs.

01-___ you doing anything later?
		Are	Do	Have
02-My brother ___ like coffee.
		isn't		doesn't		hasn't
03-___ you seen my keys?
	Are	Do	Have
04-She ___ always talking about her dog.
	is	does	has
05-___ your dad work in a bank?
	Is	Does	Has



Экзаменационный билет №8

1. Read and translate
Forms of Financial Advertising
Sears had to reassure the financial community after its stock prices dropped following charges by several state regulatory agencies that the company defrauded customers at its auto repair centers. In a full-page Wall Street Journal ad, Sears laid out the steps it was taking to restore consumer confidence in the company: eliminating incentive compensation and goal – setting systems for employees, upgrading the company’s quality control program, cooperating with state attorneys to investigate the charges, and helping organize a joint industry-government-consumer effort to establish uniform car repair industry standards. 
The Sears ad, like many of these announcements, was writing in the form of a letter signed by the corporation’s chief executive officer. 
Other forms of financial advertising are more routine. You can use an ad to announce the appointment of a key executive, the acquisition of another company, or a new stock offering. Some announcements are required by the SEC or other government regulatory bodies. Releasing news to the media may be adequate, but many corporations also use advertising to make sure that there can be no question about disclosure.
Notes
Sears = Sears Rent-A-Car – компания по прокату автомобилей торговой фирмы Sears, Roebuck and Co. Имеет филиалы во многих городах США. 

2.Беседа с преподавателем по заданной теме 

Find the words in the text which describe or mean the following: 
1. a group of people who have the same interests, religion, race, etc. – 
2. to trick a person or organization in order to get money from them – 
3. to make smth. return to its former level or condition – 
4. smb. who is paid to work for smb. else – 
5. being the same in all its parts or among all its members – 
6. regular and usual; ordinary and boring – 
7. the money smb. is paid to do their job – 

3. Fill in the gaps using Auxiliary Verbs.

1. We ___ watch TV every day.
			aren't	don't	haven't
2. They ___ just left the office.
			are	do	have
3. I ___ never been to Italy.
			am	do	have
4. ___ they coming to the meeting?
			Are	Do	Have
5. How ___ you go to work?
			are	do	have



Экзаменационный билет №9

1. Read and translate
Advertising in the Russian Media

The U.S. Information Agency and the Russian group Okno-Reklama held a meeting at an international conference, whose aim was instruction and exchange of experience. The problems were merely outlined — and it is clear that most publications face a similar set of such problems.
In Russian periodicals, as Prof. Obermeyer of the United States pointed out, line ads, or personal announcements, are almost non-existent. By contrast, newspapers in the United States earn up to 50 percent of their proceeds from line advertising" expulsion" of private advertisers from our newspapers started quite a while ago, in the days of financial pyramids, when it was far more profitable for a paper
to print ads from Khopyor Invest, MMM, and similar bubbles. There was no room in the papers for ads from private individuals who could not afford to pay for them. Khopyor and others of the same ilk vanished in the end, but the private advertiser never returned to the general political newspaper, having got used to special advertising weeklies like “Iz Ruk v Ruki “(From Hand to Hand). Not because
announcement can be placed there free of charge, but because the private individual knows that many more people are likely to see his announcement in an advertising tabloid than in a serious paper.
2.Беседа с преподавателем по заданной теме

Translate these sentences from English into Russian.

1. I'd give them a high rating.
2. The product appeals to the 25-35 age group.
3. There were banners stretched between the houses advertising the festival.
4. The launch was very successful.
5. There was a display of the latest research at the trade fair in Frankfurt.
6. As part of the promotion we are offering prepaid coupons.
7. There's not much demand for these products.
8. Classified ads are advertisements which are grouped together under certain headings, e.g. property, personal.
9. Label is a small piece of card or material attached to product to show name, price, etc.
10. Advertisements are most expensive at prime time.
3. Find out the one word/synonym for these statements: 
 unwanted, promotional email—
posting advertising material to possible customers—
Part of a printed advertisement to be used to order goods or samples.—
a firm that creates ads for other companies—
continuing to buy from the same brand—


Экзаменационный билет №10

1. Read and translate
Print and Marketing Advertising

Advertising has become a form of communication with numerous ways for a business to convey a message to a consumer. We can assume that the cave paintings or papyrus sheets were the first forms of advertising.
Advertisers currently have a wide selection. There are the Internet sites, chats, forums, commercials, banners, videos. Print advertising includes everything that is printed on paper: newspapers, magazines and journals, brochures, flyers.
Marketing advertising has become important over the past twenty years. It was developed based on creative ideas and innovations. This is an interactive form of advertising that attracts consumers to participate in promotional events, taking into account time and place.

2.Беседа с преподавателем по заданной теме
1. What does print advertising include?
2. What is marketing advertising?



3.Choose the right Past Tense form:
1. I often …to Moscow when I was a child
travelled
have been traveling
travel
have traveled

2.  He …to music when the doorbell rang
	listened
	have listened
	was listening
	had listened
3. First she … her bags and then she ordered a taxi
pack
paced
was packing
had packed
4. She was watering her plants while he … the garage
is painting
was painting
painted
had been painting
5.  Susan … back  home when it began to rain
walked
had walked
was walking
is walking



Экзаменационный билет №11
1.Read and translate
Public Service and Media Advertising

One of the most widely used types of advertising is broadcast advertising, i. e., both television and radio. Outdoor advertising is referred to as out-of-home advertising. It is usually placed outside. Public service advertising is aimed more at information and education of customers than at selling products or services. Product placement advertising can be hidden inside films or shows. Covert advertising is just mentioning of products or services. It is advertising of goods and services. The use of mobile advertising means connecting portable electronic devices to the Internet with the involvement of social networks. Online advertising is an important part of the Internet. It can be placed on any
site.


2.Беседа с преподавателем по заданной теме:
What types of advertising you prefer and why


3. Ask General question to each sentence
1. George is a nice boy.
2. We have a lot of interests.
3. She is going to have a pet.
4. You can do this task.
5. We were good friends.


Экзаменационный билет №12
1.Read and translate
Definition and Concept of Advertising Strategies

Under advertising strategy the scientists and practitioners usually mean a campaign which is targeted at potential customers to make them purchase a product or a service. The choice of strategy is influenced by geographical location, age, gender, social strata and occupation. Therefore, in each case it includes specific features. Besides, the choice of strategy can be regulated by prices, types of advertising, unique offers for purchase of products and services.
What are the purposes of developing advertising strategies? First of all, they want to attract the attention of the audience to particular products or services. Then they choose the most efficient way to transmit messages about products and services. Advertising strategies also try to persuade the customer to purchase a specific product or service. For this they use their own channels.

2.Беседа с преподавателем по заданной теме:
· Do you have your own Advertising Strategy?
· How can  you attract the attention to some products?

3. Open the brackets using Active or Passive Voice
Nobody (to see) him yesterday.
The telegram (to receive) tomorrow.
He (to give) me this book next week.
The answer to this question can (to find) in the encyclopedia.
We (to show) the historical monuments of the capital to the delegation tomorrow.


Экзаменационный билет №13
1.Read and translate

Phased Development of Advertising Strategies

All the products need promotion to be sold by the consumers. Advertising strategies meet these requirements. They can last several months throughout the year. To develop an advertising strategy, we must work in stages.
The first stage refers to determining the place of the offered product or service on the market. The company must effectively present a product or service for broad marketing. The main objective of the company is also important.
The second stage means the necessity of understanding the target audience, subject to factors of geographical location, demography, occupation, education. Then, taking into account all these factors, a
decision is made on choosing an advertising strategy. For example, advertising of sewing, knitting, and embroidery items is intended mainly for girls and women.
The third stage is market research. After determining the target market, the next step will be market research for a specific product, which is available in the market, customer feedback on the product, the problems that may arise around this product. It is also important to know about the
latest market trends.
The fourth stage involves the formation of a market development plan. After conducting market research and determining advertising strategies, these strategies can become the basis for the formation of a market plan. Market plan helps to create a niche product. It also helps to position the product.

2.Беседа с преподавателем по заданной теме:
· How to develop Advertising Strategy?
· Who can do the marketing research?

3. Rewrite the sentences using «used to»

Example: He played toy cars when he was a boy. = He used to play toy cars when he was a boy.
He studied French. = …………………………………….. French.
He was proud of his team.= …………………………………….. proud of his team.
Peter had more pocket money. = …………………………………….. more pocket money.
They called him names. = ………………………………………. him names.
When Grandpa was a student, he did sports. = ………………………………………..  when he was a student.



Экзаменационный билет №14
1.Read and translate
Further Stages of Developing Advertising Strategies

The next stage in the development of advertising strategies concerns the choice of means of communication for the implementation of marketing plan. It is important to determine the type of medium that will be used depending on the product or service being sold. Moreover, the choice of media or media mix depends on the target audience. This is also affected by market research. For example, if medical clothing is advertised, broadcast advertisements, websites, and print materials may be used.
The sixth stage of developing advertising strategies depends on an extensive or limited budget. Each time the company must consider its budget. If an advertising company has a large budget, then it can implement extensive advertising with high impact. If the budget is limited, then the advertising opportunities of the company are narrowed accordingly.
The penultimate stage suggests the choice of push or pulls marketing methods. These are sales approaches. The first approach involves the placement of goods in retail outlets and direct intense impact on the buyer. Push marketing can be used, for example, when launching a product. Pull marketing involves most of the advance advertising and spends a lot of money on it. The purpose is for customers to come to the seller after they opt to buy a product or service.
The last step involves changing marketing strategies in accordance with marketing trends. A phased approach to the development of advertising strategies allows you to make this process modern, flexible and consistent with the purposes of advertising companies and consumers.

2.Беседа с преподавателем по заданной теме:
· Does the advertising strategy depends on company budget?
· What other stages of advertising strategy do you know?
	3. Write questions to the underlined words.
The sportsman has achieved good results.
Something has bitten me.
I can hardly do it in time.
There was a funny expression on her face.
We should divide the cake between us.


Экзаменационный билет №15
1.Read and translate
Glittering Generalities

glittering generality сверкающее обобщение

Persuasion means encouraging people to buy a product or service. Following persuasive strategies, advertising companies make significant efforts to convince people to buy a product or service. They spend large amounts of money and a lot of time. Persuasion strategies are presented using communication tools, which may vary in each case to achieve the best result.
One of such strategies or advertising techniques is called glittering generality or generality. This usually means a phrase that is associated with high values and has such an effect on people's emotions that it has the power of persuasion without any additional information or justification of the motives for choosing this strategy. Generalities carry positive connotation, but mean little. Words express generalities without specific details. It is necessary to use figures of speech and words of appeal in order to influence the emotions of people. But in order to influence the emotions of people, you need to use figures of speech and appeal words, such as, for example, better, healthier, high-efficiency, improved, pure and others. The examples of slogans for commercials with glittering words are:
1. Because I’m worth it. (L’oreal)
2. Don’t leave home without it. (American Express)
3. It is. Are you? (The Independent)
4. Make Believe. (Sony)
5. Reach out and touch someone (AT@T).

2.Беседа с преподавателем по заданной теме
· How you may encourage people to buy a product or service?
· What other slogans for commercials with glittering generalities do you know?


3.Выполните грамматическое задание. Раскройте скобки, укажите время глагола:

1. She (work) abroad next year.
2. She (not like) loud music.
3. Your children usually (ask) many questions.
4. At present he (work) at school.
5. My brother (like) music.
5. What you (do) yesterday?
6. His sister (go) to the seaside next July.
7. Soon we (leave) the school.




4. Критерии оценивания обучающегося
Экзаменационной комиссии рекомендуется выставлять отметку по экзамену комплексно, оценивая следующие виды речевой деятельности: чтение с пониманием основного содержания прочитанного, устная и письменная речь, знание грамматики английского языка.
Чтение с пониманием основного содержания прочитанного
Оценка «5» ставится студенту, если он понял основное содержание оригинального текста, может выделить основную мысль, определить основные факты, умеет догадываться о значении незнакомых слов из контекста, либо по словообразовательным элементам, либо по сходству с родным языком. Скорость чтения иноязычного текста может быть несколько замедленной по сравнению с той, с которой ученик читает на родном языке. Заметим, что скорость чтения на родном языке у учащихся разная.
 Оценка «4» ставится студенту, если он понял основное содержание оригинального текста, может выделить основную мысль, определить отдельные факты. Однако у него недостаточно развита языковая догадка, и он затрудняется в понимании некоторых незнакомых слов, он вынужден чаще обращаться к словарю, а темп чтения более замедленен.
Оценка «3» ставится студенту, который не совсем точно понял основное содержание прочитанного, умеет выделить в тексте только небольшое количество фактов, совсем не развита языковая догадка.
Оценка «2» выставляется студенту в том случае, если он не понял текст или понял содержание текста неправильно, не ориентируется в тексте при поиске определенных фактов, не умеет понимать значение  незнакомой лексики.
Высказывание в форме рассказа, описания
Оценка «5» ставится студенту, если он в целом справился с поставленными речевыми задачами. Его высказывание было связным и логически последовательным. Диапазон используемых языковых средств достаточно широк. Языковые средства были правильно употреблены, практически отсутствовали ошибки, нарушающие коммуникацию, или они были незначительны. Объем высказывания соответствовал тому, что задано программой на данном году обучения. Наблюдалась легкость речи и достаточно правильное произношение. Речь ученика была эмоционально окрашена, в ней имели место не только передача отдельных фактов (отдельной информации), но и элементы их оценки, выражения собственного мнения.
Оценка «4» выставляется студенту, если он в целом справился с поставленными речевыми задачами. Его высказывание было связанным и последовательным. Использовался довольно большой объем языковых средств, которые были употреблены правильно. Однако были сделаны отдельные ошибки, нарушающие коммуникацию. Темп речи был несколько замедлен. Отмечалось произношение, страдающее сильным влиянием родного языка. Речь была недостаточно эмоционально окрашена. Элементы оценки имели место, но в большей степени высказывание содержало информацию и отражало конкретные факты.
Оценка «3» ставится студенту, если он сумел в основном решить поставленную речевую задачу, но диапазон языковых средств был ограничен, объем высказывания не достигал нормы. Ученик допускал языковые ошибки. В некоторых местах нарушалась последовательность высказывания. Практически отсутствовали элементы оценки и выражения собственного мнения. Речь не была эмоционально окрашенной. Темп речи был замедленным.
Оценка «2» ставится студенту, если он только частично справился с решением коммуникативной задачи. Высказывание было небольшим по объему (не соответствовало требованиям программы).  Отсутствовали элементы собственной оценки. Учащийся допускал большое количество ошибок, как языковых, так и фонетических. Многие ошибки нарушали общение, в результате чего возникало непонимание между речевыми партнерами.
Грамматическое задание
	% правильно
выполненного задания
	Оценка

	95 – 100 %
	5

	80 – 94 %
	4

	60 – 79 %
	3

	Менее 60 %
	2
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