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1. Общие положения
Контрольно-измерительные материалы предназначены для контроля и оценки образовательных достижений обучающихся, освоивших программу учебной дисциплины «Иностранный язык в профессиональной деятельности»
КИМ включают контрольные материалы для проведения промежуточной аттестации в форме экзамена. 
2. Результаты освоения дисциплины, подлежащие проверке
	Код ОК, ПК, ЛР
	Освоенные умения
	Усвоенные знания

	ОК 02
ОК 03
ОК 04
ОК 05
ОК 06
ОК 09
ЛР 8
ЛР 13
	- понимать общий смысл четко произнесенных высказываний на известные темы (профессиональные и бытовые);
- понимать тексты на базовые профессиональные темы;
- участвовать в диалогах на знакомые общие и профессиональные темы;
строить простые высказывания о себе и о своей профессиональной деятельности; кратко обосновывать и объяснить свои действия (текущие и планируемые);
- писать простые связные сообщения на знакомые или интересующие профессиональные темы.
	- правила построения простых и сложных предложений на профессиональные темы основные общеупотребительные глаголы (бытовая и профессиональная лексика);
- лексический минимум, относящийся к описанию предметов, средств и процессов профессиональной деятельности;
- особенности произношения, правила чтения текстов профессиональной направленности.



[bookmark: _Toc316860041]3. Измерительные материалы для оценивания результатов освоения учебной дисциплины 
3.1. Задания для проведения экзамена
1.Наличие конспектов всех практических занятий и контрольных работ.
Форма экзамена: устный 
1. чтение и перевод незнакомого текста (со словарем); 
1. беседа с преподавателем на английском языке по одной из изученных тем;
1. выполнение грамматического задания 

Условия выполнения задания:
1. Место (время) выполнения задания: Кабинет иностранного языка (лингафонный); основ латинского языка с медицинской терминологией. Мультимедийная лаборатория иностранных языков. Лингафонная лаборатория.
2. Максимальное время выполнения задания: 30 мин
3. Источники информации, разрешенные к использованию на зачёте, оборудование: канцелярские принадлежности (ручка, карандаши), англо-русский словарь.


Перечень теоретических вопросов
1. Tourism. Professions in tourism.
2. Tourism business strategy
3. Types of travel
4. Travelling by air
5. Traveling by land means of transport
6. Cruises
7. International travel
8. Walking tours
9. City tours. Tourist information centers
10. Travel routes
11. Travel and safety
12. Hotels and other places of residence
13. Types of apartments
14. Types of hotel services
15. Catering
16. The work of travel agencies
17. Calculations. Money
18. Culture of our country
19. Sources in the tourism business
20. The prospects of the profession.


Перечень вопросов для выполнения практического задания
1. Present Continuous Tense.
2. Past Continuous Tense.
3. Future Continuous Tense
4. Конструкция to be going to do.
5. Comparison Degrees of Adjectives.
6. Comparison Degrees of Adverbs.
7. Present Simple Tense.
8. Past Simple Tense.
9. Passive Voice Simple.
10. Future Simple Tense.
11. Passive Voice Continuous.
12. Present Perfect Tense.
13. Past Perfect Tense.
14. Future Perfect Tense.
15. Конструкция used to.
16. Types of questions.
17. Passive Voice Prefect.
18. Present tenses for the future.
19. Countable and uncountable nouns.


Перечень практических заданий:

1.Чтение и перевод текста со словарём.

Текст №1

Tourism has been one of the fastest growing industries in recent years. Indeed, the growth rate of tourism has generally exceeded the growth rate for the worldwide economy. Tourism is a social, cultural, and economic phenomenon which involves the movement of people to countries or places outside their usual environment for personal or professional purposes. These people are called visitors (which may be either tourists or excursionists).The first attempt to define tourism was made by the League of Nations in 1937. It recommended to adopt the definition of a ‘tourist’ as one who travels for a period of at least twenty-four hours in a country other than that in which he usually resides.

Текст №2

People enjoy traveling, but what are their reasons they leave their homes? There are several of them. First comes curiosity. Films about far-off places, books and friends’ stories encourage us to undertake our own trips.
Education comes next. Learning through traveling is very popular. It does not mean only visiting museums and admiring architectural ensembles. It also means to get a glimpse of another life style. You can never get that sort of knowledge from books.
And besides, there are people who just change places. Probably they have problems at home and that is their way — rather to escape than to solve. Others look for adventures. We are all different and have different motives for traveling.
Текст №3

	When the thirteen colonies declared their independence from Great Britain, George Washington decided that the United States needed a flag, too. There were thirteen stripes and thirteen stars in the first American flag. They stood for the number of states in the newborn independent country. Later, new states joined the US. To solve this problem Congress made a new law about the flag in 1818. The thirteen stripes stayed the same, but for each new state there was a new white star. Today, there are 50 stars on the US flag. The last star was added in 1958, when Hawaii became the 50th state in 1959.
	There are many rules for the flag: for example, you should display it only during the day, and you should fold it in a special way. In some schools there is a flag in each classroom, and children stand in front of the flag every day and say the Pledge от Allegiance.

Текст № 4
People traveling on business use the same transportation, accommodation, and catering facilities as the holiday tourists. Another kind of business travel is the incentive trip. Not included in the area of tourism are people who travel in order to take up a job there; this excludes migrants from tourism. Students who travel to another region or country where they are enrolled in a regular school are also not usually included in tourist statistics. The statistics on tourist expenditures are not easy to obtain. Some of the figures are relatively accurate, such as the amount of money spent on long-distance travel, hotel accommodations, and catering services within the hotels. Tourism benefits not only airlines, hotels, restaurants, and taxi drivers, but also many commercial establishments and even the manufacturers of such varied items as sun glasses, cameras, and sports clothing. 

Текст № 5
The tourist industry consists of many different kinds of enterprises that offer different services to the traveler. Transportation, accommodations, catering, tour operators, travel agents, and governments play an essential role in tourism. The tourism sector is the cluster of production units in different industries that provide consumption goods and services demanded by visitors. Such industries are called tourism industries because visitor acquisition represents such a significant share of their supply that, in the absence of visitors, their production would cease to exist. The WTO distinguishes the following categories of tourism: (1) domestic tourism involving residents of a country visiting within that country; (2) inbound tourism, involving non-residents of a country, visiting this country, for example, Japanese tourists coming to England; (3) out-bound tourism, involving residents of a country visiting other countries, e.g. a resident of Italy, visiting Belgium. The three basic classifications can be further combined to derive the following categories of tourism: internal tourism, which comprises domestic tourism and inbound tourism; national tourism, which comprises domestic tourism and outbound tourism; and international tourism, which comprises inbound and outbound tourism.

Текст № 6
In addition to the basic components, there are certain elements or ingredients which are also crucial to tourism. They are geographical components and include pleasing weather, scenic attractions, accessibility etc.
There are certain geographical features of the world that attract travelers. It is important to know which types of climate are most suitable for different types of tourist activity, what sort of coast and landscapes tourists find attractive, where in the world these features are located and what is the world distribution of climatic, landscape, coastal, wildlife, historical and cultural resources for tourism. It is also important to know how the world’s tourist resources are used and what impact tourism has on them. 

Текст № 7
For holidaying, good weather is a particularly important ingredient, since it makes a holiday a pleasant or an unpleasant experience. Millions of tourists from countries with extreme climates visit beaches in search of fine weather and sunshine. Sunshine and sea breeze at the beaches have attracted millions since a very long time. In fact, the development of spas and resorts along the sea coasts in many countries were a result of the travelers’ urge to enjoy good weather and sunshine. Destinations with attractive winter climates, winter warmth and sunshine are also important centres of tourist attraction. Many areas have become important winter holiday resorts attracting a large number of tourists. The landscape consisting of mountains, lakes, waterfalls, glaciers, forests, deserts etc are strong forces attracting people to visit them. 

Текст № 8
Breathtaking mountain scenery and the coastal stretches exert a strong fascination for the tourists. The magnificent mountain ranges provide an atmosphere of peace and tranquility. The tourist attractions which are located near to the tourists generating markets and are linked by a network of efficient roads or can be easily reached by air receive the maximum number of tourists. The distance factor also plays an important role in determining a tourist’s choice of a destination. Longer distances cost much in the way of expenses on travel as compared to short distances. Travel geography is based on physical geography and concentrates on those aspects of geography that facilitate travel and make it more interesting. Knowledge of the continents, countries and oceans of the world is a requisite for travel and tourism professionals. 

Текст № 9
Travel geography also encompasses cultural geography which studies what people are like, their ethnic and social codes, and what they expect from and dislike about foreign visitors. Travel geography is about the geographical distribution of tourism throughout the world. It seeks to describe and explain the spatial patterns of tourist activity and development on regional, national, international and world scales. It is about the location of tourist resources and the factors (e.g. economic and political etc) that influence when, how and where they are used for tourism. It is about the people who are tourists, where and why they travel and the effect they have on the places they visit. The simplest spatial model of the tourist system consists of three spatial elements: 1) the tourist’s home area (the tourist generating region); 2) the places people travel to (the destination regions); 3) the routes people follow between the generating and destination regions. Travel geography is concerned with the study of all three elements of the system, at all scales from the study of domestic tourism within a city or region, to the world of international travel.

Текст № 10
There are many different agencies involved in tourism — regional and local, private and national, they can take a number of forms, but typically three can be identified: sectoral organizations, based on the interests of a particular sector of industry; destination organizations, concerned with a specific tourist destination, whether resort or region; tourism organizations, based on a concern with tourism activity as a whole. Sectoral organizations are those which reflect sectoral interests. There is a wide range of sectors making up the tourism industry, such as accommodation, transportation, recreation, attractions, tourism ser-vices, food services, and others. Sectoral trade bodies may be national or international in scope. One of the most influential among international bodies is the International Air Transport Association (IATA), which is global in scale, while the International Federation of Tour Operators draws its members from European national tour operating bodies. 

Текст № 11
Examples of British national bodies include the Association of British Travel Agents, which represents both tour operators and travel agents. The American Society of Travel Agents fulfils a similar role in the USA. A destination organization draws its membership from public or private sector tourism bodies sharing a common interest in the development or marketing a specific tourism destination. That destination may be a re-sort, a state or region, a country or even an area of the globe. Membership of such bodies is open to firms or public sector organizations rather than individuals. These bodies generally share two common objectives: (1) to help cooperation and coordination between the various bodies that pro-vide, or are responsible for, the facilities making up the tourism product; (2) to promote the destination to the travel trade and to tourists.

Текст № 12
We offer walking holidays throughout Europe and across the world, that allow you to see some of the most fabulous vistas, discover tucked away sights and meet wonderful people along the way. Our walking holidays are fully-supported, which means there will be someone on hand to carry your luggage, transport you to the start of the walk and even bring you a home-cooked lunch. So grab your boots and follow us on our walking tours!

Текст № 13
Goa is one of the smallest states in India's map, with a territory of 3,702 sq km. Goan culture is a blend of Indian and Iberian: European style central squares and Indian bazaars, Portuguese churches sharing their walls with Hindu temples.
Christianity and Hinduism exist side by side here. Having been ruled by the colonial Portuguese for over 450yrs, there is still a distinctive European flavor that has permeated all aspects of Goa's Travel life including its food, religion, language, festivals, dances and names.
Goa is rich in folk culture with a delightful blend of vigorous Konkani folk songs and remnants of Portuguese dance and music. Goa is best known for its spectacular beaches, but there are many old churches, monuments, temples and museums, that are a must see. Goa is very proud of the numerous churches dotted across this Indian state. Along with churches there are also many ancient Hindu temples.

Текст № 14
Goa is a land to enjoy the sun, sand and sea. It has many spectacular beaches. The very mention of beaches, one thinks of the palm fringed seashore with golden sandy stretches, incessant waves, free flowing drinks and mouth-watering delicacies. The beaches of Goa are the main draw, which attract the tourists worldwide to this small state.
The wonderful handicrafts of Goa are a must buy for everybody. Brassware, terracotta, shell work, crochets, carved furniture, bamboo work, papier-mache, etc make excellent souvenir and are available at shops and stalls near the popular tourist.
Goa is a perfect place for sightseeing tour. Every corner of this tropical paradise displays a fine blend of traditional and modern aspects of life. On one hand you have the most alluring natural charms where as on the other hand you have an excellent array of architectural masterpieces, which are dotted in various towns of the state. Hence, a sightseeing trip to Goa is very important to behold various treasures of the state.

Текст № 15
The tour operator works in a tourist company. He or she develops tours also known as tour packages.
Tour packages include transportation, accommodation, meals, transfers and some other services.
In order to develop a tour package the tour operator works with service suppliers.
The service suppliers are transportation companies or carriers, hotels and other accommodation facilities, restaurants and other food facilities, attractions, and other suppliers.
The tour operator does market research in order to find the best travel destinations. He or she also does market research in order to choose the best suppliers. The best service suppliers are those who receive the best feedback from consumers.

Текст № 16
The tour operator usually markets the tours. He or she advertises them on the website, in mass media or in brochures.
The tour operator is a wholesaler. It means that he or she sells tour packages to travel agents wholesale and pays commission to them. Sometimes he or she sells tour packages direct to the public.
Tour operators package tours as their tourist products, so they are the main producers in the tourism industry.
The tour operator is resourceful, highly organized and attentive to detail. He or she has perfect communication and negotiation skills.

Текст № 17
The travel agent works in a travel company. It is called a travel agency or a travel shop.
The travel agent acts like a shop-assistant. He or she sells goods to customers. The goods which the travel agent offers are the tour operator’s packages. These are mainly holiday packages to popular destinations.
The travel agent is a retailer. It means that he or she sells tour packages retail to consumers.
The travel agent gets an agency commission from the tour operator. The commission is from 5 to 10 per cent of the tour price. Sometimes the commission is even higher.
The travel agent also sells separate services. These are flights, hotel rooms, sightseeing tours, car hire or rental, travel insurance policy and so on.

Текст № 18
Travel insurance policy is a package which includes insurance coverage in case of the tour cancellation, interruption or delay. It also includes loss or delay of luggage. Travel insurance policy includes medical coverage and evacuation.
The travel agent works directly with the public. He or she gives recommendations and advice to customers. That is why he or she is often called a travel consultant.
The travel agent is a resourceful and enterprising person. He or she has excellent communication and organizational skills. He or she is very attentive to detail.
Travel agents sell tours, so they are the main sellers in the tourism industry.

Текст № 19
The tourism manager works in a tourist company. He or she runs some tourism business. He or she supervises all kinds of operations in a tourist company. He or she also supervises the company staff. Sometimes the tourism manager is the head of some department in a large tourist company.
It is a sales department, a marketing department, a public relations department or a personnel department. In this case he or she reports to the general manager.
The tourism manager plans tourism business: operations, new products, profits. He or she controls the results.
The tourism manager makes all important decisions. He or she schedules and arranges meetings and events.
In a tour operating company the tourism manager decides on the development and promotion of tour packages, advertising and sales.

Текст № 20
The tourism manager also deals with pricing. He or she decides on prices and discounts.
The tourism manager employs staff members. He or she selects employees, hires them and provides for their training. The tourism manager builds his company team. He or she deals with team-building, leadership and corporate culture.
The tourism manager often deals with foreign partners. That is why he or she is fluent in foreign languages.
The tourism manager is good at interpersonal and intercultural communication. He or she is knowledgeable, resourceful and highly organized.



Выполнение задания по грамматике.
Перечень заданий по грамматике:

№ 1. Составьте предложения в the Present Continuous Tense.

1. We/walk/on/the/ beach/now.
2. Angela/paint/a/beautiful/picture/now.
3. Tina/ and/Pam/stay/in/a/five-star/hotel.
4. It/rain/outdoors/at/the/ moment.
5. Somebody/knock/at/the/door.

№ 2. Раскройте скобки и поставьте глаголы в одном из прошедших времен: Past Simple Tense или Past Continuous Tense.

1. While the water (to heat) Mary (to begin) sweeping the floor.
2. Ann (to sit) in the restaurant when I (to see) her.
3. What you both (to do) at 8 o’clock yesterday? – I (to play) chess with my brother and John (to watch) television.
4. When I (to go) out the sun (to shine).
5. The boy (to fall down) while he (run) along the road.

№ 3. В следующих предложениях раскройте скобки и поставьте глаголы в Future Continuous Tense.

1. The children (play) football this time tomorrow.
2. I (translate) this article all night.
3. My brother (work) for another two hours.
4. We (listen) to a famous singer at the concert tomorrow evening.
5. At this time tomorrow Ann (sit) in the train on the way to London to visit me.

№ 4. Раскройте скобки и поставьте глагол в нужном времени, используя конструкцию to be going to do ….

1. Those clouds are very black, aren’t they? I think it … (to rain).
2. Why are you filling this bucket with water? – I … (wash) the car.
3. I’ve decided to re-paint this room. – What colour … (you / to paint) it?
4. John … (to travel) to England tomorrow.
5. It (to be) very cold now. … you (to think) it … (to freeze)?

№ 5. Вставьте прилагательные. Используйте сравнительную и превосходную степень.

1. It is (happy) day of my life.
2. The twenty-second of December is (short) day of the year.
3. The Neva is (deep) than the Moscva river.
4. Literature is the (interesting) subject for me.
5. Are there (many) than 20 students in your class?

№ 6. Вставьте наречие в нужной степени сравнения.

1. Unfortunately, it’s becoming _______ (hard) and _______ (hard) to find a well-paid job.
2. This phrase is _______ (widely) used in spoken Russian than in written.
3. Your test isn’t good. You can do _______ (well) than you did.
4. We walk _______ (fast) than usual to catch the train.
5. Mary is driving _______ (slowly) than usual, as the road is wet.

№ 7. Используйте глаголы в скобках в форме Present Continuous или Present Simple

1. My wife normally (work) at home, but she (spend) this month in Italy.
2. Most days, Tom usually (cycle) to work.
3. When the lesson (start) today?
4. What’s your brother doing? He (do) the crossword in the newspaper He (do) it every day.
5. I’m afraid I’ll lose this game of chess. I (play) very badly. I usually (play).much better.

№ 8. Выберете правильную форму глагола Past Simple или Past Continuous.

1. The film was rubbish, so we left / were leaving the cinema and went / were going to the cybercafé.
2. I didn’t like / wasn’t liking the program we watched / were watching, so I turned / was turning off the TV.
3. Dave rang / was ringing me while I did / was doing my homework.
4. As I fell / was falling asleep, I heard/was hearing a strange noise.
5. I dropped / was dropping my keys while I ran / was running for the bus.

№ 9. Раскройте скобки, употребляя глаголы в Present, Past или Future Simple Passive.

1. Tom always (to ask) at the lessons.
2. I (to ask) at the last lesson.
3. Our country house (to finish) next year.
4. The dog (to find) by my sister yesterday.
5. This work (to do) tomorrow.

№ 10. Will or be going to.

1. I’m ill. I (call) the doctor.
2. — Tim has broken his leg and stays at home. — Sorry to hear that. I (visit) him tomorrow.
3. It’s Julia’s birthday today. She’s bought much food. She (cook) a lot.
4. — My bags are terribly heavy today. — Really? I (give) you a lift.
5. — Do you know Kate’s phone number? — I’ve bad memory for phone numbers, but I (look) for it in my notebook.

№ 11. Переделайте предложения в пассивный залог Passive voice.

1. Sheila is drinking a cup of tea.
2. My father is washing the car.
3. They were expecting a guest.
4. Why were they picking the flowers?
5. I am writing a poem.

№ 12. Раскройте скобки, употребив глаголы в Present Perfect.

1. She (do) no shopping this month.
2. The scientists (learn) a lot in the last fifty years.
3. I am afraid we have to drink tea this morning. I (forget) to buy coffee.
4. Mary (not buy) a new dress for years.
5. He (live) in the country since his wife died.

№ 13. Вставьте глаголы в Past Perfect.

1. Jill was afraid she (forget) her key at home, but she found it in her handbag.
2. Dad wasn’t at home when I came back. He (go) out twenty minutes before.
3. I wasn’t hungry because I (just/have) breakfast.
4. Peter saw an urgent message on his table. Somebody (leave) it the day before.
5. Mr. Jackson said that he (already/buy) everything for lunch.

№14. Вставьте глагол во времени Future Perfect.

1. I (be) a Londoner for five and a half years by next September.
2. By Tuesday Jill (finish) these novels by O’Henry.
3. Molly thinks the film (to start) by the time she gets to Fred’s.
4. Before his holiday Tom (to spend) all his money.
5. I (finish) my chemistry homework before Jillian comes home.

№ 15. Завершите следующие предложения, используя конструкция used to.

1. I live in a house now, but ____________ a flat.
2. I don’t play much sport now, but _____________ a lot.
3. I ______________ a dog, but I haven’t got any pets now.
4. He ____________ too much, but now he’s on a diet.
5. This town’s so ugly now. It ___________ so pretty.

№ 16. Напишите вопросы к предложениям, начиная со слова в скобках.
1. My sister eats sweets every day. (Who)
2. He won't go to the country this summer (Will)
3. We were advised to come. (What?)
4. I haven't seen Peter since Saturday. (Since when?)
5. They are planning to have a holiday soon. (They)

№ 17. Поставьте следующие предложения в пассивный залог passive voice. 

1. Has the surgeon performed the operation?
2. Has Lionel signed the contract?
3. Our salesmen have sold all the carpets.
4. Dr. Richard had saved Silvia's life.
5. The Americans had discovered another planet.

№ 18. Выберите правильную форму будущего времени.
1. Tomorrow the sun rises / is rising at 6.44 and it sets / is setting at 18.33.
2. I don't do anything / am not doing anything tonight. I want to relax.
3. What time do you meet / are you meeting John on Sunday?
4. This year the school ends / is ending on 28 June.
5. After the reconstruction the supermarket opens / is opening on Monday again.

№ 19. Вставьте a, some, any.
1. I need ________ information about the city.
2. I always have _________ egg for breakfast.
3. Can you help me? I need ________ advice.
4. We don't have ________ money.
5. Have you got ________ pen?

№ 20. Вставьте подходящий артикль, где таковой необходим.
1. ……... butter is made of …….. milk.
2. I am studying …….. English. I am studying …….. grammar.
3. We have …..… dog and …..… cat.
4. I seldom drink …….. water.
5. I had …….. tea and ……….. sandwich for breakfast.


Критерии оценивания обучающегося:
         -	оценка «отлично» - глубокие исчерпывающие знания и творческие способности в понимании, изложении и использовании учебно-программного материала; умение свободно решать практические задания (задачи, конкретные ситуации, расчеты и т.п.); логически последовательные, содержательные, полные, правильные и конкретные ответы на все поставленные вопросы и дополнительные вопросы преподавателя; свободное владение основной и дополнительной литературой, другими информационными источниками,  рекомендованными учебной программой;
    -	оценка «хорошо» - твердые и достаточно полные знания всего программного материала, правильное понимание сущности и взаимосвязи рассматриваемых процессов и явлений; последовательные, правильные, конкретные ответы на все поставленные вопросы при свободном устранении замечаний по отдельным вопросам; стабильный характер знаний и умений и способность к их самостоятельному применению и обновлению в ходе последующего обучения и практической деятельности, достаточное владение информационными источниками, литературой, рекомендованной учебной программой;
    - оценка «удовлетворительно» - стабильные знания и понимание основного программного материала в объеме, необходимом для последующего обучения и предстоящей практической деятельности; правильные, без грубых ошибок ответы на поставленные вопросы при устранении неточностей и несущественных ошибок в освещении отдельных положений при наводящих вопросах преподавателя; недостаточное владение информационными источниками, рекомендованной учебной программой;
    - оценка «неудовлетворительно» - неправильные ответы на основные вопросы, грубые ошибки в ответах, непонимание сущности излагаемых вопросов; существенные пробелы в знании основного программного материала, принципиальные ошибки при применении теоретических знаний, которые не позволят студенту продолжить обучение или приступить к практической деятельности без дополнительной подготовки по данному курсу; неуверенные и неточные ответы на дополнительные вопросы.

Грамматическое задание
	% правильно
выполненного задания
	Оценка


	95 – 100 %
	5

	80 – 94 %
	4

	60 – 79 %
	3

	Менее 60 %
	2






Источники информации для подготовки к экзамену
Основные источники:
1. Семенова, М.ЮАнглийский язык: туризм и сервис: учебное пособие /. (СПО) — Москва: КноРус, 2021. — https://book.ru/book/936083

Дополнительные источники:

1. Анюшенкова О. Английский язык в сфере профессиональной коммуникации для службы бронирования и продаж: учебник (СПО) — Москва: КноРус, 2022. — https://book.ru/book/944081
[bookmark: _GoBack]2. Брель Н. Английский язык для гостиничного дела: учебник (СПО) — Москва: КноРус, 2022. — https://book.ru/book/944649

Интернет – ресурсы:
1. Информационно-библиотечная система Знаниум - http://new.znanium.com/
2. Информационно-библиотечная система Book- https://www.book.ru



